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GUARANTEED 

START 

BECAUSE  WE  INSIST 
ON  THE  BEST 


We  won’t  wait  for  service 
complaints,  instead  we  greet  each 
new  Register  subscriber  by  phone, 
on  the  first  day  of  delivery. 

In  the  odd  instance  of  a  miss,  a  . 
District  Manager  is  paged,  and  a 
service  copy  is  hand  delivered  to 
the  subscriber  within  minutes.  A 
follow  up  call  is  placed  the  next  ^ 
day  simply  for  good  measure.  This 
program,  aptly  named  “Quick 
Start’’,  has  significantly  reduced 
“Slow  Start’’  complaints  to  a  trickle. 

With  excellent  service  programs 
such  as  “Quick  Start’’  supporting 
our  aggressive  circulation  sales 
program,  it’s  not  surprising  to  see 
a  7.9%  increase  in  daily  circulation 
and  7.7%  increase  in  Sunday 
circulation  on  our  last  ABC  six 
month  statement.  We  guarantee 
first  day  delivery. 

Because  we  insist  on  the  best. 


Wht  feter 

Bringing  the  best  home  to  Orange  County. 

A  Division  of  Freedom  Newspapers,  Inc. 

Orange  County,  California 

Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 

Circulation:  279,452  Daily  311,062  Sunday 


We^re  meeting  the  minds 
of  Tomorrow 


Celebrating  90  Years  of  Dedicated  News  Coverage 


A  Copley  Newspaper 


The  Daily  Breeze 

Torrance,  California 
Serving  all  of  Southwest  Los  Angeles  County 


The  Herald 
has  taken  Dallas. 

There’s  been  a  lot  of  talk  lately 
by  the  other  Dallas  paper  about 
dominating  the  market. 

They’re  wrong. 

According  to  the  latest  ABC* 
figures,  the  Times  Herald  has 
not  only  taken  the 
lead  in  Dallas  County,  but  we’ve 
done  it  handily.  Outgaining  the 
competition  by  a  wide  margin 
on  Sunday.  And  over  three  to 
one  the  rest  of  the  week. 

All  in  only  six  months. 

So  if  you  want  Dallas,  buy  the 
paper  that’s  won  the  right  to  have 
Dallas  in  its  name. 

The  Dallas  Times  Herald. 

DallasTimes  Herald 

>^at  does  the  Herald  say? 


TIME  MAGAZINE: 

“THE  ST.  PETERSBURG  TIMES 
GOES  LOOKING  FOR  NEWS.” 

Ralph  Waldo  Emerson  could  not  have  been 
thinking  of  newspapers  when  he  wrote.  “(If  a  man) 
make  a  better  mousetrap,  the  world  will  make  a 
beaten  path  to  his  door.” 

For  newspapers,  the  reverse  is  true.  To 
succeed,  newspapers  must  bring  the  world  to  the 
readers’  doorstep. 

For  that  reason,  St.  Petersburg  Times  reporters 
travel  to  Poland,  Peru,  Egypt,  El  Salvador,  Syria, 

Saudi  Arabia,  Jamaica,  Jordan,  Japan,  Israel,  Hong 
Kong,  Argentina,  Yugoslavia  and  the  People’s 
Republic  of  China  gathering  news  for  Suncoast 
readers. 

Closer  to  home.  Times’  reporters  are  logging 
thousands  of  miles  covering  presidential  primaries, 
Broadway  openings,  and  major  sports  events. 

Such  efforts  have  not  gone  unrecognized. 

In  its  April  30  edition.  Time  Magazine  cited  the 
St.  Petersburg  Times  among  the  nation’s  top  ten 
newspapers.  Noting  that  the  Times  is  in  what  the 
magazine  calls  “one  of  the  slowest  news  cities  in 
America,”  Time  observed: 

“A\any  editors  would  count  themselves  blessed 
not  to  contend  with  chronic  turmoil,  but  the  Times 
goes  looking  for  news.  Locally,  the  paper  has  taken 
on  |X)W'er  companies,  banks,  oil-supply  speculators, 
home-repair  con  artists  and  even  that  most  sacred  of 
cows,  the  University  of  Florida  football  proCTam,  the 
last  in  stories  that  exposed  academic  irregularities.” 

This  kind  of  enterprising,  independent  news 
coverage  has  been  a  hallmark  of  the  St.  Petersburg 
Times  since  its  founding  a  century  ago;  on  July  25, 
1984  the  St.  Petersburg  Times  celebrates  its  100th 
anniversary. 

Through  the  decades,  the  Times  has  won  strong 
reader  loyaltj'  along  with  national  acclaim.  In  turn, 
advertisers  find  an  involved,  receptive  audience  for 
their  sales  messages. 

Good  news  indeed,  for  those  who  seek  to 
market  “a  better  mousetrap.” 

S’!,  pptprsburn  u^imra 
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MAY 

31-6/1 — Judges  and  the  Media:  A  Conference  for  Illinois  Journalists 
and  Judges;  sponsored  by  the  Illinois  Judges  Assn.,  Illinois  Press 
Assn.,  and  the  Department  of  Journalism,  University  of  Illinois, 
Urbana,  III. 

JUNE 

1-2—  Pennsylvania  Newspaper  Publishers'  Association, 
Pennsylvania  Press  Conference,  Marriott  Hotel,  Harrisburg. 

1-2 —  California  Society  of  Newspaper  Editors.  Convention 
Hyatt  Rickeys,  Palo  Alto,  Calif. 

1-2—  Hoosier  State  Press  Association/Kentucky  Press  Association 
Annual  Convention,  Marriott  Inn,  Clarksville,  Ind. 

1-2 —  Louisiana  Press  Association,  Monteleone  Hotel 
New  Orleans. 

I- 3 —  Foundation  for  American  Communications,  Economics  Conference 

for  Journalists,  co-sponsored  by  the  Gannett  Foundation,  Marriott  Hotel, 
Newton,  Mass. 

7-8 —  Allied  Publishers,  Annual  Meeting,  Rippling  River  Resort, 
Welches,  Ore. 

7-9 —  Wisconsin  Newspaper  Association,  Annual  Convention, 
Stevens  Point,  Wise. 

7-9 —  New  York  State  Dailies  Advertising  Managers  Bureau, 

Spring  Meeting,  Pine  Tree  Point  Club,  Alexandria  Bay,  N.Y. 

7- 10 —  Investigative  Reporters  and  Editors,  Inc.,  National 

Conference:  An  Investigator's  Guide  to  Documents  and  Techniques, 
Omni  Hotel,  Miami. 

9-13 —  ANPA  Operations  Management  Conference,  World  Congress  Center, 
Atlanta. 

9- 14 —  Special  Libraries  Association,  including  Newspaper  Division, 

New  York  Hilton/Sheraton  Center,  New  York  City. 

10- 13— International  Press  Institute,  33rd  General  Assembly, 

Grand  Hotel.  Stockholm,  Sweden. 

13- 16 — Georgia  Press  Association,  Annual  Convention,  Jekyll 

Island  Hilton. 

14- 16 — Florida  Press  Association,  Spring  Convention,  Cocoa  Beach. 

14-1 6 — Washington  Newspaper  Publishers  Association,  Spring  Conference 

Rosario  Resort  Eastsound,  Orcas  Island. 

16- 19 — New  England  Newspaper  Advertising  Executives 

Association,  Summer  Convention,  Harbor  View  Hotel,  Martha's 
Vineyard,  Mass. 

17- 20— Newspaper  Personnel  Relations  Association,  River  Walk 

Marriott  Hotel,  San  Antonio. 

17-21 — Association  of  Newspaper  Classified  Advertising 

Managers.  Convention,  Hotel  Utah,  Salt  Lake  City. 

19- 22— National  Conference  of  Editorial  Writers,  Annual  Convention 

Joint  Session  with  National  Broadcast  Editorial 
Association.  Washington  Hilton,  Washington,  D.C. 

20- 22— Suburban  Newspapers  of  America,  Convention,  Hotei 

Del  Coronado,  San  Diego. 

20- 24 — National  Federation  of  Press  Women,  Convention 

Stouffer's  on  the  Square,  Cleveland. 

21- 23 — Oklahoma  Press  Association,  Summer  Outing,  Texoma 

Lodge,  Kingston. 

27-30— International  Circulation  Managers  Association,  Sales 

Conference,  Royal  York  Hotel,  Toronto,  Canada. 

27-7/2  National  Press  Photographers  Association,  Bahia 
Mar  Hotel  and  Yachting  Center,  Fort  Lauderdale,  Fla. 

Seminars/ Workshops/Clinics 

JUNE 

4-9 —  California  Photojournalism  Workshop,  Sonora,  Calif. 
Sponsored  by  the  Journalism  Department,  California  State  University 
Long  Beach. 

8- 9 —  ANPA  Labor  Relations  and  Technology  Seminar,  Georgia 

World  Congress  Center.  Atlanta. 

10-13 — ANPA  Foundation  Seminar,  Business  Reporting,  Atlanta 
(Ga.)  Journal  and  Constitution 

II- 14 — Flexographic  Seminar,  California  Polytechnic 

State  University,  Graphics  Communications  Department,  San  Luis 
Obispo,  Calif. 
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When  you  order 
10  weeks  of  the 
Birthday  Game. 

The  easiest-to-run,  easiest-to-  ' 

play  circulation  game  is  five  \ 

years  old.  To  help  celebrate, 
we're  giving  you  a  special 
gift:  one,  two,  even  three 
weeks  of  the  Birthday  Game, 
absolutely  FREE  I 

■  Buy  6-9  weeks,  get  1  week 
FREE 

■  Buy  10-19  weeks,  get  2  weeks 
FREE 

■  Buy  20  weeks  or  more,  get  3  weeks 
FREE 


Double-time  for 
Wm  past  customersl 

HH  If  you're  a  past  or  current 
customer  of  the  Birthday 
Game,  we'll  double  the 
deal.  F^r  example,  order  20 
or  more  weeks,  and  y^ou'll 
get  six  weeks  FREE  I  those 
Bonus  weeks  could  just  be 
the  extra  boost  your  circu- 
mm  lation  needs! 

HpCall  or  write  Bill  Guthrie  to- 
Bday,  and  discover  a  circulation 
^mme  that's  a  real  piece  of  cake 
pS*  you  and  your  readers.  But 
iurry!  This  special  offer  ends 
iptember  28, 1984. 


The  Birthday  Game 

Jackson  Newspapers 

P.O.  Box  8715  New  Haven,  CT  06531 

Attn:  Bill  Guthrie  Or  call  us  at:  (203)  562-1133 
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WITH  THE  OMBUDSMAN- 


Kennedy  treatment  report  criticized 

By  Richard  P.  Cunningham 

The  Minneapolis  Star  and  Tribune  was  criticized  for 
reporting  —  on  the  word  of  an  anonymous  source  —  that 
the  late  David  Kennedy  had  been  a  patient  at  a  Minneapo¬ 
lis  center  for  the  treatment  of  chemical  dependency. 

The  paper  reported:  "...  it  was  learned  that  Kennedy 
had  spent  28  days  in  a  drug  treatment  program  at  St. 
Mary’s  Hospital  in  Minneapolis  ...”  The  source  was 
identified  as  a  hospital  staff  member  "who  asked  not  to  be 
named  because  it  would  jeopardize  his/her  job.” 

One  reader  asked,  "How  can  patients  be  expected  to 
proceed  with  their  treatment  when  they  must  constantly 
wonder  if  their  confidentiality  will  be  the  next  to  be  vio¬ 
lated?” 

Another  wrote,  "If  even  one  person  declines  treatment 
because  of  fear  of  disclosure  after  reading  the  story,  this 
informant  has,  indeed,  a  heavy  burden  to  bear.” 

One  of  the  critics  was  concerned  about  the  St.  Mary’s 
staff:  "...  the  result  of  the  irresponsible  reporting  is 
casting  a  cloud  of  suspicion  on  every  staff  member  of  a 
highly  regarded  treatment  program.” 

Treatment  center  officials  told  reader’s  representative 
Lou  Gelfand  that  a  federal  Health  and  Human  Services 
regulation  puts  them  in  a  curious  position.  Dr.  George 
Mahn,  director  of  St.  Mary’s  Rehabilitation  Center,  for 
example,  told  Gelfand  he  could  not  even  comment  on 
whether  an  investigation  would  be  made  into  the  apparent 
leak.  To  comment  would  threaten  confidentiality,  he  said. 

A  spokesman  for  the  Hazelden  treatment  center  at  Cen¬ 
ter  City,  Minn.,  told  Gelfand  that  efforts  were  being  made 
to  change  the  federal  regulation  so  that  treatment  centers 
could  at  least  say,  "So  and  So  is  not  now  and  never  has 
been  a  patient  here.”  They  can't  even  say  that  much  now, 
Gelfand  said,  and  the  restriction  tends  to  undermine  the 
centers’  credibility. 

Gelfand  found  that  an  early  edition  of  the  newspaper  not 
only  said  Kennedy  had  been  a  patient  at  St.  Mary’s  but 
also  quoted  the  unidentified  source  as  saying  his  treatment 
was  "a  complete  waste.”  Wrote  Gelfand: 

"That  statement  was  wisely  cut  before  the  metro  edition 
went  to  press.  It’s  fair  to  report  information  from  an 
unidentified  source,  unfair  to  permit  the  person  to  express 
such  opinions.” 

Gelfand  assured  himself  and  his  readers  that  the  repor¬ 
ter  had  identified  his  source  to  his  assistant  city  editor  and 
had  satisfied  that  editor  that  the  source  was  believable. 

But  Gelfand’s  approval  of  the  use  of  the  unidentified 
source  did  not  satisfy  all  his  readers.  A  new  critic  said  his 
column  did  "not  address  the  ethics  of  the  reporter  or  of  the 
newspaper.”  The  writer  said,  "It  is  understandable  that 
you  embellish  a  national  story  with  local  color,  but  is  it 
ethical  to  encourage  breaking  of  a  federal  law?  I  think 
not.” 

Gelfand  replied  in  a  second  column: 

"Let’s  be  clear  on  the  difference  between  federal  law 
and  fedeal  regulation.  Regulations  that  infringe  on  the 
public’s  need  or  right  to  know  often  are  promulgated  to 
insulate  managerial  ego  and  conceal  bureaucratic  error. 

"In  this  case,  a  federal  regulation  provides  penalties  for 
treatment  centers  whose  employees  break  the  con- 
(Continued  on  page  22) 
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(Richard  Cunningham  is  editor  of  "Excerpts,”  a  monthly 
newsletter  based  on  the  columns  and  public  memos  of 
members  of  the  Organization  of  News  Ombudsmen.) 
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LOOK  WHAT  THE 
POST  IS  UP  TO  NOW  ! 


Paid  circulation,  ABC. Publisher’s  Statement,  Septembe'r  30,  1983 


.  ■'  Paid  circulation,  ABC  Fas-F.ax,  March  31,  1984  • -  '  •  _  . 

Since  the  last'ABC  Publisher’s  Statement,  the  paid  circulation 
of  the  daity  St.  Louis  Post-Dispatch  increased  by  24,308  — an  impressive  ^ 
trend  for  a  newspaper  that  has  just  switched  to  morning  publication.  And  the 
Post  is  the  only  St.  Louis  daily  with  ABC  figures  which  accurately 

reflect  its  current  circulation.  _ . 

'  Circulation  of  our  exp^anded  Sunday  edition  is  rapidly 
approaching  a  half  million.  And  the  Post-Dispatch  stands  alone  as  St.  Louis’  - 
.  .only  seyen-day-a-week  paper. 

'  '  The  St.  Louis'newspaper  market  has  cha’nged  '  *  ’ 

dramatically.  Don’t  be  misled  by  outdated  circulation  frgures.’  ■  - 

'Just  look  at  what  the  Post  is  up  to  now.-  ■ 


POST-DISPATC 


The  Pu1it2;er  Publishing.Company  '  - 
Represented  nationally  by  MewhouSke  Newspapers  - 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  Prosident  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Inescapably  vulnerable 

It  was  made  clear  at  the  meetings  of  the  American  Society  of 
Newspaper  Editors  that  newspapers  are  inescapably  vulnerable  to 
those  few  reporters  who  are  dishonest  and  decide  to  violate  the  trust 
placed  in  them. 

There  are  no  more  —  probably  less  —  dishonest  reporters  in  the 
news  business  than  there  are  shysters  in  law  or  quacks  in  medicine. 
Yet,  they  attract  more  attention  when  they  come  to  light  in  the  press 
because,  unlike  the  crooks  in  other  professions,  their  dirty  linen  is 
washed  in  public  from  start  to  finish.  The  actions  of  these  few  dis¬ 
reputable  characters  in  the  news  business  do  more  harm  by  smearing 
the  reputations  of  all  others  in  the  same  business  because  what  they 
do  is  all  on  the  public  record.  On  the  other  hand  the  reputations  of  all 
doctors  or  lawyers  are  not  tarnished  by  the  discovery  of  an  occassion¬ 
al  crook  in  those  professions. 

For  instance,  news  of  illegal  diploma  mills  turning  out  improperly 
trained  and  licensed  doctors  received  less  public  attention  than  the 
story  of  the  Wall  Street  Journal  reporter  who  gave  outsiders  sensi¬ 
tive  stock  information,  or  the  Washington  Post  reporter  three  years 
before  who  won  a  Pulitzer  Prize  with  completely  falsified  news  stor¬ 
ies. 

Newspaper  readers  are  not  aware  of  the  intensity  with  which 
newspaper  editors  and  publishers  examine  each  rotten  apple  case 
when  discovered.  There  should  be  a  way  of  televising  the  shop  talk 
sessions  at  ANPA  and  ASNE  meetings  where  these  cases  are 
analyzed,  dissected  and  pondered.  The  public  does  not  know  of  the 
soul-searching  examinations  editors  apply  in  order  to  prevent  their 
re-occurence. 

Newspaper  people  disagree  on  a  lot  of  things  but  no  one  can 
observe  the  discussions  of  editors  and  publishers  without  being 
impressed  by  their  uniform  dedication  to  serving  their  readers  hon¬ 
estly  and  fairly  to  the  best  of  their  abilities. 

Strange  bedfellows 

When  the  Central  Intelligence  Agency  and  the  American  Civil 
Liberties  Union  agree  on  anything,  that  is  news  especially  if  their 
agreement  involves  exempting  any  file  material  from  scrutiny  under 
the  Freedom  of  Information  Act. 

At  a  House  Government  Operations  subcommittee  hearing, 
ACLU  endorsed  a  bill  that  would  exempt  most  of  the  CIA’s 
operational  files  from  requests  for  material  under  FoIA.  The  Senate 
and  the  House  Intelligence  Committee  have  already  approved  it. 

Editors  are  inclined  to  be  skeptical  of  any  proposal  to  hide 
information  files  from  the  public.  But  when  the  ACLU  says  the  bill 
“will  not  enable  CIA  to  withhold  any  meaningful  information  which 
the  agency  is  now  required  to  release,”  and  members  of  the  House 
and  Senate  agree,  there  isn’t  much  room  left  in  which  to  protest. 

Nevertheless,  since  the  bill  gives  the  CIA  director  the  responsibil¬ 
ity  to  designate  the  files  covered  by  the  exceptions,  there  must  be 
stringent  Congressional  oversight,  as  ANPA  and  ASNE  have  sug¬ 
gested,  rather  than  relying  on  faith  and  trust  that  the  CIA  will 
carefully  execute  its  responsibilities. 


ANPA 


Charter  Mambar 
Audit  Bureau 
ol  Circulations 
Mambar  American 
Nawspapar 
Publishers  Association 

6  mo.  avg.  circulation  December  31,  1983  27,783 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  bean  merged  The  Journalist 
established  March  22. 1684.  Nawspapardom  established 
March.  1892.  the  Fourth  Estate.  March  1. 1894.  Editor  8 
Publisher.  June  29. 1901 ;  Advertising.  January  22.  1925 
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OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 
10022;  (212)  752-7050.  TELEX  12  5102. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  repre¬ 
sentative. 

Washington,  D.C.:  National  Press  Building,  Wash¬ 
ington,  D  C.  20045:  (202)  662-7234,  Suite 
1128,  James  E.  Roper,  Editor. 
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Letters  to  the  Editor 

News  exec  is  appalled  over  Soviet  news  exchange  offer 


I  was  appalled  to  read,  in  your  April 
7  issue,  that  you  would  “report”  on 
the  Soviet’s  offer  of  a  “people-to- 
people”  news  and  information 
“exchange,”  without  once  so  much 
as  suggesting  the  preposterousness  of 
this  crude  propaganda  trick. 

First  and  foremost,  as  you  surely 
ought  to  know,  “Novosti”  —  which  is 
organizing  the  scheme  —  is  an  arm  of 
the  KGB  disinformation  and  mis¬ 
information  apparatus.  It  is  not  some 
sort  of  a  Western-style  feature  agency 
and  publishing  house.  Should  you 
need  further  enlightenment  of  the 
subject,  please  see:  “New  Lies  for 
Old,”  by  ex-KGB  officer  Anatoly 
Golitsyn;  (Dodd,  Mead  &  Company, 
New  York,  1984). 

Secondly,  1  am  equally  appalled 
that  any  American  newspaper  would 
fall  for  such  a  transparent  trick.  What 
sort  of  “exchange”  is  it  when  we 
allow  official  Soviet  propaganda  — 


and  that  is  the  only  kind  of 
‘information”  which  is  allowed  to 
merge  from  any  of  the  official  Soviet 
sources,  of  which  “Novosti”  empha¬ 
tically  is  one  —  to  be  reproduced  in 
the  principal  language  of  our  country, 
English,  while  they  grandly  offer  to 
reproduce  our  responses  in  a  thor¬ 
oughly  alien  language  in  their  own 
country,  namely  English,  in  the 
“Moscow  News”? 

Furthermore,  anyone  even  vaguely 
familiar  with  Soviet  publications 
knows  that  the  “Moscow  News”  is 
not  available  to  the  average  Soviet 
citizen  who  may  speak  English,  but  is 
used  as  a  propaganda  vehicle  to  reach 
foreign  communities  in  Moscow  and 
abroad.  Anyone  who  has  ever  seen  it 
also  knows  that  it  is  a  100%  pro¬ 
paganda  sheet  —  which,  one  would 
hope,  does  not  therefore  make  it  a 
suitable  counterpart  for  the  free  and 
unfettered  press  of  this  country. 


If  they  really  want  an  exchange, 
how  about  opening  the  pages  of  say, 
Pravda,  or  Izvestia  for  our  re¬ 
sponses?  Otherwise,  let's  print  their 
“people-to-people”  messages  on  a 
strictly  comparable  footing:  in  the 
Russian  language  for  consumption  by 
a  handful  of  intelligence  and  pro¬ 
paganda  specialists  on  this  side  of  the 
Iron  Curtain. 

As  for  the  Washinton  Times,  we  are 
not  having  any  of  this  clap-trap. 

James  R.  Whelan 

(Whelan  is  editor  and  publisher  of  the 
Washington  (D.C.)  Times.) 

(Editor’s  note:  The  April  7  story  re¬ 
ferred  to  by  Mr.  Whelan  was  a  news 
story  which  simply  reported  on  the 
Soviet  proposal.  Since  it  was  a  news 
story,  it  was  not  E&P’s  place  in  the 
story  to  make  any  editorial  judgments 
on  such  a  proposal.” 


He’s  amazed  by  those  who  support  blackout 


1  have  been  surprised,  even 
amazed,  at  the  letters  in  this  space 
that  have  supported  the  administra¬ 
tion’s  news  blackout  of  the  Grenada 
invasion. 

Have  we  learned  nothing  over  the 
past  three  decades? 

Make  no  mistake  about  this:  if  the 
military  establishment,  including  (and 


especially)  the  intelligence  communi¬ 
ty,  is  again  allowed  to  operate 
unobserved  as  it  was  in  Laos,  it  will 
again  operate  in  its  own  interests, 
which  are  not  necessarily  those  of 
either  the  United  States  or  the  Amer¬ 
ican  people. 

As  a  citizen  of  a  democracy,  I  have 
a  right  to  know  how  my  tax  dollars  are 


being  spent.  As  a  member  of  the 
Fourth  Estate,  I  have  a  duty  to 
observe  and  report  what  the 
bureaucracy  is  up  to. 

Edward  H.  Ashby 

(Ashby  is  publisher.  Military  Times 
News  Magazine.) 


Commends  New  Bedford  daily’s  coverage  of  rape  trial 


Despite  the  sensationalistic  nature 
of  the  rape  case  in  New  Bedford, 
Mass.,  the  Standard-Times  ought  to 
be  commended  for  its  coverage  of  the 
incident  and  subsequent  trial. 

Unlike  other  news  organizations 
that  seemed  to  buckle  under  the  pres¬ 
sure  of  the  event  and  print  the  name 
of  the  victim,  the  Standard- Times 
stood  its  ground  and  followed  stan¬ 
dard  procedure  by  not  printing  the 
woman’s  name. 

It  is  unfortunate  the  local  cable 
news  service  sought  fit  to  capitalize 
on  what  became  a  media  event,  and 
daily  broadcast  the  woman’s  name. 
But  what  is  perhaps  more  unfortunate 
is  that  this  affected  other  media, 
which  subsequently  followed  suit  and 
broke  with  their  own  standards  by 
using  her  name. 

This  type  of  coverage  not  only 
triggers  additional  mistrust  of  the 
media,  but  also  prompts  police  offi¬ 


cials  to  reconsider  the  release  of  simi¬ 
lar  incidents,  as  occurred  in  New  Jer¬ 
sey  recently. 

Perhaps  worse,  however,  is  that 
several  news  organizations  com¬ 


promised  their  standards  for  no  jus¬ 
tified  reason. 

Kenneth  Warren 
(Warren  is  assistant  editor  of  the 
Westport  (Conn.)  News.) 


GETLER 

In  a  new  assignment  this  month,  Michael 
Getler  becomes  chief  of  The  Washington 
Post’s  London  bureau.  He  knows  the 
territory.  He  served  four  years  as  The  Post’s 
Central  European  correspondent  based  in 
Bonn,  Germany,  before  returning  to  Wash¬ 
ington  in  1980  as  a  specialist  in  national 
security  affairs. 

Look  for  him  In  the 

Las  Angeles  Tlmes- 
WasMngton  Post  Neios  Service 

1150  15th  St  NW  Washington.  DC  20071 
(202)  334-6173 
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A  good  newspaper 
is  honorable. 


1984  Honor  Medal  to  just 
one  publication,  The 
Seattle  Times. 

feWI  "The  Times  was  cited 
for  its  in-depth  daily  cov- 
erage  of  local  and  re- 
gional  news,  which  some- 
times  takes  us  all  over  the 
world.  The  newspaper 
was  recognized  as  an  in¬ 
novative  leader  in  newspaper  graphics  and  design. 

It  was  praised  for  its  Pulitzer  Prize-winning  investigative 
reporting  and  for  its  spirited  support  of  community- 
service  activities. 

W.  J.  Pennington,  president  and  publisher,  summed 
it  up  best.  “Our  goal  is  to  be  recognized  as  one  of  the  top 
10  or  15  newspapers  in  the  country. 

“The  Honor  Medal  and  other  recent  awards  are 
signals  that  we  are  on  track  ^  ^  ^ 

in  our  efforts.”  Chc  Seattle  Omcs 
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Aftermath  of  the  Winans  affair 

Editors  at  several  newspapers  and  leading  business  magazines 
see  no  need  to  strengthen  their  publications*  ethics  codes 


By  Montieth  Illingworth 

R.  Foster  Winans  of  the  Wall  Street 
Journal  will  be  remembered  as  the 
man  who  shook  financial  journalism 
to  its  roots. 

He  was  caught  leaking  in  advance 
market  sensitive  information  about 
companies  he  covered  in  his 
influential  “Heard  on  the  Street”  col¬ 
umn;  leaks  to  stock  market  players, 
including  the  man  he  lived  with,  so 
that  they  could  buy  the  stocks  and 
profit  when  the  stories  came  out. 

Although  it  is  not  yet  known  if  he 
did  anything  illegal  —  a  matter  now 
being  determined  in  a  Securities  and 
Exchange  investigation  —  it  is  clear 
that  he  broke  the  cardinal  rule  of 
financial,  indeed,  all  journalists:  Nev¬ 
er  put  yourself  in,  or  even  create  the 
appearance  of  being  in,  a  conflict  of 
interest. 

How  could  that  happen  at  the  Jour¬ 
nal,  a  highly  respected  publication, 
which  has  a  three  and  one-half  page 
code  of  ethics  policy  designed  to  pre¬ 
vent  such  conflicts?  Why  is  it  that  the 
SEC  caught  Winans  and  not  the  Jour¬ 
nal’s  own  watchdogs? 

The  Journal  itself,  of  course,  is 
struggling  to  answer  those  questions. 
The  very  fact  that  they  have  to  be 
asked,  though,  reveals  just  how  easily 
even  detailed  codes  can  be  broken. 

But  more  important,  just  how  fra¬ 
gile  is  the  bond  of  trust  between  editor 
and  reporter — the  bond  which  a  code 
is  supposed  to  protect. 

Further,  how  easily  a  reporter  can 
mislead  the  public  into  thinking  that 
what  is  printed  is  the  truth.  When  the 
public  is  misled,  it  undermines  the 
trust  between  a  publication  and  it's 
readership.  And  that  threatens  the 
publication’s  credibility,  which  in  one 
sense,  is  what  it  sells. 

The  whole  Winans  affair  might 
therefore  be  expected  to  give  editors 
throughout  the  business  and  financial 
press,  considerable  cause  for  con¬ 
cern;  that  it  would  make  them  serious¬ 
ly  question  if  their  own  codes  of  ethics 
are  effective  deterrents.  It  might  even 


lead  them  to  devise  stricter  ways  of 
preventing  conflicts  of  interest  from 
occuring. 

Surprisingly,  however,  top  editors 
at  several  of  the  nation’s  leading  busi¬ 
ness  and  financial  publications, 
including  Forbes,  Fortune,  Business 
Week,  and  Institutional  Investor, 
plus  some  of  the  largest  national 
newspapers,  don’t  feel  that  their 
codes  of  ethics  are  in  need  of  any  ma- 


Surprisingly,  however, 
top  editors  at  several  of  the 
nation’s  leading  business 
and  financial 

publications . . .  plus  some 
of  the  largest  national 
newspapers,  don’t  feel  that 
their  codes  of  ethics  are  in 
need  of  any  major  rewrites. 


jor  rewrites.  The  Winans  case  might 
provide  a  good  reason  to  restate  the 
rules  to  the  staff,  but  that’s  just  about 
it. 

“It’s  merely  reminded  me  that  I 
have  to  redistribute  the  rules  more 
frequently,”  concludes  Fortune’s 
managing  editor,  William  S. 
Rukeyser. 


Winans  sued  by  SEC 
See  page  10 


Editors  justify  their  calm  reaction 
to  the  Winans  affair  by  arguing  that  no 
code  of  ethics,  no  matter  how  strin¬ 
gent,  can  stop  someone  from  com¬ 
mitting  a  conflict  of  interest.  In  the 
final  analysis,  the  argument  goes,  you 
have  to  assume  that  your  people  are 
basically  good,  and  trust  them  to  stay 
that  way. 

That  view,  however,  raises  a  nag- 

U.S.  Supreme  Court  rules  on  nrajor 
pretrial  discovery  case  affecting  the 
press.  See  page  34. 


ging  issue  about  the  attitude  of  the 
press  when  it  comes  to  policing  itself. 
It  levels  the  complaint  that  the  press 
doesn’t  apply  to  itself  the  same  ethical 
standards  that  it  regularly  uses 
against  businessmen  and  politicians. 

The  Winans  affair  points  out  that 
editors  might  just  have  to  assume  less 
and  police  more.  Police,  that  is,  with¬ 
out  overly  restricting  reporters  with 
burdensome  rules  and  preventing 
them  from  properly  gathering  the 
news,  but,  police  enough  so  that  their 
assumptions  of  integrity  are  pro¬ 
tected. 

Codes  of  ethics  for  business  and 
financial  reporters  vary  from  publica¬ 
tion  to  publication  in  their  details,  but 
they  all  have  in  common,  whether  it  is 
written  down  or  merely  verbalized, 
one  rule:  A  reporter  should  never  own 
the  stock  of  a  company  on  which  he  is 
writing  a  story. 

Supporting  that  one  basic  rule  is  a 
variety  of  others  designed  to  prevent 
both  the  mere  appearance  or  the  real¬ 
ity  of  a  conflict  of  interest  from  ever 
occuring. 

The  policies  of  Dow  Jones  &  Co., 
which  owns  both  the  Wall  Street  Jour¬ 
nal  and  Barron’s,  and  those  of 
Forbes,  Fortune,  and  Business  Week 
all  have  similar  rules.  They  all  allow 
reporters  to  own  stocks,  but  dis¬ 
courage  short-term  trading  —  “play¬ 
ing  the  tape”  in  Wall  Street  jargon. 

Reporters  can’t  buy  stocks  based 
on  information  learned  on  the  job 
before  it  is  published,  and  then,  a  pur¬ 
chase  can  only  be  made  so  many  days 
or  weeks  after  it  reaches  the  public. 

In  addition,  no  such  information 
can  be  disclosed  to  anyone  outside  of 
the  company  —  the  exact  rule  Winans 
broke. 

Moreover,  when  bought,  a  security 
must  be  held  for  a  certain  period  of 
time;  six  months  at  Dow  Jones,  sixty 
days  at  Foibes. 

The  idea  here  is  to  prevent  report¬ 
ers  from  riding  a  stock’s  rise  in  price 
as  a  result  of  positive  coverage,  then 
quickly  selling  before  a  turndown. 

(Continued  on  next  pane) 


sense  of  commitment  of  each  of  our 
people.” 

That  was  said  by  Norman  Pearl - 
Stine,  the  Wall  Street  Journal’s  man¬ 
aging  editor,  in  the  concluding  para¬ 
graph  of  a  March  29  story,  one  of  the 
first  in  it’s  controversial  coverage  of 
the  Winans  case.  Most  revealing, 
though,  is  the  last  sentence  in  the 
paragraph:  “Even  in  retrospect,  it  is 
difficult  to  imagaine  what  we  might 
have  done  to  avert  Mr.  Winan’s 
acts.” 

The  Winans  affair  has  moved  most 
editors  to  restate  their  policies  to 
employes,  rather  than  make  any 
reforms. 

The  Boston  Globe’s  code  states 
somewhat  vaguely  that  employes 
should  not  engage  in  outside  activities 
that  “impair  the  credibility  or 
integrity  of  the  Globe.” 

Still,  business  editor  Gordon 
McKibben,  after  discussion  with  his 
staff,  feels  that  such  language,  added 
to  his  verbal  sanctions,  is  sufficient. 

“I  don’t  need  a  list  of  investments 
because  I  assume  the  integrity  is 
there.” 

The  same  view  exists  at  Newsday, 
where  as  with  most  newspapers  writ¬ 
ten  codes  exist  only  for  the  paper  as  a 
whole  and  not  the  business  section  in 
particular. 

Business  editor,  Garry  Hoenig, 
admits  they  hadn’t  yet  considered 
having  a  special  code  for  his 
department.  “We  probably  should  be 
talking  about  it  though,”  he  says. 

There  are,  of  course,  exceptions. 

The  Chicago  Tribune’s  special 
Staff  Review  Group  of  reporters,  edi¬ 
tors  and  production  people,  met  reg- 

SEC  sues  Winans,  others;  reveals  details  of  scheme 

Former  Wall  Street  Journal  repor-  David  J.  Carpenter,  identified  as  leaking  information  about  his  col¬ 
ter  R.  Foster  Winans  and  four  others  Winans’  homosexual  lover  and  a  umns  to  the  other  defendants,  Winans 

were  charged  by  the  Securities  and  former  Journal  news  clerk;  Peter  N.  also  planted  articles  in  the  paper 

Exchange  Commission  with  schem-  Brant  and  Kenneth  P.  Felis,  both  about  companies  suggested  to  him  by 

ing  to  profit  illegally  from  stock  mar-  former  traders  for  Kidder  Peabody;  Brant. 

ket  information  the  journalist  leaked  and  David  W.C.  Clark,  an  attorney  The  defendants  used  various 

in  advance  of  its  publication  in  the  with  the  New  York  firm  of  Appleton,  schemes  to  cover  up  their  activities 

newspaper.  Rice  &  Perrin.  including  trading  through  a  Swiss 

In  a  lawsuit  filed  in  federal  district  The  SEC  is  asking  the  court  to  bank  account  and  preparing  false 
court  in  Manhattan,  the  SEC  charged  order  the  defendants  to  “disgorge”  invoices  for  interior  decorating  ser- 

that  by  using  advance  information  the  profits  they  made  from  illegal  trad-  vices  supposedly  provided  by 

provided  by  Winans  about  companies  ing  on  insider  information,  which  is  a  Carpenter  to  Brant  and  Felis,  the  SEC 

he  was  mentioning  in  the  Journal's  violation  of  the  antifraud  provisions  alleges. 

“Heard  on  the  Street”  column,  the  of  U.S.  securities  law  and  SEC  The  scheme  was  hatched  last  Octo- 
four  other  defendants  reaped  over  regulations.  ber  when  Brant  and  Winans  met  after 

$700,000  in  net  profits  from  trading  in  The  SEC  alleged  that  Winans  also  work  at  the  Racquet  and  Tennis  Club 

those  companies’  shares.  broke  securities  law  through  “mis-  in  New  York  and  the  broker  told  the 

The  SEC  alleged  that  Winans  him-  appropriation’’  of  information  reporter  that  “a  lot  of  money  could  be 

self  received  $3 1 ,000  directly  for  leak-  belonging  to  the  Journal.  made”  if  he  learned  in  advance  what 

ing  the  information  and  was  promised  The  U.S.  attorney’s  office  in  New  was  going  into  the  column,  the  SEC 

much  more  for  continuing  his  York  is  also  investigating  to  see  if  any  stated. 

participation  in  the  “fradulent  criminal  violations  occurred  from  the  If  the  information  was  positive, 

scheme.”  trading  scheme.  shares  and  call  options,  which  are 

The  other  defendants  in  the  case  are  The  SEC  charged  that  in  addition  to  profitable  when  stock  prices  rise. 


Winans  affair 

(Continued  from  page  9) 

Only  two  magazines.  Business 
Week,  and  Forbes,  have  additional 
procedures  to  verify  that  the  rules  are 
being  followed.  Both  magazines  ask 
reporters  to  submit  a  list  of  their  stock 
holdings. 

Requiring  a  list  of  investments  is 
just  about  as  far  as  most  editors  go  in 
policing  their  staffs. 

Among  newspapers  interviewed, 
the  Philadelphia  Enquirer,  Washing¬ 
ton  Post,  and  Chicago  Tribune  have 
similar  practices.  The  New  York 
Times,  Boston  Globe,  and  Newsday 
all  rely  on  verbal  guarantees  from  re¬ 
porters;  essentially,  the  honor 
system. 

Says  New  York  Times  business 

Editors  also  stress  that 
infractions  like  those 
committed  by  Winans  are 
too  rare  to  warrant  a  major 
rewrite  of  ethics  policies. 

editor,  John  Lee:  “At  some  point  you 
have  to  rely  on  people’s  integrity.” 

The  position  against  a  more  strin¬ 
gent  policing  of  journalists  was  put  in 
no  uncertain  terms  by  the  Journal 
itself.  “In  the  final  analysis,  no  matter 
how  strong  the  ethical  codes  we  issue 
and  how  carefully  we  check  a  report¬ 
er’s  background  before  hiring  him, 
the  only  thing  that  prevents  occur¬ 
rences  like  this  is  the  character  and 


ularly  for  three  months  last  spring  to 
discuss  the  adequacy  of  it’s  code  of 
ethics. 

The  Washington  Post  is  also  in  the 
process  of  a  full  review,  with  the 
intent  of  forming  a  written  code  for 

“Asking  for  a  list  of 
investments  presumes  guilt, 
which  is  just  not  the  way  I 
want  to  run  my  newsroom,” 
said  Garry  Hoenig,  senior 
business  editor  at  Newsday. 


it’s  business  section. 

Both  the  Tribune  and  the  Post  are 
discussing  a  wide  range  of  issues. 
These  include  asking  guest  col¬ 
umnists  who  write  about  stocks  to 
submit  a  list  of  their  investments  and 
devising  special  codes  for  defense 
reporters  who  can  profit  from  ad¬ 
vance  knowledge  of  a  contract  award. 

In  general,  however,  most  editors 
have  a  legion  of  arguments  against 
making  their  codes  more  stringent. 
Foremost,they  say  it  would  verge  on 
an  invasion  of  privacy. 

The  only  ways,  for  example,  to  ver¬ 
ify  if  reporters  are  following  the  code 
—  even  those  who  list  their 
investments  —  is  to  require  full  finan¬ 
cial  disclosure  of  their  stocks  trading 
records  and  bank  accounts. 

That  could  lead  to  other  forms  of 
disclosure,  including  the  financial 
holdings  of  reporters’  spouses,  and 
trusts  for  children,  all  of  which  are 
being  discussed  in  the  Washington 
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Post’s  review,  says  Frank  Swoboda, 
assistant  managing  editor  of  business 
and  finance. 

And  yet,  he  admits  that  there’s  a 
point  beyond  which  one  just  can’t 
police.  “If  you  ask  to  see  someone’s 
bank  account  and  he  says  no,  I  can’t 
do  anything  about  it,  ’  ’  says  Swoboda. 

Editors  are  also  concerned  that 
extending  their  codes  to  cover  what 
can  be  termed  “gray  zone’’  conflicts 
of  interest,  will  inhibit  thenews 
gathering  process. 

Certain  aspects  of  the  reporter- 
source  relationship  are  in  that  zone. 
Business  reporters  are  regularly  ac¬ 
cused  of  being  manipulated  by  their 
sources. 

A  stock  trader,  for  instance,  will 
call  and  say  that  XYZ  Corp’s  stock  is 
underpriced.  He  will  then  give  the 
reporter  “The  Story’’;  why  it  should 
be  worth  more,  say,  because  of  an  as 
yet  undisclosed  boost  in  earnings.  If 
the  story  checks  out  as  factually  true, 
and  the  reporter  prints  it,  there  is  a 
good  change — especially  if  it  is  some¬ 
one  widely  followed  —  that  the 
stock’s  price  will  rise.  If  the  trader 
owns  it,  which  is  likely,  he  too  will- 
profit. 

The  question,  then,  is  whether  or 
not  it  is  right  for  the  reporter  to  print 
information  that  he  suspects  will 
financially  benefit  the  source? 

In  response  to  that,  many  editors 
and  reporters  answer  with  perhaps  a 
tougher  question:  How  can  a  code 
police  the  subtleties  of  the  reporter- 
source  relationship? 

Reporters  can’t  be  told  not  to  have 
stock  market  sources.  And  they  can’t 


withhold  information  about  a  com¬ 
pany’s  stock  which  they  deem  news¬ 
worthy. 

Some  editors,  in  fact,  encourage 
their  reporters  to  ferret  out  sensitive 
information  about  stocks.  It’s  simply 
the  business  reporter’s  version  of  the 
journalist’s  get-that-story  credo. 

Any  attempt  to  police  the  reporter- 
source  relationship  would  attack 
what  many  editors  consider  a  first 
principle  of  journalism,  and  one  of  the 
mainstays  of  First  Amendment  free¬ 
dom:  That  reporters,  who  by  nature 


The  business  and 
financial  press  in  particular 
with  it’s  specialized 
knowledge,  assumes  that  it 
is  at  the  professional  end  of 
journalism.  That,  however, 
is  questionable. 


are  a  highly  individualistic  bunch, 
can’t  do  their  jobs  properly  if  encum¬ 
bered  by  bureaucracies. 

Editors  also  stress  that  infractions 
like  those  committed  by  Winans  are 
too  rare  to  warrant  a  major  rewrite  of 
ethics  policies. 

The  most  celebrated  case  was  that 
of  Joseph  Purtell,  a  senior  editor  in 
Time  magazine’s  business  section. 
He  was  accused  by  the  SEC  back  in 
1%1  of  buying  the  stocks  of  small, 
little-known  companies,  writing 
glowing  reports  on  them  in  Time,  then 
selling  as  their  prices  rose .  Since  then, 
only  one  other  major  case  has  arisen, 
that  of  a  business  columnist  for  the 


Los  Angeles  Herald-Examiner  who  in  i 
1972  was  charged  by  the  SEC  with  I 
using  a  similar  strategy  for  personal  I 
profit.  ! 

To  some  editors  assuming  integrity  | 
rather  than  policing  it  is  also  a  matter  j 
of  personal  pride  in  their  management  [ 
abilities.  After  having  hired  their 
reporters,  and  worked  with  them  over 
the  years,  to  pile  on  stricter  rules 
would  be  admission  that  they  couldn’t 
select  a  good  staff,  or  run  it  properly. 

It  also  contradicts  a  popular  news¬ 
room  management  style  which  stres¬ 
ses  personal  as  much  as  professional 
bonds.  It  is  a  style  deemed  necessary 
for  an  editor  to  trust  his  reporters,  on 
everything  from  quoting  people  cor¬ 
rectly,  to  not  profiting  from  a  story. 

“Asking  for  a  list  of  investments 
presumes  guilt,  which  is  just  not  the 
way  I  want  to  run  my  newsroom,’’ 
said  Garry  Hoenig,  senior  business 
editor  at  Newsday. 

Still,  as  the  Winans  affair  proved  it 
is  possible  to  assume  too  much. 

The  business  and  financial  press  in 
particular  with  it’s  specialized  knowl¬ 
edge,  assumes  that  it  is  at  the  pro¬ 
fessional  end  of  journalism.  That, 
however,  is  questionable. 

Financial  journalism  is  not  gov¬ 
erned  in  any  way  by  independent  bod¬ 
ies,  like  those  which  enforce  the 
codes  of  ethics  of  medicine  and  law. 
Reporters  also  don’t  receive  any  spe¬ 
cialized  training  which  precedes  entry 
to  most  professions.  What’s  more 
they  aren’t  paid  on  a  scale  similar  to 
the  professions. _ 

(Illingworth  is  a  freelance  writer 
who  has  worked  at  assorted  busi¬ 
ness  publications.) 


would  be  purchased,  the  SEC  said.  If 
the  information  about  a  company  was 
negative,  then  put  options,  which 
make  money  when  stock  prices  go 
down,  would  be  bought  and  shares 
sold  short. 

The  commission  stated  that  Winans 
concealed  his  activities  from  Journal 
editors  by  contacting  Brant  on  out¬ 
side  telephones. 

Officials  in  Kidder  Peabody’s  com¬ 
pliance  department  eventually  caught 
on  that  something  was  amiss  when 
they  noticed  that  trades  ordered  by 
Brant  coincided  with  companies  men¬ 
tioned  in  Heard  on  the  Street  col¬ 
umns.  They  ordered  the  unusual  trad¬ 
ing  to  stop. 

However,  the  defendants  then  took 
steps  to  conceal  their  activities, 
including  the  opening  of  an  account 
with  Kidder  Peabody  under  the  name 
of  Western  Hemisphere  Trading 
Corp.,  the  SEC  said.  The  company 
used  a  mailing  address  in  care  of  the 
Bank  Institute  of  Zurich. 


The  scheme  continued  into  March, 
1984,  when  the  SEC,  alerted  by  the 
American  Stock  Exchange  to  trading 
irregularities  involving  companies 
cited  in  the  Heard  on  the  Street  col- 
umns,  began  an  informal 
investigation  which  included  pursu¬ 
ing  allegations  that  a  Journal  reporter 
may  be  involved. 


SEC  suit  vs.  Winans  has  potential  First 
Amendment  implications. 

See  page  25. 


The  Journal  learned  of  the  SEC 
probe  and  began  its  own  internal 
investigation  into  the  matter.  On 
March  29  the  newspaper  ran  a  page- 
three  story  disclosing  the  entire 
incident  and  stated  that  Winans, 
through  his  attorney,  had  admitted  to 
the  SEC  his  participation  in  the 
scheme.  The  Journal  followed  with  a 
front  page  story  on  April  2  giving  even 


more  details  of  the  affair. 

The  Journal  never  revealed  how  it 
learned  of  Winans’  admission  to  the 
SEC. 

Winans,  after  being  formally 
charged  by  the  SEC,  issued  a  state¬ 
ment  saying  that  he  felt  “great 
shame’’  from  his  activities  violating 
the  “fundamental  tenets  of  my  pro¬ 
fession.’’  However,  he  said  it  would 
be  up  to  the  court  to  determine  if  he 
broke  any  securities  law. 

Winans,  Carpenter  and  Clark 
cooperated  with  the  SEC  during  its 
investigation.  Brant  and  Felis  refused 
to  testify  on  Fifth  Amendment 
grounds. 

Clark  has  denied  all  the  allegations 
against  him  and  claimed  that  Brant 
traded  in  his  account,  using  informa¬ 
tion  supplied  by  Winans,  without  his 
knowledge. 

The  Journal  has  stated  repeatedly 
since  the  Winans  affair  was  disclosed 
that  no  other  reporters  at  the  paper 
were  involved  in  the  scheme. 
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Circulation  hikes  more  solid  on  Sunday  than  daily 

New  York  News  shows  large  daily,  Sunday  losses; 

Boston  Herald,  Washington  Post  report  strong  gains 


Sunday  circulation  continued  to  be 
more  robust  than  daily  circulation 
among  the  nation’s  largest  newspap¬ 
ers,  according  to  figures  released  in 
the  latest  FAS-FAX  report  from  the 
Audit  Bureau  of  Circulation. 

In  the  six  month  period  ended 
March  31,  1984,  17  of  the  top  Sunday 
newspapers  showed  circulation  gains 
totaling  280,997  over  the  same  period 
last  year. 

Six  newspapers  lost  a  total  of 
255,077. 

Daily  circulation  gains  and  losses 
were  much  more  even,  with  13  papers 
showing  total  gains  of  184,813  and  10 
daily  papers  registering  losses  total¬ 
ling  199,198. 

In  both  the  daily  and  Sunday  fi¬ 
gures,  just  one  newspaper  —  the  New 
York  News  —  accounted  for  the 
majority  of  the  circulation  drop. 

Continuing  its  steep  circulation 
slide,  the  News  dropped  139,083  in 
daily  circulation  and  191,164  in  Sun¬ 
day  circulation  compared  with  its 
year-ago  figures. 

The  News  slipped  below  2  million 
Sunday  circulation  for  the  first  time  in 
years,  but  its  Sunday  circulation  of 

ABC  FAS -I 


1,813,671  was  still  the  highest  in  the 
country. 

Executives  at  the  Tribune  Co.,  the 
tabloid’s  owner,  said  they  had  pre¬ 
dicted  the  decline  and  said  at  the  re¬ 
cent  annual  meeting  that  second-half 
circulation  drops  could  also  be 
expected. 

Pacing  daily  circulation  gainers  was 
Rupert  Murdoch’s  Boston  Herald, 
which  registered  a  gain  of  90,534  over 
the  same  period  last  year. 

One  year  ago  the  floundering  tab¬ 
loid  was  not  even  listed  among  the  top 
25  papers;  now,  circulation  stands  at 
325,086,  21st  in  the  nation. 

Among  dailies,  the  Wall  Street 
Journal  continued  to  stretch  its  lead 
as  the  United  State’s  biggest  paper.  It 
gained  45,206  over  a  year  ago  for  a 
daily  circulation  of  2,081,995. 

Among  other  daily  circulation  gain¬ 
ers,  however,  growth  was  modest. 
Only  two  other  papers  had  gains  in 
five  figures,  the  Washington  Post  (up 
20,612)  and  the  Dallas  Morning  News 
(up  12,170). 

And  with  the  execption  of  the  New 
York  News,  daily  circulation  losses 
also  tended  to  be  fairly  low. 

TOTALS  FOR  TOP  25 

For  6  months  ending  3-31-84 


The  most  eagerly  awaited  figure 
was  the  one  that  wasn’t  there:  the  dai¬ 
ly  circulation  average  of  Gannett’s 
USA  Today. 

Audit  Bureau  officials  said  the  re¬ 
port  on  the  new  Gannett  national 
newspaper  might  be  ready  in  June. 

According  to  an  audit  of  December 
average  circulation  conducted  by 
Price  Waterhouse,  USA  Today’s 
circulation  is  1,330,000. 

That  would  put  it  in  third  place 
behind  the  Wall  Street  Journal  and  the 
New  York  News. 

In  areas  with  hot  circulation  wars, 
the  rich  tended  to  get  richer,  and  the 
poor,  poorer. 

As  the  Chicago  Tribune  gained 
6,005  for  a  daily  average  of  762,882, 
the  rival  Chicago  Sun-Times  under 
the  new  ownership  of  Murdoch’s 
News  America  Co.  lost  26,672  for  a 
daily  circulation  of  628,285. 

In  the  last  three  months  of  the 
reporting  period  under  Murdoch’s 
ownership,  the  Sun-Times  suffered 
the  defection  of  its  best  known  col¬ 
umnist,  Mike  Royko;  many  of  its  top 
editors;  and  more  than  60  other 
reporters  and  editors.  The  circulation 

U.S.  DAILIES 

Gain/loss 

over  same  period  last  year 


Total  Sunday  circulation 


Wall  Street  Journal  (national  edition) 
N.Y.  Daily  News  (m) 

USA  Today  (national  edition) 

LA.  Times  (m) 

N.Y.  Times  (m) 

N.Y.  Post  (all  day) 

Washington  Post(m) 

Chicago  Tribune  (all  day) 

Detroit  News  (all  day) 

Detroit  Free  Press  (all  day) 

Chicago  Sun  Times  (m) 

San  Francisco  Chronicle  (m) 
Philadelphia  Inquirer  (m) 

Long  Island  Newsday  (e) 

Doston  Globe  (all  day) 

Cleveland  Plain  Dealer  (m) 

Miami  Herald  (m) 

Newark  Star  Ledger  (m) 

Houston  Chronicle  (all  day)** 

Dallas  Morning  News  (m) 

Boston  Herald  (m) 

Buffalo  Evening  News  (e) 

Rocky  Mountain  News  (m) 

Milwaukee  Journal  (e) 

Philadelphia  Daily  News  (e) 


2,081,995 

+  45,206 

1,374,858 

.330,000* 

-139,083 

1,057,536 

-3,052 

970,051 

+  6,608 

963,069 

+  2,025 

768,288 

+  20,612 

762,882 

+  6,005 

657,015 

+  5,252 

631,087 

-4,653 

628,285 

-26,672 

539,450 

+  4,400 

536,065 

-8,712 

533,384 

+  8,167 

510,261 

+  2,470 

492,002 

-5,934 

451,206 

+  8,083 

432,238 

+  3,281 

340,502 

+  12,170 

325,086 

+  90,534 

320,028 

-2,064 

319,177 

-5,143 

306,055 

-1,751 

293,031 

-2,701 

*  ABC  Fas-Fax  findings  not  completed;  figure  based  on  average  daily  net  paid  circulation  certified  by  Price  Waterhouse. 

**  Publishers  statement  not  yet  filed  at  press  time. 

-j'*--  .  .-.-L  -  _ '  -  -  •'  . - ^  7  .  . . ' 

EDITOR  &  PUBLISHER  for  May  26,  1984 


12 


loss  was  not  unexpected,  the  news¬ 
paper  said. 

In  Detroit,  the  Detroit  News  contin¬ 
ued  to  outpace  the  Detroit  Free  Press. 

The  News  gained  5,252  in  daily 
circulation,  while  the  Free  Press 
dropped  4,653. 

On  Sunday,  the  News  added  5,543 
for  an  average  of  861,004,  while  the 
Free  Press  circulation  declined  3,347 
over  a  year  ago  to  787,300. 

In  New  York,  the  three  dailies 
moved  a  little  closer  to  each  other.  As 
the  News  circulation  fell,  the  rival 
tabloid  New  York  Post  picked  up 
2,025  in  daily  circulation.  The  News 
still  leads  the  Post,  1,374,858  to 
%3,069. 

However,  the  New  York  Times 
picked  up  6,608  for  a  total  of  970,05 1 , 
moved  the  Post  into  third  place  among 
the  city’s  papers. 

Publisher  statements  for  the  two 
Houston  dailies,  where  the  Houston 
Post  under  the  new  ownership  of  the 
Toronto  Star  Co.  was  rekindling  com¬ 
petition  with  the  Houston  Chronicle, 
were  not  available  at  the  ABC’s  FAS- 
FAX  press  time. 

Both  papers  were  expected  to  stay 
solidly  in  the  Top  25  in  both  daily  and 
Sunday  circulation. 

In  Dallas,  both  newspapers  contin¬ 
ued  their  tradition  of  competing  and 
gaining  circulation.  The  Dallas  Morn¬ 
ing  News  made  the  Top  25  with  a 
340,502  daily  circulation  that  was  up 
12,170  from  a  year-ago. 


The  rival  Dallas  Times-Herald  also 
posted  a  daily  gain  (up  10,063),  boost¬ 
ing  its  circulation  total  to  282,933. 

On  Sunday,  both  recorded  gains: 
20,679  for  the  Times-Herald,  and 
20,174  for  the  Morning  News. 

In  Denver,  the  Denver  Post  gained 
just  about  as  much  as  Rocky  Moun¬ 
tain  News  lost  in  daily  circulation  (up 
5,517  for  the  Post,  down  5,143  for  the 
News),  but  remained  in  second  place. 
The  Post  also  gained  Sunday  circula¬ 


tion,  but  neither  was  in  the  Top  25.  I 
Among  some  papers  which  recent- 1 
ly  became  monopolies  in  their  cities,  j 
there  was  some  evidence  that  circula¬ 
tion  was  ebbing  after  initial  gains. 

The  Philadelphia  Inquirer,  for 
example,  lost  28,492  on  Sunday  and 
8,172  daily  against  year-ago  totals. 

The  Cleveland  Plain  Dealer  also 
showed  a  decline  in  daily  (down 
5,394),  and  only  a  slight  (1,531)  Sun¬ 
day  gain  against  the  same  period  last 
year. 


Contra  Costa  Independent  folds 


The  74-year-old  Contra  Costa 
County  Independent  in  the  San  Fran¬ 
cisco  Bay  Area  folded  May  13,  two 
months  after  its  sister  paper,  the 
Berkeley  Gazette,  closed  down. 

Publisher  Warren  “Chip”  Brown 
IV  stopped  publishing  the 
Independent  after  six  unions, 
including  the  Newspaper  Guild,  re¬ 
jected  a  20%  pay  cut,  layoffs  in  some 
departments,  reductions  in  benefits 
and  other  management  demands. 

“My  understanding  is  that  the  main 
reason  the  paper  closed  was  lack  of  of 
funds,”  said  Doug  Cuthbertson, 
executive  director  of  the  San 
Francisco-Oakland  Newspaper 
Guild. 

Chip  Brown’s  father,  Warren  A. 
Brown  Jr.  and  his  wife  have  filed  a 
multimillion  dollar  suit  against 
Ingersoll  Publications  over  the  issue 


of  ownership  of  the  Gazette  and 
Independent. 

The  Browns  have  charged  Ingersoll 
with  financial  mismanagement  of  the 
Gazette  and,  in  effect,  with  walking 
out  of  its  ownership  obligations  to 
both  papers. 

The  Ingersoll  Co.  claims  it  had 
agreed  to  take  over  only  the  manage¬ 
ment  of  the  two  papers  in  1981.  The 
firm  has  accused  the  Browns  of  “mis¬ 
representations”  about  the  papers’ 
union  problems  and  with  presenting 
misleading  financial  information 
about  them  during  the  negotiations. 

The  businesses  reportedly  owe 
Barclay’s  American  Business  Credit 
of  Hartford,  Conn.,  more  than  $6.4 
million  in  past  debts.  According  to  the 
Brown’s  suit,  Ingersoll  has  the 
responsibility  to  pay  Barclay’s. 

(Continued  on  page  25) 


ABC  FAS-FAX  FOR  TOP  25  SUNDAY  NEWSPAPERS 


For  6  months  ending  3-31-84 


Gain/loss 

over  same  period  last  year 


Total  Sunday  circulation 


N.Y.  Daily  News 
N.Y.  Times 
LA.  Times 
Chicago  Tribune 
Washington  Post 
Philadelphia  Inquirer 
Detroit  News 
Doston  Globe 
Detroit  Free  Press 
S.F.  Examiner  t  Chronicle 
Chicago  Sun -Times 
Newark  Star  Ledger 
Pittsburgh  Press 
Long  Island  Newsday 
Minneapolis  Tribune 
Atlanta  Journal  (  Constitution 
Miami  Herald 
Milwaukee  Journal 
Cleveland  Plain  Dealer 
Houston  Chronicle** 

Houston  Post*  * 

St.  Louis  Post  Dispatch 
Phoenix  Arizona  Republic 
Dallas  Morning  News 
Portland  Dregonian 

*  Publisher’s  statement  not  yet  filed  at  press  time 


1,813,671 

1,593,1D7 

1,321,244 

1,145,387 

1,042,821 

1,008,225 

861,004 

793,151 

787,300 

706,150 

687,386 

654,446 

613,795 

608,640 

586,876 

567,993 

545,365 

527,085 

502,573 


-191,164 
+  29,576 
-21,486 
+  17,609 
+  37,353 
-28,492 
+  5,543 
+ 14,275 
-3,347 
+ 10,252 
-584 
-^23,553 
-4 
+ 13,484 
+  7.029 
+  31,713 
+  11,817 
+  3,382 
+  1,531 
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Is  your  death  newsworthy? 

Editors  discuss  what  you  must  do  during  your  iifetime 
in  order  to  have  your  death  written  up  on  the  obit  page 


By  Joseph  Laura 

In  the  democracy  of  death  all  peo¬ 
ple  may  at  last  be  equal,  as  the  British 
writer  John  Ingalls  said,  but  for  most 
daily  newspapers  today  what  you 
accomplished  in  life  most  likely  will 
determine  what,  if  anything,  will  be 
written  about  you  in  death. 

“Generally  speaking,  the  people 
who  have  generated  news,  good  or 
bad,  while  they  were  alive  are  likely  to 
get  bigger  play  when  the  die,”  said 
Burt  A.  Folkart,  biographical  editor 
of  the  Los  Angeles  Times.  “Of 
course,  the  thing  to  remember  is  that 
there  are  always  exceptions,  but  you 
have  to  start  off  with  some  broad 
guidelines.” 

In  interviews  with  more  than  a  doz¬ 
en  daily  newspaper  editors  across  the 
country,  most  editors  agreed  cover¬ 
age  of  death  is  a  yardstick  that  varies 
each  day.  The  factors  cited  most  often 
in  determining  how  much,  if  any, 
coverage  a  death  will  receive  depends 
upon  the  available  space  for  news  that 
day,  the  amount  and  importance  of 
that  day’s  news,  the  person’s  stature, 
particularly  newsworthy  aspects  of 
the  death,  and  who  else  may  have  died 
that  day. 


“A  few  years  ago,  we  would  run 
anything  that  came  in,”  said  Roy 
Coutrade,  an  assistant  news  editor 
who  handies  obituaries  for  the  Detroit 
News.  “Now  there  always  seems  to 
be  a  shortage  of  space  in  general  for 


“Well  run  obituaries  of 
doormen  and  janitors,  as 
well  as  bankers  and 
lawyers.  But  if  they  do  not 
agree  with  our  guidelines, 
we  will  not  run  a  story.” 


news,  and  decisions  have  to  made  on 
a  day-to-day  basis.  Because  an  obitu¬ 
ary  ran  one  day  doesn’t  necessarily 
mean  it  would  have  run  the  next  day .  ’  ’ 

Most  editors  said  obituaries  are 
handled  the  same  way  as  any  other 
news  story,  but  others  said  their  pap¬ 
ers  have  strict  policies  on  writing 
straight  obituaries  and  on  general 
news  coverage  of  a  death. 

“We  have  a  policy  but  none  of  our 
rules  are  carved  in  stone,”  said  Stuart 
Will,  city  editor  of  the  Dallas  Times- 
Herald.  “Generally  we  look  for  peo- 


"rN  GLAD  TOOK  WARmON  ISNT 
HERE  TO  SEE  THjS  -  HE  OHLY 
GOT  A  5-LINE  OBIT  IN  jM 
THETWES-J»  L® 
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pie  who  came  in  touch  with  large  seg¬ 
ments  of  the  community  when  they 
were  alive,  or  people  who  have  had  an 
effect  on  a  large  segment  of  the  com¬ 
munity,”  said  Will. 

In  general,  most  of  the  nation’s  lar¬ 
ger  papers  face  a  more  difficult  task  in 
deciding  which  deaths  to  cover  than 
do  smaller  papers,  not  only  because 
they  have  a  larger  area  and  con¬ 
sequently  more  deaths  to  cover,  but 
also  because  they  are  more  likely  to 
give  coverage  to  a  national  or 
international  death.  However,  there 
are  exceptions. 

“Our  policy  is  unique  for  a  paper 
this  size.  We’re  prepared  to  write  a 
news  story  on  anyone  who  has  lived  in 
the  Washington  area  on  a  permanent 
basis,”  said  Joseph  Y.  Smith,  obitu¬ 
ary  editor  for  the  Washington  Post. 
“However,  we  have  strict  guidelines 
from  which  we  never  deviate.  We  re¬ 
port  the  principal  events  of  a  life, 
including  all  newsworthy  items,  posi¬ 
tive  or  negative,  and  we  don’t  change 
our  policy  for  public  or  private  per¬ 
sons. 

“If  the  families  of  private  citizens 
are  prepared  to  agree  to  our  guide¬ 
lines,’’  said  Smith,  “we’ll  run 
obituaries  of  doormen  and  janitors,  as 
well  as  bankers  and  lawyers.  But  if 
they  do  not  agree  with  our  guidelines, 
we  will  not  run  a  story.” 

Another  daily  with  a  similar  policy, 
if  less  extensive  coverage,  is  the  News 
Enterprise  in  Elizabethtown,  Ken¬ 
tucky,  a  14,000-circulation  paper  that 
went  daily  ten  years  ago.  “We  still 
consider  ourselves  a  community 
paper,  and  we  believe  every  death 
deserves  coverage,”  said  Jim  Hena- 
han,  the  paper’s  managing  editor. 
“However,  we  have  space  con¬ 
siderations  and  sometimes  we  run 
only  a  straight  obituary  rather  than  a 
full  story,”  he  added. 

Finding  space  is  perhaps  the  major 
problem  facing  most  newspaper  edi¬ 
tors  who  handle  obituaries,  but  there 
are  others.  Simply  becoming  aware  of 
an  individual’s  death  is  one  problem, 
along  with  knowing  the  importance  of 
that  individual’s  life  and  death,  and 
having  background  material  on  the 
individual. 

“There  are  always  international 
and  national  obits  you  have  to  run  but 
(Continued  on  page  22) 
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Los  Angeles  Times  smells  good 

Five-year  old  test  kitchen  at  the  newspaper  is  run  by 
three  professional  home  economists  and  a  staff  of  10 


HARD  AT  WORK  —  Los  Angeles  Times  food  editor  Betsy  Bolsley  (left 
foreground)  discusses  new  recipe  with  home  economist  Donna  Deane.  Home 
economist-writer  Minnie  Bernardino  works  on  another  dish  in  the  back¬ 
ground. 


By  M.L.  Stein 

At  almost  any  time  of  the  day  some¬ 
one  is  whipping  up  a  souffle  or  beef 
bourguignon  on  the  third  floor  of  the 
Los  Angeles  Times  building. 

These  and  other  culinary  delights 
emerge  from  the  newspaper’s  special 
kitchen  operated  by  the  food  section 
staff.  Three  professional  home  eco¬ 
nomists  test  hundreds  of  recipes 
before  they  are  offered  to  readers. 

The  kitchen,  a  popular  stop  for 
groups  touring  the  plant,  was  installed 
about  five  years  ago  as  part  of  the 
general  remodeling  of  the  paper's 
editorial  department. 

Food  editor  Betsy  Baisley  said  the 
facility  serves  both  the  hefty  Thurs¬ 
day  food  section  and  the  Sunday 
Home  magazine. 

“We  get  hundreds  of  recipes  that 
have  to  be  tested,”  she  explained. 
“They  come  from  professional  chefs, 
cookbooks,  readers  and  interviews. 

“You  would  think  chefs’  recipes 
would  be  okay,  but  they  have  to  be 
gone  over  very  carefully.  Chefs  usual¬ 
ly  don’t  measure.  They  will  just  eye¬ 
ball  something  and  pour  in  a  half  pint 
of  whatever.  That  doesn’t  work  for 
i  our  readers.” 

To  make  sure  that  recipes  translate 
easly  for  reader  cooking,  the  Times 
kitchen  has  no  commercial  equip¬ 
ment,  according  to  Baisley. 

“We  put  in  the  same  appliances  and 
pans  found  in  home  kitchens,”  she 
'  said. 

The  array  of  equipment  would  sev¬ 
erely  crowd  most  kitchens,  however. 


PHOTO  SESSION  —  Photographer 
shoots  home  economist  Donna  Deane  as 
she  applies  a  decoration  to  a  potato  for  a 
Times'  food  illustration. 


Among  the  items  are  both  gas  and 
electric  stoves,  two  electric  ovens,  a 
microwave,  refrigerator  and  freezer, 
dishwasher,  sink  and  three  work 
tables,  one  of  them  portable.  The 
modern,  German-made  cabinetry  has 
slide-out  shelves  and  cleverly 
designed  space-saving  drawers. 

Two  of  the  home  economists.  Min¬ 
nie  Bernardino  and  Karen  Gilling¬ 
ham,  who  prepare  food,  also  are  writ¬ 
ers  for  the  Food  section.  The  third 
home  economist  and  cook  is  Donna 
Deane. 

Bernardino  also  is  a  “food  stylist.” 
part  of  which  means  getting  dishes 
ready  for  illustration  in  the  paper.  A 
photo  studio  is  right  next  door  to  the 
kitchen  for  handy  shooting. 

Baisley  said  all  10  members  of  her 
staff  join  in  the  tasting  of  dishes. 

“Not  everything  passes  muster,” 
the  editor  revealed.  “We  test  for 
taste,  texture  and  generally  seek  an 
ideal  recipe.” 

Food  preparation  may  involve 
something  as  simple  as  sugar  cookies 
or  exotic  concoctions  such  as  Thai 
duckling  curry  or  salmon  mousse  with 
avocado  dressing,  Balsey  said. 

Reader  reaction  to  published  re¬ 
cipes  is  generally  enthusiastic,  she 


continued,  although  there  are  a  few 
complaints. 

“Usually  we  find  that  when  a  dish 
didn’t  turn  out  right  for  readers  they 
used  the  wrong  pan,  flour  that  is  three 
years  old  or  something  of  that  sort.” 
Baisley  commented. 

One  of  the  section’s  main  concerns 
is  keeping  up  with  food  trends,  Bais¬ 
ley  said. 

“Right  now  the  big  thing  is  avoid¬ 
ance  of  foods  with  high  sodium  or 
cholesteral  content,”  she  noted. 
“Red  meat  is  not  so  popular  and  there 
is  a  big  interest  in  fish.” 

But  whatever  is  featured,  she  con¬ 
tinued,  Times  food  writers  try  to 
make  meals  exciting  and  “do  things 
people  are  interested  in.” 

The  food  section,  which  often  runs 
in  two  parts,  also  features  a  restaurant 
review  by  staffer  Rose  Dosti,  a  Q&A 
column  by  Bernardino  and  a  wine  col¬ 
umn  by  freelancer  Nathan  Chroman, 
a  practicing  attorney. 

Dosti  usually  visits  the  moderately 
priced  restaurants  while  Lois  Dwan, 
the  restaurant  critic  for  the  Times’ 
Sunday  Calendar  magazine,  reports 
on  the  swankier  ones.  Baisley  said. 

The  food  editor  added  that  res- 
_ (Continued  on  page  20) _ 
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(From  left)  Donald  Newhouse,  Newhouse  Newspapers; 
Mr.  and  Mrs.  Richard  Decherd,  A.H.  BeloCorp.;andMr. 
and  Mrs.  Robert  Erburu,  Times  Mirror  Co. 


Katharine  Graham,  Washington  Post  (left),  with  Mr. 
and  Mrs.  Theodore  Newhouse,  Newhouse  Newspapers. 


Party  time  at  the 
ANPA  convention 


There  is  no  doubt  that  publishers 
attending  the  recent  98th  annual 
American  Newspaper  Publishers 
Association  convention  put  in  many 
hours  at  the  assortment  of  seminars 
that  were  held. 

Publishers  did  find  time,  however, 
to  attend  some  parties  as  the  photos 
on  these  pages  will  attest  to. 

Both  Parade  and  Family  Weekly 
held  parties  on  the  opening  night  of 
the  convention  and  newspaper 
executives  and  their  spouses  attended 
in  full  force. 


(From  left)  Mr.  and  Mrs.  Otis  Chandler 
and  Mrs.  Vance  Stickell,  Times  Mirror  Co. 


(From  left)  Ashton  Phelps  Jr.,  New 
Orleans  Times-Picayune/States-ltem,  and 
David  Starr,  Newhouse  Newspapers. 


(From  left)  Lloyd  Schermer,  Lee  Enter¬ 
prises,  and  Anson  Brooks. 


(From  left)  Robert  Hendrich,  Scripps- 
Howard  Newspapers,  and  Robert  Roy 
Metz,  United  Media  Enterprises 


William  H.  Cowles  III,  Cowles  Publish¬ 
ing  Co. 


(From  left)  David  Laventhol,  Newsday,  with  Mr.  and 
Mrs.  Tom  Johnson,  Los  Angeles  Times. 


(From  left)  Charles  Scripps  and  Edward  Estlow,  E.W, 
Scripps  Co.,  with  Buckner  Clay,  Clay  Communications. 
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(From  left)  Mr.  and  Mrs.  Joseph  D'Angelo  and  Mr.  and 
Mrs.  Lawrence  Olsen,  King  Features. _ 
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(From  left)  AAr.  and  AArs.  Joe  Hlodky  III, 
Cedar  Rapids  (Iowa)  Gazette  Co.,  and  Rob¬ 
ert  Page,  Chicago  Sun-Times. 


(From  left)  Mr.  and  Mrs.  William 
Hogan  and  Mrs.  Darrow  Tully,  Phoenix 
Newspapers. 


(From  left)  Donald  Reynolds,  Donrey 
Media;  Marie  Sutton;  Pat  Linskey,  Family 
Weekly;  and  Mr.  and  Mrs.  Fr^  Smith, 
Donrey  AAedia. 


(From  left)  Mr.  and  Mrs.  William  Marcil,  Fargo  Forum 
Francis  Dale,  Los  Angeles  Herald  Examiner;  William  Mar 
cil  Jr.  and  Debora  Marcil. 


(From  left)  Peggy  Thompson,  Seattle  Post-Intelligencer; 
William  Thomas,  San  Antonio  Light;  Richard  Johnson, 
Houston  Chronicle;  Roberta  Auwarter,  Donohue  Paper 
Sales;  and  Betty  McDovid,  Houston  Chronicle. 


Robert  Marbut,  Harte-Hanks 
Communications. 


Montreal  entertainer  Daniele  Dorice 
and  Patrick  Linskey,  Family  Weekly. 


(From  left)  David  Bradley,  St.  Joseph 
(Mo.)  News-Press  &  Gazette,  with  Otto 
Silha,  Minneapolis  Star  and  Tribune  Co. 


(From  left)  Mr.  and  Mrs.  Leo  Kubiet, 
St.  Petersburg  Times  and  Independent, 
with  Pat  Linskey,  Family  Weekly. 


Jon  Thompson  and  Lydia  Janow,  Family  Weekly;  with 
Roland  Weeks  Jr.,  Gulf  Publishing  Co.,  Biloxi,  Miss. 
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Law  sought  to  ban  cops  from  posing  as  reporters 


The  Newark,  N.J.,  office  of  the 
American  Civil  Liberties  Union  plans 
to  seek  state  legislation  prohibiting 
police  officers  from  posing  as  jour¬ 
nalists,  doctors,  attorneys  and  clergy. 

Ed  Martone,  assistant  director  of 
the  Newark  ACLU  office,  said  the 
move  to  have  legislation  passed  came 
after  two  officers  of  the  Morris  Coun¬ 
ty  Sheriff’s  Department  posed  as 
television  reporters  for  a  fictitious 
station  in  order  to  interview  partici¬ 
pants  in  a  Sixties-style  marijuana 
“smoke-in”  in  Morristown. 

Martone  said  the  proposed  legisla¬ 
tion  will  apply  to  “those  professions 
who  can’t  perform  their  functions 
without  the  confidentiality  of  the  peo¬ 
ple  they’re  working  with.” 

The  New  Jersey  Press  Assciation 
supports  the  ACLU’s  proposal,  Mar¬ 
tone  said.  The  union  is  in  the  process 
of  writing  its  proposed  law  and  is 
seeking  “friendly  legislators”  to 
introduce  the  bill,  he  added. 

The  two  officers  posed  as  a  news¬ 
caster  and  cameraman  for  “Channel 
6 — New  Jersey  Morning  News”  and 
arrived  at  the  demonstration  in  a  cop¬ 
per  colored  van  with  the  “station’s” 
logo  on  its  side. 

There  is  no  Channel  6  in  northern 
New  Jersey  where  Morristown  is  lo¬ 
cated,  although  Channel  6  in  Phi¬ 
ladelphia  covers  the  southernmost 
portion  of  the  state. 

The  ACLU  charged  that  the  ruse  by 
the  two  officers  jeopardized  the  pub¬ 
lic's  First  Amendment  right  to  have 
confidential  conversations  with  jour¬ 


nalists.  The  ACLU  said  that  if  people 
lose  trust  in  confidentiality  offers, 
then  ultimately  the  public’s  right  to  be 
informed  by  the  press  will  be  ham¬ 
pered. 


New  Jersey’s 
Attorney-General,  Inwin  I. 
Kimmelman,  issued  a 
statement  saying  he  “would 
strongly  discourage”  police 
officers  from  impersonating 
journalists. 


The  Morris  County  Sheriff’s 
Department  defended  its  officers’  ac¬ 
tions  on  the  grounds  that  they  needed 
to  know  quickly  about  the 
demonstrators’  plans. 

See  related  story  on  page  24 

A  sheriff's  spokesman  said  the 
department  feared  that  the 
demonstrators  might  try  to  storm  the 
county  jail  as  part  of  their  protest  and 
chose  the  journalist  disguises  in  order 
to  interview  participants  and  find  out 
their  intentions. 

“Journalists  naturally  ask  ques¬ 
tions  and  people  expect  them  to,” 
explained  undersheriff  Benjamin 
Rideout.  He  said  people  would 
answer  questions  from  journalists  but 
would  refuse  to  answer  the  same 
uestions  coming  from  police. 


Rideout  added  that  he  was  unsure  if 
videotapes  of  six  people  arrested  for 
marijuana  possession  who  were 
interviewed  by  the  disguised  officers 
would  be  used  against  them  as  evi¬ 
dence. 

Edwin  Tucker,  director  of  the  New 
Jersey  Press  Association,  noted  that 
the  First  Amendment  issues  in  the 
incident  were  “muddy”  since  no 
actual  journalists  were  involved. 

However,  Tucker  agreed  with  the 
ACLU  that  the  officers’  disguising 
themselves  as  tv  reporters  was  clearly 
unethical  and  could  harm  the  public’s 
trust  in  the  press. 

New  Jersey’s  Attorney-General, 
Irwin  1.  Kimmelman,  issued  a  state¬ 
ment  saying  he  “would  strongly  dis¬ 
courage’’  police  officers  from 
impersonating  journalists.  However, 
Kimmelman  said  it  would  be  “unwise 
to  issue  a  blanket  prohibition”  against 
such  impersonations. 

“Impersonating  news  reporters  is 
especially  unjustifiable  where  there 
are  other  means  reasonably  available 
to  accomplish  the  same  investigative 
purpose,”  he  said,  adding  that  while 
there  are  no  state  laws  against  these 
practices,  “policy  considerations 
weigh  heavily  against  their  use.” 

Kimmelman  continued;  “A  prac¬ 
tice  such  as  this  can  tend  to  have  a 
chilling  effect  upon  the  ability  of  the 
news  media  to  perform  its  Con¬ 
stitutionally  protected  right  to  gather 
the  news  in  a  free  and  open  atmos¬ 
phere  unhampered  as  to  their  legi¬ 
timacy.” 


Wire  service  guiid  ok’s  change  in  UPl  contract 


The  wire  service  guild  members  of 
United  Press  International  voted  their 
approval  of  modifications  in  their 
contract  which  gives  the  union  repre¬ 
sentation  on  UPI’s  executive  com¬ 
mittee  and  protects  employees  whose 
jobs  are  affected  by  any  reorganiza¬ 
tion  of  the  company. 

William  Morrissey,  wire  guild  pres¬ 
ident,  said  the  vote  was  about  250 
“ayes”  to  64  “nays”  on  the  contract 
changes. 

'fhe  agreement  calls  for  the  union 
and  UPl  to  mutually  agree  on  wire 
guild  representative  to  sit  on  the  com- 
pany’s  executive  committee.  The 
committee  is  made  up  of  the  senior 
executives,  including  UPl  co-owners 
Douglas  Ruhe  and  William  Geissler, 
and  operates  in  lieu  of  a  board  of 
directors. 


Another  key  provision  calls  for  all 
UPl  employees  whose  jobs  are  eli¬ 
minated  as  a  result  of  the  sale  of  a  UPl 
unit,  new  joint  ventures,  or 
introduction  of  automation  to  get 
either  a  full-time  job  with  the  new 
company  or  be  given  115%  of  the 
severance  pay  allotted  under  the 
existing  contract.  Those  employees 
joining  new  companies  will  be  guaran¬ 
teed  employment  for  two  years  at  the 
same  rate  of  pay  that  they  received  at 
UPl. 

Morrissey  said  UPl  has  the  right  to 
decide  if  an  employee  affected  by 
reorganization  gets  either  a  guaran¬ 
teed  job  or  is  dismissed. 

Dismissed  employees  will  also 
have  their  health  benefits  and  life 
insurance  paid  for  by  UPl  for  four 
months  after  they  are  terminated. 

The  new  agreement  covers  UPl’s 


recent  sale  of  its  photo  library  in  New 
York  to  the  Bettmann  Archives,  Mor¬ 
rissey  said,  and  will  apply  to  any  new 
joint  ventures  involving  the  com¬ 
pany’s  communication’s  system  and 
any  sale  or  joint  venture  involving 
UPl’s  race  wire  and  UniStox. 

Convict  18  year-old 
in  newsboy  murder 

Robert  Golliver,  18,  was  convicted 
by  a  Nassau  County,  New  York,  jury 
of  murder,  sodomy  and  robbery  in  the 
knife-slaying  of  of  a  14  year-old  News- 
day  carrier. 

The  victim,  Christopher  Gruhn  of 
Rockville  Centre,  was  attacked  by 
Golliver  around  7  a.m.  on  March  20, 
1983,  as  he  was  finishing  up  his 
deliveries. 
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NMVMt/ofdMt  whart—Piekmtng  Whvt,  In  historic  Ssism,  Mats. 


FOR  HISTORIC  CHARM  AND  PRESENT-DAY  PROFIT 


American  history  comes  alive  in  dozens  of  New  England 
cities,  towns  and  villages.  Here  you  find  not  just  the 
scenes  of  great  events,  but  actual  structures  made  famous 
by  history.  Concord  Bridge,  Faneuil  Hall,  and  Washing¬ 
ton’s  1775-76  headquarters  in  Cambridge  can  all  be  vi¬ 
sited,  and  look  much  as  they  did  during  the  Revolution. 

Famous  buildings  are  not  the  only  lure.  Realizing  that 
treasures  of  early  American  architecture  have  been  going 
to  waste.  New  Englanders  have  restored  whole  neighbor¬ 
hoods,  filling  once  run-down  areas  with  attractive  bou¬ 
tiques,  restaurants,  public  parks  and  shopping  malls.  The 


old  wharf  sketched  above  is  only  one  of  many  such  trans¬ 
formations,  filled  all  summer  with  happy  spenders  absorb¬ 
ing  quantities  of  colonial  atmosphere,  products  of  local 
craftsmanship,  and  justly  famous  New  England  food — all 
in  all,  an  expansive  experience. 

Vacation  business  in  billions  gives  an  important  lift  to  the 
New  England  economy,  making  it  more  recession-proof 
than  other  areas.  Just  one  more  reason  why  New  England 
newspapers — with  better  home  coverage  than  most  other 
U.S.  regions — can  claim  to  be  among  the  nation’s  most 
effective  advertising  media. 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


Bangor  Daily  News  (M) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 

Register  Citizen  (Torrington)  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Food  kitchen 

(Continued  from  page  15) 


taurant  chefs  are  usually  quite  willing 
to  submit  their  recipes  for  publication 
after  they  are  tested.  The  chefs’  crea¬ 
tions  selected  come  from  readers’  tips 
or  the  dining  experiences  of  the  sec¬ 
tion’s  writers,  who  include  one  male, 
Daniel  P.  Puzo. 

The  Times  pays  $10  to  readers 
whose  recipes  are  published. 

Out  of  all  these  recipes  has  come 
the  Los  Angeles  Times’  California 
Cookbook.  The  book,  compiled  and 
edited  by  Balsley  and  published  by 
Harry  N.  Abrams,  Inc.,  New  York, 
contains  over  650  recipes  tested  in  the 
Times’  kitchen. 

Balsley  has  been  food  editor  since 
1973,  coming  to  the  Times  from  the 
Honolulu  Star-Bulletin,  where  she 
served  in  the  same  capacity. 


Shop  Talk 

(Continued  from  page  60) 


a  very  important  role  in  our  NEWS 
Week  contest.  We  asked  all  of  our 
district  managers  throughout  the  met¬ 
ropolitan  area  to  check  three  racks  in 
their  area  two  days  each  week.  Their 


report  told  us  if  the  rack  had  newspap¬ 
ers,  whether  the  rack  was  clean  or 
needed  painting,  and  if  the  current 
rack  card  was  on  display.  We  called 
this  our  “Rack  Alert’’  program.  Each 
single  copy  driver  who  received  a 
good  report  was  awarded  a  gift  with  a 
good  service  slogan  printed  on  it.  A 
driver  could  earn  as  many  as  eight 
different  gifts. 

Two  weeks  after  the  contest  ended, 
we  had  a  general  meeting  and  award 
presentation  for  city  circulation  per¬ 
sonnel.  This  turned  out  to  be  a  very 
festive  occasion  as  it  was  the  time  we 
announced  the  success  of  the  contest 
and  presented  the  many  awards  to  the 
people  who  improved  their  service 
during  the  contest  period. 

We  were  pleased  to  announce  that 
we  had  reduced  our  service  com¬ 
plaints  by  32%.  Two  district  manag¬ 
ers  won  the  “Dream  Weekend’’  for 
going  one  full  week  without  a  com¬ 
plaint.  There  were  ten  silver  medal 
winners  and  twenty-three  50%  winn¬ 
ers.  The  district  manager  with  the 
fewest  complaints  had  only  three  for 
the  entire  contest,  and  the  most 
improved  disctrict  manager  showed  a 
91%  improvement. 

We  projected  a  budget  of  $4,515  for 
the  contest.  Our  final  expense  figures 
indicated  we  spent  $3,565.  We  were 
very  pleased  with  the  overall  results 
of  this  contest. 


Unfortunately  our  service  aware¬ 
ness  contest,  as  successful  as  it  was, 
doesn’t  solve  all  customer  com¬ 
plaints. 

Service  to  our  customers  is  an  on¬ 
going  job  that  always  needs 
improvement  and  constant 
departmental  attention.  However, 
the  contest  did  do  an  excellent  job  of 
building  service  awareness  at  all 
levels  of  our  organization. 

We  were  extremely  proud  of  the 
32%  improvement  because  the  Okla¬ 
homa  City  area  experienced  a  record 
rain  fall  of  over  twelve  inches  during 
“NEWS-Week,”  the  final  week  of 
our  contest.  We  feel  sure  the  aware¬ 
ness  created  by  this  contest  will  con¬ 
tinue  for  many  months  to  come. 

In  our  business,  we  still  talk  about 
service  and  always  will.  Yet  it  is  nice 
to  know  we  can  always  do  something 
more  to  improve  it. 

Worker  convicted 
in  aiien  case 

A  Texas  jury  convicted  a  church 
worker  who  led  a  group  —  including  a 
Dallas  Times  Herald  reporter  on 
assignment  —  that  was  transporting 
illegal  aliens  from  El  Salvador  into  the 
U.S.  (E&P,  Mar.  10) 

Stacey  Merkt  was  found  guilty  by  a 
federal  court  jury  May  14,  and  faces  a 
maximum  sentence  of  15  years  in  jail. 


Is  your  newspaper  library  a  nightmare? 


Imagine  automating  your  W!!i> 
publishing  library  to 
obtain  pages  of 

information  in  three  to  six  '  gg 
seconds — and  virtually 
eliminate  manual 
research  time. 

Think  of  an  automated 
library  system  so  flexible 
it  can  be  used  with  any 
front-end  editing  system. 

Suppose  your  new  system 

used  custom-designed 

BASIS  Software  by  1  ^ 


Battelle  Labs,  providing 
full-text  keyword  search 
and  retrieval. 

Consider  selling  access  to 
your  library — marketing 
your  information  through 
the  national  network  of 
DataTimes — and  making 
;  money  for  it. 

^  The  solution  isn’t  a 
'  dream.  It’s  DataTimes. 

%  For  more  information, 
^  call  us  at  (405)  843-7323. 


In-house  or  on-line,  depend  on  DataTimes. 

iJataStimes 

A  division  of  DflTflTEh 

818  NW  63rd  Street  •  Oklahoma  City.  Oklahoma  73116  •  (405)  843-7323 
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gossprocessingsyshms- 

M  NEWS  IN  NEWSMPERTECHNOIOGY 

THATGOESI^ 
BEYONDTHE  PRESSROOM. 


The  requirements,  sophistication  and 
complexity  of  today’s  materials  handling 
area  extend  far  beyond  the  traditional 
notion  implied  by  the  term  “mailroom!’ 
Recognizing  this  change,  Gk)ss  Mailroom 
Systems  has  become  Goss  Processing 
Systems  (GPS),  signaling  a  new  dedication 
to  being  the  single-source  supplier  of 
all  the  materials  handling  systems  and 
components  you’ll  ever  need.  Computep 
controlled  GPS  conveyor  systems,  stackers, 
distribution  systems  and  custom  engineep 
ing  provide  solutions  to  today’s  materials 
handling  problems  all  the  way  from  the 
folder  to  waiting  trucks. 

Advanced  technology. 
full-service  commitment 

Technologically  advanced  Goss 
Processing  Systems  comprise  a  complete 
and  compatible  line  of  materials  handling 
equipment.  That  means  stateofthe-art 
design  and  manufacturing  of  both  com' 
puterized  components  and  operating 
software.  Full  installation  and  service 


capability,  both  at  installation  and  aftep 
ward,  tailored  to  your  specific  needs.  A 
total  and  continuing  Goss  commitment  to 
customer  satisfaction  and  productivity. 
And,  to  foresee  possible  problems,  a 
thoroughgoing  computer^simulated  opera' 
tional  test  prior  to  installation. 

See  the  Goss  commitment 
reaffirmed  at  the  June  ANPA 

Consider  this  your  invitation  to  visit 
us  in  Booth  2026  at  the  Atlanta  ANPA 
Conference,  June  9'13.  Goss  sales  repre' 
sentatives,  engineers  and  other  technical 
people  will  be  on  hand  to  discuss  your  par' 
ticular  materials  handling  problems  and 
demonstrate  the  new  Goss  equipment 
that  can  help  solve  them.  See  how,  after 
100  years,  Goss  continues  to  make  impop 
tant  news  in  advanced  newspaper  pro' 
duction  technology. 

Goss  Processing  Systems,  Graphic 
Systems  Division,  Rockwell  International, 
3100  South  Central  Ave.,  Chicago,  IL 
60650. 312'656'8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Obituary  pages 

(Continued  from  page  14) 


after  that  it  becomes  more  difficult,” 
said  Ned  A.  Stout,  a  news  editor  for 
the  Columbus  (Ohio)  Dispatch. 
“Sometimes  we  look  through  the  paid 
death  notices  and  recognize  someone, 
as  prominent,  and  we'll  do  an  obit. 
Occasionally,  we  try  to  pick  out  some 
of  the  so-called  also-rans  in  life,  but 
that’s  getting  further  and  further  away 
from  us.  Generally,  we’re  able  to  run 
only  three  or  four  obits  a  week.” 

Most  of  the  editors  interviewed, 
even  those  who  work  for  the  nation’s 
largest  papers,  said  the  decision  in 
choosing  between  a  local  or  national 
death  depends  upon  what  significance 
the  national  figure’s  life,  or  death,  has 
for  their  community. 

“If  it’s  even,  we’ll  go  with  the  local 
story  but  that’s  not  always  possible,” 
said  Folkart. 

Smith  and  Folkart  were  the  only 
editors  interviewed  who  have  specific 
titles  and  duties  concerning  obituar¬ 
ies,  and  both  said  their  positions  are  a 
recognition  by  their  respective  papers 
that  obituary  coverage  is  one  area 
where  most  newspapers  could 
improve. 

The  coverage  of  suicide,  most  edi¬ 


tors  said,  presents  the  most  difficult 
editorial  decisions.  The  growing  phe- 
nomona  of  teenage  suicides,  they 
added,  only  makes  this  aspect  of  their 
work  more  difficult  and  much  less 
rewarding. 

"There  have  been  several 
instances  recently  where  we’ve  re¬ 
ported  on  suicides,  but  each  story  is 
taken  on  a  case-to-case  basis  and  we 
don’t  deliberate  as  long  and  as  hard  on 
any  other  story  as  we  do  on  suicides,” 
said  Will.  “The  most  touchy  story  of 
all,”  he  added,  is  teenage  suicide. 
Basically,  we  don’t  report  on 
individual  teen  suicides  but  on  the 
phenomena  of  teen  suicides.” 

“Normally,  a  suicide  would  be 
mentioned  because  it’s  an  integral 
part  of  the  news,  and  first  and  fore¬ 
most,  any  coverage  of  death  is  a  news 
story,”  said  Randy  Bergmann,  editor 
of  the  New  Jersey  Herald,  a  17,000- 
circulation  daily  in  rural  northwest 
New  Jersey.  “In  a  paid  notice,  some¬ 
one  may  not  want  to  include  how  an 
individual  died.  In  that  case,  it’s  their 
prerogative  because  they  are  paying 
for  that  space,”  he  added. 

In  some  cases  simply  being  made 
aware  of  an  individual’s  death  is  not 
sufficient  reason  to  publish  an  obitu¬ 
ary  because  an  editor  may  not  be 
familiar  with  the  individual’s  life.  For 
instance,  John  MacVane,  a  veteran 


radio  correspondent  and  author,  died 
last  January  in  Maine  but  many  news¬ 
papers  did  not  run  an  obituary. 

Almost  a  month  later,  the  New  York 
Times  ran  an  obituary  of  MacVane, 
but  many  other  newspapers  never 
did. 

One  area  where  editors  urged  cau¬ 
tion  was  in  deciding  from  whom  they 
will  accept  information  for  an  obitu¬ 
ary.  And  for  good  reason,  according 
to  Coutrade. 

“A  few  years  ago  some  kid  phoned 
in  an  obit  on  his  mother  at  another 
newspaper,  and  she  was  vehemently 
denying  it  the  next  day.  Our  policy 
now  is  to  accept  information  only 
from  funeral  homes.  That  other  paper 
went  for  that  call,  but  it  could  have 
just  as  easily  been  us.” 


Ombudsmen 

(Continued  from  page  4) 


fidentiality  assured  to  patients.  It’s  a 
reasonable  regulation  —  for  federal 
employees,  but  the  newspaper  faces  a 
different  question  in  deciding  whether 
to  publish  the  employee’s 
information.” 

Gelfand  had  no  question  but  that 
the  newspaper  was  Justified  in 
publishing  the  information  about 
Kennedy’s  apparent  treatment  at  St. 
Mary’s  in  connection  with  Kennedy’s 
death.  Gelfand  wrote,  “He  was  well 
known,  his  death  was  drug-related, 
and  his  treatment  at  St.  Mary’s 
apparently  is  a  fact.  Together  it  made 
news.” 

However,  wrote  Gelfand:  “The 
hypothetical  moral  question  of 
whether  the  information  should  have 
been  published  if  he  had  been  alive 
must  go  unanswered.” 

ASNE  elects 
board  members 

The  American  Society  of  News¬ 
paper  Editors  elected  three  new 
board  members  and  four  incumbents 
at  its  Washington  convention. 

The  new  board  members  are  James 
D.  Squires,  editor  of  the  Chicago  Tri¬ 
bune,  who  was  elected  to  a  three-year 
term;  Seymour  Topping,  managing 
editor  of  the  New  York  Times,  voted 
to  a  two-year  term;  and  Rolfe  Neill, 
editor  of  Charlotte  Observer  and 
News,  who  won  a  one-year  term. 

Re-elected  to  three  year  seats  were: 
Loren  F.  Ghiglione,  editor  and  pub¬ 
lisher  of  Southbride  (Mass.)  News: 
Robert  C.  Maynard,  editor  and  pub¬ 
lisher  of  Oakland  Tribune:  Robert 
Stiff,  editor  of  St.  Petersburg  Evening 
Independent:  and  Christy  C.  Bul- 
keley,  editor  and  publisher  of  the 
Saratogan,  Saratoga  Springs,  N.Y. 


ON -PRESS 
REGISTRATION 

Lock-up  systems  with  head  and 
tail  pin  register! 

For  Letterpress,  Conversion  and 
Offset  Presses. 

Save  time  and  money  in  the 
Pressroom! 

K  &  F  Manufacturing  Co.,  Inc. 
1-800-348-5070 
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'WHAT  MVCAMERA 
USEDTODOFOR^ 
MVM1N0L1A 
BETACOnER  DOES 

fOR4C 


—Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us." 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often " 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler,  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up.” 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer. Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


MINOLTA 


^  t.l  Please  have  my  dealer  contact  me  for  a  demonstration  of  the  Minolta  Beta  4S(Ks 
siring  capabilities, 
n  Please  send  me  more  information 


Name- 

Title— 


Company- 

Address _ 

State _ 


-City- 


.  ZipL. 


.  Telephone- 


Mail  to  Minolta  Corporation.  Business  Equipment 
Division.  101  Williams  Drive.  Ramsey.  N  1. 07446 

BETA.  THERE'S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 
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eiOM  Minolta  Corporation 


Impersonating  journalists 

Senate  bill  Intended  to  restrict  undercover  activities 
would  permit  FBI  officers  to  Infiltrate  news  organizations 


By  James  E.  Roper 

A  spokesman  for  three  large  media 
organizations  went  before  a  Senate 
subcommittee  May  17  to  lambaste  a 
provision  in  a  pending  bill  that  would 
authorize  government  undercover 
agents  to  infiltrate  news  organizations 
or  impersonate  journalists  under 
some  circumstances. 

The  provision,  in  a  bill  S.  804  by 
Sen.  Charles  C.  Mathias  (R-Md.),  is 
intended  to  generally  restrict 
undercover  activities.  It  would, 
however,  allow  infiltration  or  I 
impersonation  in  the  news  field  only 
when  the  government  has  “probable 
cause”  to  believe  it  is  on  the  trail  of 
specific  crimes. 

Under  present  guidelines,  the  FBI 
can  step  in  at  a  lower  threshold  when 
it  has  “reasonable  suspicion.”  But 
the  media  organizations  contend  that 
the  proposed  statute,  while  intending 
to  restrict  undercover  work,  actually 
does  the  opposite  in  the  case  of  the 
media  —  for  the  first  time  specifically 
authorizing  by  statute  government 
invasion  of  the  media. 

The  disputed  language  in  the  bill 
reads:  “When  a  government  agent, 
informant,  or  cooperating  individual 
will  infiltrate  any  political,  gov¬ 
ernmental,  religious,  or  news  media 
organization  or  entity,  there  shall  be  a 
finding  that  there  is  probable  cause  to 
believe  that  the  operation  is  neces¬ 
sary  to  detect  or  to  prevent  specific 
acts  of  criminality. 

“When  a  government  agent, 
informant,  or  cooperating  individual 
will  pose  as  an  attorney,  physician, 
clergyman,  or  member  of  the  news 
media,  and  there  is  a  significant  risk 
that  another  individual  will  enter  into 
a  confidential  relationship  with  that 
person,  there  shall  be  a  finding  that 
there  is  probable  cause  to  believe  that 
the  operation  is  necessary  to  detect  or 
prevent  specific  acts  of  criminality.” 

Attacking  this  provision  was  John 
Seigenthaler,  editorial  director  of 
USA  Today  and  editor  and  publisher 
of  the  Nashville  Tennessean.  He 
spoke  on  behalf  of  the  American  Soci¬ 
ety  of  Newspaper  Editors,  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  and  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi. 

“These  three  groups  have  long 


opposed  the  impersonation  of  report¬ 
ers  by  government  agents  as  well  as 
any  formal  relationship  between  an 
investigative  branch  of  the  govern¬ 
ment  and  the  news  media,  be  it  in  the 
form  of  S.  804  or  the  FBI  charter 
which  the  Congress  rejected  five 
years  ago,”  Seigenthaler  said,  adding 
that  the  pending  provision  was  “pre¬ 
cisely  the  sort  of  law  that  whittles 
away  at  the  First  Amendment  free¬ 
doms  of  the  Constitution.” 

Along  with  other  witnesses,  he  tes¬ 
tified  before  the  Senate  Judiciary  sub¬ 
committee  on  criminal  law  whose 
members  are  concerned  by  FBI 
undercover  bugging  of  the  chambers 
of  non-federal  judges,  and  by  the  FBI 
tactics  in  the  “Abscam”  sting 
operation  against  members  of  Con¬ 
gress. 


“By  establishing  a 
standard,  S.  804  presents 
an  implied  endorsement  of 
governmental  infiltration  of 
news  organizations  and  of 
agents  masquerading  as 
reporters,”  Seigenthaler 
testified. 


FBI  director  William  H.  Webster 
endorsed  operations  of  the  federal 
agents  in  Abscam,  noting  that  all  the 
defendants  who  were  charged  have 
been  convicted  or  pleaded  guilty, 
with  none  of  the  cases  reversed  on 
appeal.  He  objected  to  the  pending 
bill’s  provisions  on  the  media,  howev¬ 
er,  on  grounds  that  they  were  too  res¬ 
trictive.  Seigenthaler  emphatically 
thought  they  went  too  far  the  other 
way. 


See  related  story  on  page  18 


“By  establishing  a  standard,  S.  804 
presents  an  implied  endorsement  of 
governmental  infiltration  of  news 
organizations  and  of  agents 
masquerading  as  reporters,”  Seigen¬ 
thaler  testified. 

He  continued:  “Passage  of  S.  804  in 
its  present  form  would  severely  dam¬ 
age  the  public’s  ability  to  perceive  the 
news  media  as  objective  seekers  and 


disseminators  of  news.  If  the  govern¬ 
ment  infiltrates  a  news  organization 
or  impersonates  a  reporter,  then  the 
organization  or  reporter  is  the 
unwitting  partner  of  the  gov¬ 
ernment  .  .  .  The  public  may  well 
come  to  wonder  if  the  reporter  writing 
the  story  is  doing  so  as  a  journalist  or 
as  a  government  agent  .  .  . 

“We  have  seen  no  justification  for 
establishing  these  ‘protections’  (in 
the  bill)  for  the  news  media.  Is  this 
infiltration  and  impersonation  so  pre¬ 
valent  now  that  the  drafters  of  this 
legislation  feel  these  protections  are 
needed?  If  so,  we  would  like  the  facts. 
We  would  like  to  know  how  often  this 
has  been  done  in  the  past  and  if  the 
Justice  Department  is  doing  it  at 
present  and,  if  so,  under  what 
authority.” 

Seigenthaler  said  it  was  not  enough 
for  the  bill  to  contain  protections  - 
needing  to  show  “probable  cause”  of 
specific  criminality,  the  creation  of  a 
review  committee  to  monitor 
operations,  the  requirements  to  guard 
against  the  violation  of  confidential 
relationships. 

“We  urge  your  committee  and  the 
full  Senate,”  he  said,  “to  reject  the 
unwise  and  unneeded  provisions  of  S. 
804  that  would  disastrously  interfere 
with  the  independence  and  objectiv¬ 
ity  of  the  press  so  essential  to  our  form 
of  government.” 

The  FBI’s  Webster,  however,  ob¬ 
jected  to  the  bill’s  provisions  that,  he 
said,  “would  severely  limit  the  use  of 
undercover  operations  in  situations 
where  an  undercover  operative  ‘will 
infiltrate  any  political,  governmental, 
religious  or  news  media  organization 
or  entity,’  or  where  a  person  acting  in 
an  undercover  capacity  will  enter  into 
a  confidential  professional  relation¬ 
ship  such  as  by  posing  as  a  clergyman 
or  physician.” 

“The  potentially  sensitive  nature  of 
such  operations  does  require  particu¬ 
lar  care  in  determining  whether  the 
use  of  an  undercover  technique  is 
appropriate,  but  the  bill  would  require 
a  finding  of ‘probable  cause,”’  Webs¬ 
ter  said. 

“This  is  too  high  a  threshold  ...  A 
better  approach  would  be  to  require  a 
high-level  decision  with  respect  to 
such  an  undercover  investigation’.’ 
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SEC  suit  has 


The  stock  scandal  involving  former 
Wall  Street  Journal  reporter  R.  Fos¬ 
ter  Winans  raises  legal  issues  which 
could  affect  all  journalists. 

If  the  agency  prevails  in  its  claim, 
the  result  could  be  that  journalists 
writing  about  business  matters  will  be 
required  to  disclose  their  financial 
interests  in  the  subject. 

Such  a  requirement,  however,  will 
amount  to  a  government  agency 
stipulating  what  a  journalist  must 
write  and  would  violate  the  First 
Amendment,  according  to  Robert 
Sack,  attorney  for  Dow  Jones  &  Co., 
publisher  of  the  Journal. 

“Imposing  on  journalists  an  ill 
defined  ‘duty  to  disclose’  to  their 
readers  could  lead  to  endless  litiga- 
tion  and  a  Constitutionally 
unacceptable  judicial  role  in  deciding 
what  a  newspaper  should  or  must 
publish,’’  Sack  said. 

Floyd  Abrams,  a  noted  First 
Amendment  attorney  with  Cahill, 
Gordon  &  Reindel,  said  that  while 
there  is  no  Constitutional  prohibition 


Contra  Costa 

(Continued  from  page  13) 


The  Oakland  Tribune  quoted  John 
Adams,  who  heads  the  Richmond  unit 
of  the  San  Francisco-Oakland  Guild, 
as  saying  about  the  unions’  refusal  to 
accept  management’s  demands: 
“The  exhaustion  of  continual  eco¬ 
nomic  crisis  and  more  than  a  year  and 
a  half  of  critical  negotiations  left  both 
myself  and  most  of  the  editorial  em¬ 
ployees  with  a  sense  that  only  major 
surgery  could  possibly  salvage  this 
company  and  the  newspaper. 

“We  would  have  been  willing  to 
undertake  that  surgery  by  the 
establishment  of  a  joint  management- 
labor  board,  but  the  company  saw  fit 
to  shut  down  without  exploring  these 
possibilities.’’ 

According  to  Adams,  Chip  Brown 
told  the  unions  that  the  demands  rep¬ 
resented  what  was  needed  to  payoff 
Barclay’s. 

Brown  was  unavailable  for  com¬ 
ment.  — Mike  Stein. 


Pretrial  curb 

(Continued  from  page  34) 


faces  during  pretrial  discovery  may 
be  unrelated,  or  only  tangentially  re- 
lated.  to  the  underlying  cause  of 


First  Amendment 


against  a  reporter  being  charged  with 
violating  securities  laws,  there  is  “a 
First  Amendment  bar  to  a  journalist 
being  charged  with  a  supposed  viola¬ 
tion  of  the  law  based  upon  nondisclo¬ 
sure  to  his  readers.” 

James  C.  Goodale,  another  First 
Amendment  attorney  with  Debevoise 
&  Plimpton,  said  such  sanctions 
already  available  to  the  SEC  as  crimi¬ 
nal  penalties  and  requiring  securities 
law  violators  to  relinquish  their  pro¬ 
fits  were  sufficient  protection  against 
illegal  stock  trading  involving  jour¬ 
nalists. 

Goodale  said  that  requiring  jour¬ 
nalists  to  disclose  their  financial  hold¬ 
ings  would  amount  to  “mandated 
speech.’’  He  remarked  that  the 
United  States  Supreme  Court  has 
backed  newspapers  in  other  cases 
involving  whether  papers  can  be  man¬ 
dated  by  the  government  to  publish 
information. 

Alan  Bromberg,  a  law  professor  at 
Southern  Methodist  University, 
noted  that  the  SEC  was  attempting  to 
treat  financial  journalists  the  same  as 

action.  Therefore,  restraints  placed 
on  discovered,  but  not  yet  admitted, 
information  are  not  a  restriction  on  a 
traditionally  public  source  of 
information.” 

The  court  pointed  out  that  the 
Washington  state  legislature,  follow¬ 
ing  the  example  of  Congress,  had 
approved  civil  rules  of  procedure  that 
granted  judges  substantial  latitude  in 
issuing  protective  orders. 

“We  therefore  hold  that  where,  as 
in  this  case,  a  protective  order  is  en¬ 
tered  on  a  showing  of  pretrial  civil 
discovery,  and  does  not  restrict  the 
dissemination  of  the  information  if 
gained  from  other  sources,  it  does  not 
offend  the  First  Amendment,”  the 
high  court  stated. _ 


implications 


investment  advisers  even  though  the 
Investment  Adviser  Act  specifically 
excludes  journalists. 

But  the  SEC  contends  that  it  is  not 
asking  to  have  journalists  required  to 
disclose  all  of  their  financial  interests, 
but  only  those  that  they  must  disclose 
when  they  intend  to  profit  from  their 
articles. 

The  agency  contends  that  First 
Amendment  protections  do  not  give 
journalists  “a  right  to  defraud.” 

The  issue  of  what  a  journalists  is 
required  to  disclose  about  his  finan¬ 
cial  interests  came  up  in  one  other 
case.  In  Zweig  v.  Hearst,  the  U.S. 
Ninth  Circuit  Court  of  Appeals 
upheld  a  complaint  charging  Los 
Angeles  Herald-Examiner  columnist 
Alex  Campbell  with  failing  to  disclose 
to  readers  his  financial  interest  in  the 
securities  he  wrote  about.  The  case 
charged  that  Campbell  bought 
securities  he  was  about  to  recom¬ 
mend  in  his  columns  and  then  profited 
by  selling  them  when  their  prices  rose 
following  publication  of  his  recom¬ 
mendations. 


UPl  discusses  photo 
merger  with  Reuters 

United  Press  International  and 
Reuters  are  holding  talks  about  a 
possible  merger  of  UPI’s 
international  picture  service  with  the 
London-based  news  agency’s  com¬ 
munications  facilities. 

A  UPI  official  confirmed  the  talks 
are  taking  place,  but  declined  to  give 
any  details. 

If  the  deal  comes  off,  it  will  be  part 
of  several  moves  by  UPI  to  either 
generate  cash  or  achieve  savings 
through  joint  ventures. _ 


An  expert  source  for  stories  on  ... 

Pollution  and  Underground  Storage  Tanks 

Death,  cancer,  birth  defects  and  miscarriages  have  been  blamed  on  underground 
tanks  leaking  petroleum  and  other  chemicals  into  soil  and  water  supplies.  Facts  about 
dangers  and  damages  usually  are  available. 

But  WHY  a  tank  fails  is  important,  too. 

The  number  of  stories  about  pollution  from  underground  tanks  is  growing.  If  you're 
covering  one,  get  authoritative,  straightforward  information  by  calling: 


STEEL  TANK  INSTITUTE 
312/498-1980 


or  wnto  for  a  nows  modto  informotton  M: 

Steel  Tank  Institute 

66S  Dunde*  Rd  .  Suite  70S.  Northbrook  IL  60062 
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Deborah  Howei.l,  managing  edi¬ 
tor  of  the  St.  Paul  Pioneer  Press  and 
Dispatch,  has  been  named  executive 
editor  of  the  two  newspapers.  She 
succeeds  David  Hall,  who  is  now 
vice  president  and  editor  of  the 
Denver  Post. 

Howell,  a  former  reporter  and  edi¬ 
tor  of  the  Minneapolis  Star,  was 
named  managing  editor  of  the  Pioneer 
Press  in  March  of  1982  and  became 
managing  editor  of  both  newspapers 
last  month,  when  their  news  and  fea¬ 
ture  staffs  were  combined. 

*  ♦  * 

Changes  in  the  Los  Angeles  Times 
Washington,  D.C.,  bureau  include: 

Jim  Gerstenzang,  formerly  with 
the  Associated  Press,  joined  the 
office  to  cover  military  affairs.  He  has 
been  with  AP  since  1970,  covering  the 
White  House  since  1977. 

Michael  Wines,  formerly  a  corre¬ 
spondent  for  the  National  Journal  of 
Washington,  will  cover  environmen¬ 
tal  affairs. 

Tom  Redburn,  Times  business 
writer,  has  transferred  from  Los 
Angeles  to  the  Washington  bureau  as 
an  economics  correspondent.  He  re¬ 
places  Joel  Havemann,  who  moved 
to  the  bureau’s  news  editing  desk. 


STATE  &  LOCAL 
REPORTING  IN 
WASHINGTON 


We’ve  had  ten  years  of  uninterrupted 
coverage  of  some  of  the  best  state  and 
city-specific  stories. 

Now  we’re  adding; 

□  Fulltime  coverage  of  local  cor¬ 
porate  filings  with  the  SEC; 

□  Upgraded  business  reporting  af¬ 
fecting  your  local  industries;  and 

□  A  dial-in  electronic  morgue  for 
your  desk  or  your  Washington  bureau 
filled  with  state-specific  government  in¬ 
formation. 

Plug  your  desk  into  ours; 

We’re  still: 

States  News  Service 
202-628-3100 

1333  F  Street,  N.W. 
Washington,  D.C.  20004 
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Howell  Christopher  Enright 


The  Pulitzer  Publishing  Co.  elected 
the  following  officers  at  its  annual 
board  of  directors  meeting  in  St. 
Louis: 

Joseph  Pulitzer  Jr.,  chairman  of 
the  board  and  editor  and  publisher  of 
the  St .  Louis  Post-Dispatch', 
Michael  E.  Pulitzer,  vice  chairman 
of  the  board  and  associate  editor; 
Glenn  A.  Christopher,  president 
and  chief  executive  officer;  Ronald 
H.  Ridgway,  vice  president,  finance, 
and  treasurer;  Ken  J.  Elkins,  vice 
president,  broadcasting  operations, 
and  president  of  Pulitzer  Broadcast¬ 
ing  Co.;  Nicholas  G.  Penniman  IV, 
vice-president,  newspaper 
operations;  and  James  Maloney, 
secretary. 

Penniman  also  replaces  Christ¬ 
opher  as  general  manager  of  the  Post- 
Dispatch. 

New  members  of  the  board  of 
directors  are:  Peter  J.  Repetti  of 
Short  Hills,  N.J.;  David  E.  More  of 
Rye,  N.Y.;  Peter  W.  Quesada  of 
North  Fryeburg,  Maine,  and  John  E. 
SwETT  of  Rochester,  N.Y.  Repetti  re¬ 
places  the  late  Robert  Thrun. 

Re-elected  as  directors  are  Joseph 
Pulitzer  Jr.,  Michael  Pulitzer,  Christ¬ 
opher,  Elkins  Ridgway,  Penniman, 
Harold  O.  Grams,  Roger  P.  Ruwe, 
James  D.  Cherry,  and  Marvin  G. 
Kanne. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Considering 
Sale  Daily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

29  Yaan  Natlen-Wld*  Paneral  Sarvica 


J  .MES  P.  Enright,  vice  president 
and  \narketing  director  of  the  Chicago 
Sun-Times,  was  appointed  general 
manager  and  executive  vice  president 
of  the  Home  News  Publishing  Co., 
New  Brunswick,  N.J.  Advertising, 
circulation,  accounting/data  process¬ 
ing  and  production  departments  will 
report  to  Enright. 

Enright,  who  joins  the  Home  News 
June  4,  has  been  with  the  Sun-Times 
since  1964,  in  various  posts.  He  was 
promoted  to  assistant  to  the  vice  pres¬ 
ident  of  advertising  in  1 979  and  named 
a  corporate  vice  president  in  1983. 

George  F.  Rose,  vice  president  of 
finance  and  corporate  treasurer  at  the 
Home  News,  will  continue  to  report 
to  the  president  and  publisher,  Wil¬ 
liam  M.  Boyd,  and  news  and  edito¬ 
rial  page  responsibilities  continue  to 
be  directed  by  Watson  S.  Sims,  edi¬ 
tor,  vice  president  and  company 
director. 

*  ♦  * 

Homer  E.  Taylor  Jr.,  president 
and  general  manager  of  the  Scripps- 
Howard  Supply  Company,  has  been 
appointed  to  the  ANPA  operations 
management  conference  and 
exposition  arrangements  committee. 
He  was  also  reappointed  to  the  ANPA 
newsprint  and  transportation  com¬ 
mittee. 

*  ♦  * 

Shareholders  of  Harte-Hanks 
Communications,  Inc.,  re-elected 
nine  members  of  the  board  of 
directors  during  the  annual  meeting  in 
San  Antonio. 

Re-elected  were  Warren  L. 
Batts,  Larry  D.  Franklin,  Edward 
H.  Harte,  Houston  H.  Harte, 
Jewel  S.  LaFontant,  Myles  L. 
Mace,  Robert  G.  Marbut,  Andrew 
B.  Shelton  and  Stuart  D.  Watson. 
A  tenth  director,  John  G.  Johnson, 
did  not  stand  for  re-election. 
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The  American  Committee  of  the 
International  Press  Institute  re¬ 
elected  officers  for  additional  one- 
year  terms  and  named  four  new 
directors  to  replace  those  retiring. 

Re-elected  were: 

Robert  M.  White  II,publisher, 
Mexico  (Mo.)  Ledger,  chairman; 
Thomas  Winship,  editor,  Boston 
Globe,  vice  chairman;  David  Laven- 
THOL,  publisher,  Newsday,  Long 
Island,  secretary-treasurer. 

New  directors  elected  are: 

Edward  R.  Cony,  vice  president- 
news,  Wall  Street  Journal',  John  F. 
McGee,  president.  Charleston 
(W.Va.)  Daily  Mail',  Eugene  C.  Pat¬ 
terson,  chairman  of  the  board.  Times 
Publishing  Co.,  St.  Petersburg;  Gene 
Roberts,  executive  editor,  Phi¬ 
ladelphia  Inquirer. 

Re-elected  as  representatives  to  the 
International  Board  of  the  I  PI  were 
Richard  H.  Leonard,  editor  of  the 
Milwaukee  Journal  and  Howard 
Hays  Jr.,  publisher.  Riverside  (Calif.) 
Press-En  terprise . 

*  ♦  ♦ 

Stephen  S.  Ingham  will  join  the 
Chattanooga  Times  as  general  mana¬ 
ger  June  4.  He  has  been  elected  trea¬ 
surer  of  Times  Printing  Co.,  the 
parent  company. 

Ingham  was  with  the  Des  Moines 
Register  and  Tribune  Co.,  where  he 
was  vice  president  for  newspaper 
operations  and  general  manager  of  the 
Des  Moines  Register. 

He  succeeds  Michael  Golden, 
who  has  been  with  the  Times  since 
1978,  most  recently  as  vice  president 
and  treasurer.  Golden  is  joining  Fami¬ 
ly  Circle  Magazine  in  New  York  City 
this  summer. 

*  * 

Peggy  Fitzpatrick  was  named 
advertising  director  of  the  Richmond 
(Ind.)  Palladium-Item.  She  was 
advertising  director  of  the  Iowa  City 
(Iowa)  Press-Citizen  and  succeeds 
Bruce  Coury,  who  resigned. 


Jon  Pessah,  deputy  sports  editor  at 
the  Hartford  Courant  since  1982,  was 
named  sports  editor,  replacing  James 
H.  Smith,  who  became  assistant  to 
the  managing  editor. 

Pessah  joined  the  Courant  in  1981 
from  the  Washington  Star  where  he 
had  been  assigned  to  the  copy  desk 
since  1978.  He  first  worked  as  copy 
editor  and  then  as  an  assistant  editor 
before  the  deputy  sports  editor  post. 

♦  *  ♦ 

Four  Charleston  (W.Va.)  Daily 
Mail  staffers  have  assumed  new 
positions. 

Richard  Grimes,  chief  of  the  capi- 
tol  bureau,  was  named  political 
editor. 

Statehouse  reporter  Bill  Byrd  is 
the  new  Washington  correspondent, 
replacing  David  Greenfield,  who 
became  editorial  page  editor  in 
February. 

James  C.  Smith,  assistant  news 
editor,  and  Nanya  Gadd,  special 
assignment  reporter,  have  been 
named  assistant  city  editors. 

♦  *  ♦ 

Changes  at  the  Milwaukee  Journal 
include: 

Thomas  S.  Barber,  named  news 
editor.  An  assistant  news  editor  since 
1977,  he  replaces  Howard  Fibich, 
who  was  previously  named  assistant 
managing  editor. 

Dominique  P.  Noth,  named  fea¬ 
ture  editor.  Noth,  who  went  to  the 
Journal  in  1966,  continues  to  be  the 
paper’s  art  critic. 

Carl  W.  Schwartz,  former  assis¬ 
tant  news  editor  and  national  editor, 
named  deputy  news  editor. 

Robert  G.  Bestler,  an  employee 
since  1975,  named  assistant  news 
editor. 

Michael  P.  Juley  replaces  Bestler 
as  local  copy  desk  chief,  and  former 
reporter  Richard  L.  Kenyon  was 
named  book  editor  effective  in  June. 

Terrance  C.Z.  Egger  has  been 
named  marketing  service  manager  of 


the  Torrance  (Calif.)  Daily  Breeze. 

He  was  formerly  advertising 
director  of  the  La  Jolla  (Calif.)  Sun 
and  a  communications  instructor  at 
the  Universty  of  California,  San 
Diego. 

*  *  * 

Three  USA  Today  executives  have 
been  promoted  to  general  manager 
posts  in  San  Francisco,  Philadelphia 
and  Seattle. 

Jean  Down.s,  general  manager  of 
the  Pacific  northwest  region  since  last 
year,  was  promoted  to  general  mana¬ 
ger  of  northern  California  operations, 
based  in  San  Francisco.  Downs  suc¬ 
ceeds  Robert  Ma.sino.  who  becomes 
a  Gannett  Co..  Inc.  consultant. 

Angela  Carmen,  circulation  man¬ 
ager  in  Seattle  since  1982.  succeeds 
Downs  as  Pacific  northwest  manager. 

In  Philadelphia,  Lee  Caylor  was 
named  general  manager  of  operations 
in  eastern  Pennsylvania,  southern 
New  Jersey  and  Delaware,  succeed¬ 
ing  Lou  Barsony.  who  will  have  a 
new  assignment. 

♦  ♦  ♦ 

Mike  Kupper,  formerly  a  reporter 
at  the  Milwaukee  Journal,  joined  the 
sports  section  of  the  Los  Angeles 
Times  as  a  copy  editor. 

During  25  years  at  the  Journal, 
Kupper  has  been  a  beat  writer,  col¬ 
umnist  and  slot  man. 


McNAUGHT 


IN  THE 
BEGINNING 
THERE  WAS 


“. , .  the  nation’s  feline 
fetish  first  became 
apparent  in  1973 
when  George  Gately 
introduced  Heathcliff.” 

—  Mary  Vespa 
PEOPLE  Magazine 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-245-41%  (office);  516-671-3653  (home) 

In  Washington,  D.C.: 

Walter  Bussewhz  202-B62-4064  (office);  301-770-2190  (home) 

Marlene  Z.  Bloom  202-862-4062  (office);  703-243-2450  (home) 
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ness  side  of  southern  California 
entertainment  news,  including  box 
office  figures,  the  news  behind  the 
deals  and  studio  politics. 

Veteran  UPI  Hollywood  reporter 
Vernon  Scott  continues  to  file  stor¬ 
ies  on  Hollywood  people  and  pro¬ 
jects. 

Sanello  was  with  the  Daily  News, 
Los  Angeles,  where  he  worked  as  film 
critic  and  film  reporter  for  three 
years.  His  background  includes  staff 
writer  and  music  critic  for  Cash  Box. 
*  *  * 

James  Kiser,  former  vice  presi¬ 
dent,  treasurer,  and  chief  financial 
officer  of  the  Des  Moines  Register  and 
Tribune  Company,  was  named  asso¬ 
ciate  publisher  of  the  Des  Moines 
Register. 

Michael  Downey  is  the  new 
general  manager  of  the  newspaper 
and  David  Witke,  a  former  managing 
editor  and  operations  manager,  re¬ 
places  Downey  as  operations 
director. 


Swant  Turner  Sanello 

Jackie  Swant  has  been  promoted  William  C.  Turner  has  been  pro- 
from  classified  sales  manager  to  clas-  moted  to  the  new  position  of  director 
sified  advertising  manager  at  the  Oak-  of  operations  of  The  Greenville  (S.C.) 

land  (Calif.)  Tribune.  Her  News-Piedmont  Co.  The  new  post 
responsibilities  include  overseeing  consolidates  responsibility  for  the 

the  commercial  and  voluntary  sales  sale,  production,  handling  and  dis- 

staff  of  the  expanding  classified  tribution  of  the  Greenville  News  and 
advertising  department.  She  will  the  Greenville  Piedmont. 
guide  the  classified  staff  through  the  Turner  has  served  as  director  of 
changeover  to  computerized  office  consumer  marketing  since  last  fall, 
equipment.  st:  ♦  * 

Swant  joined  the  Tribune  in  1983  Frank  Sanello  has  been 
from  the  Reno  Gazette-Journal,  appointed  to  the  new  position  of 
where  she  spent  eight  years  in  the  entertainment  reporter  in  the  Los 
classified  department,  most  recently  Angeles  bureau  of  United  Press 
as  manager.  International.  He  will  cover  the  busi- 


Robert  Sapanara,  circulation 
director  of  The  Record,  Hackensack, 
N.J.,  has  been  named  the  newspap¬ 
er’s  first  general  manager/Passaic 
County.  He  will  direct  all  advertising, 
circulation,  and  marketing  activities 
and  have  administrative  responsibil¬ 
ity  for  a  new  facility  in  Wayne  due  to 
open  this  summer  as  The  Record’s 
permanent  headquarters  in  the  area. 

Succeeding  Sapanara  as  circulation 
director  at  the  main  Hackensack  plant 
is  Ben  Cannizzaro,  former  circula¬ 
tion  sales  manager.  He  returns  to  the 
paper  after  a  brief  stint  as  circulation 
director  of  the  Morristown  Daily  Rec¬ 
ord. 


Congratulations  to  the  winners  of 
the 1983  Champion  Media  Awards 
for  Economic  Understanding. 


Marvin  Kalb,  Robert  Loweree, 

Todd  Norbitz 
WSMV-TV 

Glenn  Farley,  Marcie  Goodrich, 

Pat  Slattery 

Radio: 

CBS  News 

Frank  Devine,  Norman  Morris, 

Charles  R.  Reeves,  Frank  Settipani 

KBIG-FM 

Joel  Bellman 

KYW  Newsradio 

Rosemary  Haddad 

Media-Rites 

Marcia  Mint  Oanab, 

John  Hockenberry 
M'Lou  Zahner  Ollswang 
National  Public  Radio 
Gary  Covino,  Michael  Curtin, 

John  McChesney, 

Daniel  Zwerdling 

WKVT 

Marilyn  Fulper-Smith 


Columnists: 

Newsweek 
Lester  C.  Thurow 
Vogue 
Susan  Lee 
Iklovision: 

ABC  News  Ooseup 

Richard  Gerdau,  Pamela  Hill,  Richard 

Richter,  Pierre  Salinger, 

William  Sherman 
KAIT-TV 

Gary  Baugh,  Jack  Hill,  Randy  Hollis, 

Flay  Scales,  Bix  Smith 

KEZI-TV 

Barbara  Miller,  Bob  Zagorin 

KMGH-TV 

Pat  Marek, 

James  W.  Redmond 
KTVK-TV 

Brian  Cabell,  Dave  Polyard, 

Tom  Twinam 
NBC -TV 

Anne  Boggan,  James  Gannon, 


Nowspapors: 

Barron  County  News-Shield 
Mike  Strandlund 
Charleston  Daily  Mail 
Nanya  Gadd 
The  Commercial-News 
Tom  Nelson 
Dayton  Daily  News 
D  J.  Hill,  Dave  Sacash 
Journal  Star 
Matt  O'Connor 
The  Kansas  Gty  Times 
Rick  Atkinson 

The  Peninsula  Times  Tribune 
Gail  Edmondson  Schares 
San  Jose  Mercury  News 
Armando  Acuna, 

Scott  Herhold 

Seattle  Post-Intelligencer 

Bruce  Ramsey,  John  Snell 

The  Spokesman-Review  and 

Spokane  Chronicle 

Jimi  Lott,  Karen  Dorn  Steele 

The  Washington  Post 

Dan  Morgan 

Willamette  Week 

G.  Pascal  Zachary 

Magazines: 

The  New  Republic 
Charles  Krauthammer 
Playboy 
Paul  Erdman 


JosETTE  Sheeran  was  named  an 
assistant  managing  editor  of  the 
Washington  Times.  She  has  been  edi¬ 
tor  of  the  Capital  Life  section  and  the 
daily  Magazine  since  the  Times  was 
founded  in  May  of  1982. 


Appointments  in  the  Sacramento 
Bee’s  circulation  department  include: 

Monte  Latino,  to  city  circulation 
manager,  and  David  Wesley,  to 
county  circulation  manager.  Both 
men,  with  the  newspaper  over  1 1 
years,  were  recently  division  sales 
managers. 

David  Day,  to  state  circulation  su¬ 
pervisor,  and  Marlene  Jacobsen,  to 
customer  service  manager.  They 
were  district  circulation  managers. 

Scott  Nielsen,  to  single  copy 
manager.  With  the  newspaper  for  five 
years,  he  assumed  duties  of  Kenneth 
Werry  who  retired  March  30. 
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The  Champion  Media  Awards  for  Economic  Understanding  are 
awarded  to  media  professionals  who  do  an  outstanding  job  of 
improving  public  understanding  of  economic  issues. 

The  program  is  administered  by  The  Amos  Tuck  School  of 
Business  Administration,  Dartmouth  College,  and  sponsored 
by  Champion  International  Corporation,  Stamford,  CT 
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John  P.  Giuggio  and  James  I. 
Cash  Jr.  have  been  elected  to  the 
board  of  directors  of  Affiliated  Pub¬ 
lications,  Inc.,  parent  company  of 
Globe  Newspaper  Company,  pub¬ 
lisher  of  the  Boston  Globe. 

They  succeed  William  Davis 
Taylor,  former  publisher  of  the 
Globe  and  chairman  of  Affiliated’s 
board,  and  John  I.  Taylor,  former 
president  of  Affiliated  and  Globe 
Newspaper  Company. 

Guiggio  is  president  of  Globe 
Newspaper  Company  and  Affiliated 
Publications. 

Cash,  a  member  of  the  Harvard 
Business  School  faculty  since  1976, 
specializes  in  information  systems 
and  system  management.  Among  the 
firms  he  has  served  in  consulting  are 
AT&T,  Bank  of  America  and  IBM. 

♦  ¥  ♦ 

Robert  E.  Page,  president  and 
publisher,  Chicago  Sun-Times,  was 
elected  president  of  the  Chicago 
Newspaper  Publishers  Association  at 
the  annual  meeting. 

Charles  Brumback,  president  of 
the  Tribune  Co.,  was  elected  vice 
president. 

Also  at  the  annual  meeting,  Don 
Piazza,  Tribune  Co.  vice  president  of 
finance,  was  elected  treasurer;  Wil¬ 
liam  Nelson,  Tribune  chief  financial 
officer,  assistant  treasurer,  and 
James  Kulas,  CNPA  executive 
director,  secretary. 

♦  *  ♦ 

Claude  Sitton,  editorial  director 
and  vice  president  of  the  News  and 
ObserverlThe  Raleigh  Times,  has 
received  an  honorary  degree  of  doc¬ 
tor  of  humane  letters  from  his  alma 
mater,  Emory  University,  for  “his 
judicious  and  eloquent  reporting  and 
commentary.” 

Sitton,  who  covered  the  South  dur¬ 
ing  the  civil  rights  movement  of  the 
60s,  received  the  Pulitzer  Prize  in 
1983  for  distinguished  commentary. 

*  ♦  ♦ 

News  staff  appointments  at  the 
Associated  Press  include: 

Dan  Even,  to  correspondent  in 
Jackson,  Miss.,  in  charge  of  day-to- 
day  operations  in  the  state.  He  has 
been  correspondent  in  Baton  Rouge 
since  1977. 

W.  Stephen  Baker,  to  correspon¬ 
dent  in  Knoxville.  He  was  stationed  in 
Nashville. 

Elliot  L.  Minor,  to  correspon¬ 
dent  in  Albany,  Ga.  Minor  had  been 
with  AP  in  Philadelphia  since  1973. 

Kristin  Gazlay,  to  Texas  news 
editor,  a  new  position  which  super¬ 
vises  production  of  the  day-to-day  re¬ 
port  in  Texas.  Gazlay  was  correspon¬ 
dent  in  San  Antonio. 


Marc  D.  Charney  joined  the  New 
York  Times  as  a  copy  editor  on  the 
foreign  desk.  Charney  had  been  a 
foreign  correspondent  for  the  Associ¬ 
ated  Press,  assigned  as  news  editor 
for  Israel  in  Tel  Aviv.  Previously,  he 
was  enterprise  editor  for  AP  World 
Services  in  New  York  and  news  edi¬ 
tor  for  the  Caribbean  in  San  Juan. 

♦  *  * 

Mike  Jacobs  will  become  execu¬ 
tive  editor  of  the  Grand  Forks  (N.D.) 
Herald  June  1 1 .  Currently  the  manag- 
ing  editor,  he  takes  over  from 
Beverly  Kees,  who  was  named  edi¬ 
tor  of  the  Gary  (Ind.)  Post-Tribune. 
Both  newspapers  are  owned  by 
Knight-Ridder  Newspapers  Inc. 

*  *  * 

Pamela  Newkirk  has  joined  the 
suburban  reporting  staff  of  the  Albany 
(N.Y.)  Knickerbocker  News.  She  was 
chief  of  staff  to  state  Assemblyman 
Roger  Green,  managing  editor  of 
Community  Action  News  and  a  writer 
for  the  Trans-Urban  News  Service, 
both  in  New  York  City. 

*  3|<  ^ 

Terry  V.  Harding,  most  recently 
circulation  manager  of  Capper's 
Weekly,  was  appointed  advertising 
manager  of  GRIT,  Williamsport,  Pa., 
with  responsibilities  including  man¬ 
agement  of  the  publication’s  ad 
department  and  direct  sales  solicita¬ 
tion,  as  well  as  the  Capper’s  Weekly/ 
Grit  combination  advertising. 


Darrell  G.  Coleman,  formerly 
with  the  Wichita  Falls  (Texas)  Times 
and  Record  News,  has  moved  to 
another  Harte-Hanks  newspaper,  the 
Del  Rio  (Texas)  News-Herald,  to  be 
financial  director. 

-OBITUARIES- 

Frank  W.  Krehl,  72,  former 
advertising  director  of  the  Freeport 
(IW.)  Journal-Standard,  died  May  6  at 
the  Veterans  Administration  Hospit¬ 
al.  Madison.  Wis.,  after  an  extended 
illness. 

*  ♦  ♦ 

Ed  Ryan,  45,  a  political  columnist 

for  the  Courier-Journal,  Louisville, 
died  May  1  in  Indianapolis  where  he 
had  been  covering  the  Indiana  guber¬ 
natorial  and  congressional  elections. 
He  suffered  a  cerebral  hemorrhage  at 
his  hotel  and  underwent  surgery  at 
Wishard  Memorial  Hospital,  dying 
the  following  night. 

*  )i<  >)< 

Owen  Voigt,  72,  a  lawyer  and 

owner  and  publisher  of  the  Jefferson¬ 
ville  (Ind.)  Evening  News,  died  April 
29  at  his  Clarksville  home. 

He  had  acquired  the  Evening  News 
in  1934  upon  the  death  of  his  father, 
George  H.  Voigt.  He  served  as  presi¬ 
dent  of  the  American  College  of  Trial 
Lawyers  from  1%9  to  1984. 


CAN  WE  1UK7 


If  you  have  questions  on 
chemicals  or  the  chemical  ' 
industry,  call:  - 

The  Chemical  Industry 
Facts.  Line  -  '■ 

Ask  for  Jeff  Van  or 
Tom  Gilroy 


CHEMICAL  MANUFACTURERS  ASSOCIATION 

2501  M  Street.  N.W..  Washington,  D.C.  20037  _  - 
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Charlie  says: 
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Newspaper  Advertising  Bureau,  Inc. 


485  Lexington  Avenue 
New  York.  New  York  10017 
212  557-1850 


Charle*  M.  Kintolving,  Jr. 
Vice  President,  Marketing 


May  17,  1984 


Mr.  John  Consol i 

News  Editor 

Ed  i  tor  &  Publ i sher 

575  Lexington  Avenue 

New  York,  New  York  10022 

Dear  John: 

We  want  to  thank  E  6  P  in  advance  for  the  June  23  supplement  on 
the  Expanded  Standard  Advertising  Unit  system.  You  are  performing  a 
service  for  the  newspaper  business  and  for  all  of  our  clients  by  putting 
out  all  of  this  information  in  a  form  susceptible  to  permanent  reference. 

It  will  become  The  Source  for  agencies,  national  advertisers,  and  retailers 
with  respect  to  all  matters  pertaining  to  SAU's,  and  with  respect  to  which 
broadsheets  and  tabloids  are  in  conformity  to  what  degree.  Judging  by  the 
number  of  requests  for  all  of  this  information  that  we  are  getting  from  our 
clients,  we  know  that  they  are  eagerly  awaiting  its  publication. 

The  newspaper  business  is,  and  will  be  over  the  next  months  and  years, 
in  your  debt  for  this  service,  which  will  be  valued  and  much  used  by  media 
pianners,  buyers,  and  estimators. 
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will  become 
the  Source  for 
ag^encies,  national 
advertisers  and 
retailers’’ 

Following  the  impressive  —  and  enthusiastic  —  reception  of  Editor  &  Publisher’s  SAU 
Directory  of  February  25,  we  started  getting  calls  from  agencies,  national  advertisers  and 
retailers.  Everyone  was  asking,  “When  are  you  coming  out  with  the  next  one?” 

Here  it  is! 

E&P’s  EXPANDED  SAU  Direistory. 

Appearing  on  June  23,  this  pull-out  special  section  includes: 

■  Conforming  newspapers  alphabetically  by  State,  City 
s  Conforming  newspapers  by  MSA  in  rank  order 

■  Non-conforming  newspapers  who  will  accept  SAU  sizes  —  alphabetically  by  State,  City 

■  Chairt  of  tabloid  newspaf)ers  —  including  SAU  data  —  alphabetically  by  State,  City 

■  Tables  showing  level  of  conformity  for  U5.  daily  newspapers  including  SAU  sizes,  INAME 
rate  card  and  INCFO  invoicing 

Plus... 

■  Conversion  formulas  for  advertising  production 

The  Source  for  Newspaper  Information 

A  great  opportunity  to  present  your  marketAnedia  facts  to  the  ad  people  who  want  and 
need  newspaper  information ...  at  the  moment  that  they’re  “ready-to-buy.” 

Don’t  waste  this  opportunity  by  placing  em  ad  that  says  “We  are  SAUers.”  Instead,  use  this 
opportunity  to  tell  your  market/lTiedia  facts ...  at  the  moment  the  buying  decision  is  being 
made! 

Best  of  all,  the  high  utility  of  the  Expanded  SAU  section  provides  repeat  exposure  for  your 
advertising  message. 

Call  your  E&P  advertising  representative  —  or  Don  Parvin,  Advertising  Manager,  at 
212-752-7050  today. 

But  hurry!  Deadline  for  space  reservations  is  June  11  —  and  copy  deadline  is  June  14: 
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Letterpress  and  process  color 


Production  manager  says  letterpress  can  produce 
acceptable  process  color;  says  water-based  ink  Is  the  key 


By  Robert  Pierce 

Asst,  production  mgr. 

Syracuse  Newspapers 

As  a  letterpress  operation  among  all 
the  offset  operations,  these  days,  I 
feel  like  one  of  Cinderella’s  ugly  step¬ 
sisters. 

It  is  almost  axiomatic  that  you  don’t 
print  good  process  color  with  letter- 
press  equipment. 

What,  then,  are  letterpress 
operations  to  do? 

Press  manufacturers  and  equip¬ 
ment  converters  would  have  you 
believe  that  the  only  viable  answer  is 
conversion  to  offset  equipment,  or 
perhaps  flexo.  The  ink  companies 
apparently  agree,  as  evidenced  by 
their  emphasis  on  research  and 
development  of  flexo  inks. 

Well,  1  represent  a  newspaper 
where  the  publisher,  long  before  the 
present  emphasis  on  color,  insisted 
on  process  color  in  his  newspaper. 
Last  year  we  produced  over  1 ,200  of 
our  own  separations  plus  an  equal 
number  of  separations  provided  by 
the  wire  services.  The  printed  results 
ranged  from  very  good  to  poor. 
However,  we  have  taken  steps  to  con¬ 
trol  all  the  variables  in  the  process  and 
thus  gain  greater  consistency  of  re¬ 
sults. 

There  are  no  magic  formulas  or 
quick  easy  ways  that  will  produce 
good  process  color  in  newspapers. 
Nor  is  any  one  particular  variable  in 
the  process  more  important  than 
another. 


We  in  Syracuse  believe  that  when 
dealing  with  color  reproduction  you 
have  to  approach  the  process  in  its 
entirety  rather  than  in  its  individual 
parts.  A  good  separation  will  not  in 
itself  gurarantee  good  printed  results. 
Nor  will  excellent  printing  save  a  poor 
separation. 

I  will  attempt  to  outline  the  system 
we  have  instituted  in  Syracuse  and 
touch  on  the  problems  peculiar  to  a 
letterpress  operation.  Since  the  sepa¬ 
ration  negative  is  the  beginning  of  the 
process  it  seems  logical  to  start  there. 

We  make  our  separations  using  a 


The  current  interest  in 
fiexography,  in  our  opinion, 
is  due  to  superior  printed 
resuits  achieved  by  the  ink 
used  and  not  the  piate  or 
process  itseif. 


Linoscan  4050  electronic  scanner. 
We  have  been  pleased  with  the  quality 
of  the  separations  produced,  the 
mechanical  reliability  of  the  machine, 
and  the  ease  of  operator  training. 

The  quality  of  the  original  copy  is 
our  single  biggest  source  of  problems 
affecting  the  quality  of  the  sepa¬ 
rations  produced.  Since  we  are  often 
pressed  by  deadline  constraints,  we 
do  not  have  the  luxury  of  doing  sepa¬ 
rations  over  until  we  are  happy  with 
the  results. 

Typically  our  staff  photographers 
submit  transparencies  which  are 


CIRCULATION-^CLASSIFIED 

COMPUTER  SOFTWARE  SYSTEMS 


Full  function  mainframe  software  for  the  circulation  and 
classified  departments  of  large  newspapers.  Designed  and 
developed  by  newspaper  people  for  the  unique  requirements 
of  our  industry. 


SEE  US  AT  BOOTH  561  ANPA  EXPOSITION 


gulf  coast  system  design  co. 

2025  -  Cattlemen  Road  Sarasota,  Florida  33582 

(813)371-3231 
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underexposed  resulting  in  dark  and 
muddy  separations.  This  is  only 
aggravated  on  press  by  the  tendency 
of  the  paper  and  ink  to  spread  the  dot 
out.  (Characteristically,  facial  and 
other  midtone  detail  is  lost. 

Our  initial  attempts  to  try  and  light¬ 
en  the  separations  resulted  in  the  loss 
of  color  saturation  producing  a 
“washed  out’’  printed  result.  To 
overcome  this  we  have  reccomended 
to  our  photographers  to  use  a  “fill-in” 
flash  whenever  appropriate  to  bring 
out  midtone  and  shadow  detail. 

Despite  this  problem  however,  we 
have  found  it  easier  to  electronically 
compensate  for  an  underexposed 
transparency  rather  than  for  an  over¬ 
exposed  one. 

If  loss  of  color  saturation  and  detail 
occurs  in  an  overexposed  transparen¬ 
cy,  it  is  difficult  to  enhance  it  on  the 
separations.  Conversely,  the  scanner 
is  more  capable  of  bringing  out  detail 
in  dark  areas  of  the  transparency  on  to 
the  separation  negative. 

Generally  speaking,  a  properly 
exposed  transparency  will  yield  a 
good  separation  because  it  is  not 
necessary  to  rely  on  the  operator’s 
judgment  for  color  correction. 

To  this  end,  with  the  help  of  the 
scanner  people,  a  program  was 
designed  for  the  scanner  to  tailor  our 
separations  to  our  press  and  plates. 
As  a  rule  of  thumb,  this  program 
attempts  to  produce  separations  that 
are  “light  and  bright.”  This  was  done 
to  overcome  the  tendency  of  shallow 
relief  plates  to  print  darker  on  press 
and  the  lack  of  brightness  of  the  news¬ 
print. 

We  also  found,  after  running  com¬ 
parison  tests,  that  it  was  not  neces¬ 
sary  to  run  a  black  printer.  We  felt 
that  for  most  separations  it  was 
difficult  ot  see  a  significant  difference 
between  those  printed  with  a  black 
printer  and  those  without.  Because 
letterpress  color  inks  do  not  have  the 
pigment  strength  of  other  inks,  we 
believe  that  using  a  black  printer 
tends  to  muddy  the  printed  results  and 
mute  the  color. 

Operationally  not  using  a  black 
printer  relieved  us  of  the  onerous  task 
of  having  to  register  the  plate  with 
each  edition  change,  since  we  almost 

(Continued  on  next  pane) 
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always  run  our  color  on  page  one. 

We  also  did  some  experimentation 
with  screens.  We  believe  that  for  a 
letterpress  operation  using  a  65-line 
screen,  a  single  angle  yields  better 
print  quality.  We  ascribe  this  to  the 
fact  that  with  traditionally  angled  sets 
of  separations  the  resulting  rosette 
pattern  causes  a  greater  proportion  of 
the  sheet  to  be  covered  with  ink. 

Again,  because  of  the  inks  used, 
this  causes  a  darkening  effect  which  is 
compounded  by  the  lack  of  brightness 
in  the  newsprint  itself.  With  a  single 
angled  screen  the  dots  of  each  printer 
overlap  more,  allowing  greater  areas 
of  the  newsprint  to  show  through. 
This  has  the  effect  of  brightening  the 
printed  results. 

Because  certain  angles  are  more 
discernable  to  the  human  eye  than 
others,  we  use  a  50-degree  screen 
angle  which  is  the  least  noticeable. 

Finally,  reflection  copy  is  generally 
easier  to  scan  than  transparencies 
because  the  tonal  range  is  closer  to 
that  of  our  printing  process,  meaning 
less  compression  of  the  original 
tones. 

While  the  set-up  of  the  scanner  is 
important,  it  is  equally  important  to 
make  sure  that  the  scanner  film  is  cali¬ 
brated  to  the  film  processor  con¬ 
ditions.  I  cannot  stress  this  enough. 

On  a  daily  basis  we  run  calibration 
scans  through  our  film  processor  to 
check  the  reproduction  of  a  twenty- 
six  step  gray  scale. 

Regarding  the  separation  film  itself, 
be  careful  to  watch  for  speed 
differences  amongst  your  various 
sizes  and  emulsion  batches.  Man¬ 
ufacturers’  claims  that  the  differences 
are  very  minor  is  just  not  true. 

We  rely  on  the  3M  color  keys  for  a 
proofing  svstem.  While  they  will  give 
you  a  general  indication  as  to  what  to 
expect  from  the  press,  bear  in  mind 
that  there  is  no  proofing  system  on  the 
market  that  can  duplicate  the  printed 
product. 

We  have  found  that  a  color  key  that 
looks  slightly  washed-out  indicates  a 
good  separation  because  the  plate 
prints  darker  on  press.  Also  it  is 
necessary  to  monitor  your  color  key 
exposure  times  frequently.  We  have 
found  differences  from  batch  to  batch 
and  from  color  to  color. 

In  stripping  separation  negatives 
into  the  page  negative  we  use  a  pin 
registration  system  for  greater 
accuracy.  We  also  punch  additional 
holes  in  the  page  negative  to  insure 
lateral  stability  when  we  print  to  the 
plate. 

Inaccuracy  in  plate  dimensions  has 
caused  us  severe  registration  pro¬ 
blems  on  the  press,  both  internally 
within  the  same  separation  and  with 
different  separations  on  different 
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pages  but  across  the  same  plate 
cylinder.  To  correct  this  we  are  pro¬ 
vided  with  unpunched  plates  by  our 
supplier  and  we  punch  them  our¬ 
selves.  This  has  greatly  improved  our 
registration  on  press. 

We  also  use  a  plate  bender  designed 
to  lock  the  color  plate  into  position 
while  it  is  crimped  to  insure 
uniformity  with  other  plates.  Faulty 
registration  can  ruin  a  good  separat¬ 
ion  and  also  results  in  lost  time  in  the 


There  are  no  magic 
formulas  or  quick  easy 
ways  that  will  produce 
good  process  color  in 
newspapers.  Nor  is  any  one 
particular  variable  in  the 
process  more  important 
than  another. 


pressroom  while  they  attempt  to  get 
the  plates  to  register  properly. 

On  press,  good  printing  results  are 
only  achieved  when  blankets,  rollers, 
and  impressions  are  correct.  The  re¬ 
quirements  for  color  are  no  different 
than  for  good  black  printing. 

In  an  attempt  to  help  maintain  bet¬ 
ter  registration  from  top  to  bottom 
during  press  speed  changes,  we  are 
presently  installing  color  humps 
which  will  significantly  shorten  the 
distance  between  the  lay  down  of 
each  color. 

Another  problem  we  encounter  fre- 
quently  is  ink  slur  and  set-off. 
Because  of  the  amount  of  ink  placed 
on  one  area  in  the  printing  of  a  process 
color,  the  paper  does  not  have  the 
ability  to  absorb  all  of  the  ink.  This 
causes  it  to  dry  more  slowly  and  to 
set-off  on  pipe  rollers.  This  then  cre¬ 
ates  a  noticeable  slur  in  the  sheet  in 
non-color  image  areas.  It  also  causes 
the  color  ink  to  offset  on  to  other  pap- 
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ers  in  the  press  conveyor. 

In  unsucessful  attempts  to  counter¬ 
act  this,  we  have  experimented  with 
two  types  of  inks.  One  type  had 
increased  amounts  of  pigmentation 
which  we  theorized  would  allow  us  to 
use  less  ink  without  affecting  color 
saturation.  By  using  less  ink  we  hoped 
that  there  would  be  less  set-off  to  the 
pipe  rollers  and  other  papers.  This  did 
not  prove  out. 

The  other  type  was  an  ink  formu¬ 
lated  with  10%  water.  Supposedly  the 
addition  of  the  water  would  reduce 
offset.  We  remain  unconvinced,  and 
it  still  remains  a  real  problem  for  us. 

The  printability  of  the  newsprint 
used  will  also  effect  reproduction 
quality.  However,  we  have  found  that 
any  newsprint  which  exhibits  good 
printability  on  black  halftones  will  be 
adequate  for  process  color. 

In  general,  we  have  found  twin- 
wire  paper  machines  using  a  fine  mesh 
provide  better  printability.  The 
brightness  of  the  sheet  will  enhance 
appearance.  We  insist  upon  a  mini¬ 
mum  of  60  Tappei  brightness. 

When  all  of  the  variables  are  con¬ 
trolled,  letterpress  operators  are 
capbable  of  producing  very 
acceptable  pleasing  process  color. 

We  do  feel  that  we  could  improve 
upon  our  results  significantly  if  one 
variable  were  improved.  That  is  the 
ink.  The  current  interest  in  flexogra¬ 
phy,  in  our  opinion,  is  due  to  superior 
printed  results  achieved  by  the  ink 
used  and  not  the  plate  or  process 
itself.  After  all,  flexography  is  relief 
printing  also. 

If  the  ink  manufacturers  could 
develop  a  water-based  ink  compatible 
with  the  current  photopolymer  plates 
and  letterpress  equipment,  significant 
improvement  in  the  quality  of  the 
printed  product  could  be  obtained 
without  the  investment  of  large 
amounts  of  capital.  This  is  the 
direction  in  which  the  industry  should 
be  moving. 
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Are  your  mailroom  See  how  Ferag  flexibility  in  conveying, 
operatLons  prime  tools  inserting  and  processing  can  convert  your 
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High  Court  ok’s  pretrial  data  curb 

Unanimously  rules  that  judge  acted  properly  in  restraining 
newspapers  from  printing  information  from  pretrial  depositions 


By  James  E.  Roper 

The  U.S.  Supreme  Court  has  ruled 
unanimously  that  judges  in  some  cir¬ 
cumstances  can  bar  newspapers  and 
other  litigants  in  civil  suits  from  pro¬ 
mptly  disclosing  information  they 
obtain  during  the  pretrial  discovery 
process. 

The  court  on  May  21  rejected  an 
appeal  by  two  Washington  state 
newspapers,  the  Seattle  Times  and 
the  Walla  Walla  Union-Bulletin,  for 
permission  to  publish  before  trial  the 
material  they  obtained  from  court- 
ordered  depositions. 

The  depositions  were  taken  as  the 
newspapers  prepared  their  defense 
against  a  libel  suit  brought  by  the  lead¬ 
er  and  members  of  a  small  religious 
organization. 

While  ruling  that  the  newspapers 
could  not  publish  information 
obtained  from  the  actual  depositions, 
the  high  court  said  they  could  publish 
identical  information  if  they  obtained 
it  from  sources  other  than  the 
depositions. 

Much  of  the  disputed  material  is 
likely  to  be  submitted  in  court  —  and 
thus  become  publishable  —  if  the  case 
goes  to  trial,  so  litigants  in  the  case  did 
not  have  a  great  deal  to  win  or  lose 
from  the  Supreme  Court’s  decision. 

The  court  opinion,  however, 
appeared  to  clarify  and  strengthen  the 
powers  of  lower  courts  to  decide 
when  they  can  issue  “protective” 
orders  against  publication  of 
deposition  material  not  otherwise 
available. 

In  a  second  case,  involving  press 
access  to  newsworthy  information, 
the  Supreme  Court  held  that  a 
defendant  in  a  criminal  case  is  entitled 
to  have  his  preliminary  hearing  open 
to  the  press,  if  he  wants  it  that  way, 
unless  there  is  some  overriding 
reason  such  as  danger  that  the  public¬ 
ity  would  prejudice  the  fairness  of  a 
subsequent  trial. 

The  court,  acting  unanimously, 
said  a  Georgia  state  judge  was  wrong 
in  closing  all  of  a  seven-day  pre¬ 
liminary  because  of  an  argument, 
which  lasted  two  and  one-half  hours, 
over  the  admissibility  of  wiretap  evi¬ 
dence  in  a  gambling  case. 

The  opinion  stated  that  the 
defendant,  Guy  Waller,  had  a  right  to 
insist  on  an  open  hearing  because  of 


his  Sixth  Amendment  guarantees  of 
an  open  trial.  Arguments  over 
suppression  of  evidence,  the  court 
said,  are  an  important  part  of  the 
judicial  process. 

In  the  case  of  the  Seattle  Times  and 
Walla  Walla  Union-Bulletin,  the 
Supreme  Court  had  to  weigh  the 
newspapers’  claims  of  a  right  to  pub¬ 
lish  under  the  First  Amendment  vs. 
the  religious  group’s  claims  to  rights 
of  privacy  and  religious  worship. 

The  dispute  arose  from  the  news¬ 
papers’  publishing  1 1  articles  in  1973, 
1978  and  1979  about  the  Aquarian 
Foundation  and  its  leader,  Keith  Mil- 
ton  Rhinehart,  and  some  of  his 
women  followers. 

The  foundation,  with  fewer  than 
1,000  members,  described  itself  as  a 
religious  group  believing  in  life-after- 
death  and  the  ability  to  communicate 
with  the  dead  through  a  medium,  the 
medium  being  Rhinehart. 

While  ruling  that  the 
newspapers  could  not 
publish  information 
obtained  from  the  actual 
depositions,  the  high  court 
said  they  could  publish 
identical  information  if  they 
obtained  it  from  sources 
other  than  the  depositions. 

Some  of  the  articles  described 
jeances  during  which  Rhinehart  col¬ 
lected  fees  for  putting  his  followers  in 
touch  with  deceased  loved  ones,  and 
selling  “stones”  that  had  been 
“expelled”  from  Rhinehart’s  body. 

One  article  implied  that  women 
members,  at  a  performance  for  prison 
inmates,  stripped  and  danced  nude. 

Rhinehart  and  the  women  sued  for 
libel  in  Washington  Superior  Court, 
asking  damages  of  $14. 1  million.  They 
said  the  newspaper  stories  caused  the 
foundation  to  lose  members  and 
donations. 

At  first  they  refused  to  give 
depositions  citing  the  specifics.  They 
asserted  that  doing  so  would  violate 
their  rights  of  privacy  and  freedom  of 
worship. 

The  Suprerior  Court,  however, 
ordered  Rhinehart  to  give  depositions 


listing  members  of  his  organization 
for  the  previous  five  years,  the  names 
of  donors  and  the  amounts  of  the 
donations  during  the  same  period, 
and  copies  of  his  income  tax  returns. 

At  the  same  time,  the  Superior 
Court  issued  a  “protective”  order 
requiring  the  newspapers  to  refrain 
from  publishing  information  in  the 
deposition  unless  it  were  submitted  at 
a  trial  or  obtained  from  other  sources. 

The  Washington  State  Supreme 
Court  and,  eventually,  the  U.S. 
Supreme  Court  upheld  the  lower 
court’s  authority  and  judgment  in 
issuing  the  orders  in  this  case. 

The  U.S.  Supreme  Court’s 
opinion,  written  by  Justice  Lewis  F. 
Powell  Jr.  and  accepted  by  six  other 
justices  (Justices  William  Brennan  Jr. 
and  Thurgood  Marshall  had  a 
separate,  but  concurring  opinionjcon- 
cluded:  In  this  case,  as  petitioners 
(the  newspapers)  argue,  there  certain¬ 
ly  is  a  public  interest  in  knowing  more 
about  respondents  (Rhinehart  and 
some  of  his  followers).  This  interest 
may  well  include  most  —  and  possibly 
all — of  what  has  been  discovered  as  a 
result  of  the  (lower)  court’s  order. 

“It  does  not  necessarily  follow, 
however,  that  a  litigant  has  an 
unrestrained  right  to  disseminate 
information  that  has  been  obtained 
through  pretrial  discovery. 

“For  even  though  the  broad  sweep 
of  the  First  Amendment  seems  to  pro¬ 
hibit  all  retraints  on  free  expression, 
this  court  has  observed  that  ‘freedom 
of  speech  .  .  .  does  not  comprehend 
the  right  to  speak  on  any  subject  at 
any  time’  .  .  . 

“A  litigant  has  no  First  Amend¬ 
ment  right  of  access  to  information 
made  available  only  for  purposes  of 
trying  his  suit  .  .  .  Thus,  continued 
court  control  over  the  discovered 
information  does  not  raise  the  same 
spectre  of  government  censorship 
that  such  control  suggests  in  other 
situations. 

“Moreover,  pretrial  depositions 
and  interrogatories  are  not  public 
components  of  a  civil  trial.  Such  pro¬ 
ceedings  were  not  open  to  the  public 
at  common  law  .  .  .  and,  in  general, 
they  are  conducted  in  private  as  a 
matter  of  modern  practice. 

"Much  of  the  information  that  sur- 
(Continued  on  page  25) 
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1.  ADVERTISING 

2.  BUSINESS 

3.  CIRCULATION 

Computer  systems  for  newspapers  and  magazines  1 
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DOES  YOUR  COMPUTER? 

Does  your  computer  do  everything  you  think  it  should?  Is  It  helping  you  run  your  newspaper? 
Meet  NewsSystemJ”  the.  most  . powerful  new  tool  for  the  automation  of  your  Advertising, 
Business  and  Circulation  departments. 

NewsSystem^”  is  more  than  comprehensive  newspaper  software  and  sophisticated  computer 
hardware.  Each  turn-key  installation  Is  supported  by  newspaper  data  processing  professionals 
with  decades  of  industry  experience  who  understand  newspapers  and  their  unique  requirements 
as  only  newspaper  veterans  can. 

NewsSystem’^*'  was  specifically  designed  and  developed  to  dramatically  improve  service  to  adver- 
tisers  and  subscribers,  control  expenses,  compete  with  other  media,  and 
]k\;Q  ^  r  manage  people  and  resources  more  profitably  than  ever  before. 

\\  To  see  a  computer  that  knows  how  to  run  a  newspaper,  call  Newspaper  Systems 

Itic.  at  (213)  670-7021  and  ask  for  Russ  Munson,  Vice  President  Sales. 

Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230  NewsSystem™  ts  a  trademark  of  Newspaper  Systems.  Inc. 


REPORT  OF 

NEWSPAPER  ADVERTISING  LINAGE 
FOR  1983 

An  exclusive  annual  E&P  linage  section 

1983  Total  Advertising  Linage  in  805  Newspapers  (538  Cities) 

The  tabulations  below  are  taken  from  figures  reported  to  Editor  &  Publisher  by  the  newspapers  concerned. 

No.  ot  Col 

Adv.  Width 

Cols.  in  financial 


Nowspapor  per  Pp.  Picas  Retaii  Eenerai  Automotive  and  Legal  Classitied  Total  Advertising 

ALASKA 

Anchorage  Daily  News . (m)  S(b)  12  23.J15.U2  5(4.970  2.129.998  1.015.3(4  15.142.400  42.3(8.284 

Ketchikan  Daily  News . (e)  (  I3.(  2.494.92C  138.728  N/A  251.8(0  587.930  3.473.442 

ALABAMA 

Birmingham  Post-Herald . (m)  9  8.3  10.175.347  1.785.231  N/A  378.224  5.284.244  17.823.04( 

Birmingham  News . (e)  9  8.3  17.408.112  1.(((.202  N/A  144.0(2  J.57(.970  24.993.34( 

News . (S)  9  8.3  13.381.4(0  2.081.584  N/A  18.191  3.878.192  19.119.427 

Totals .  40.942.919  5.713.017  N'A  540.477  14.539.406  61.735.819 

Huntsville  rimes . (eS)  9  8  22.788.918  2.523.313  14.555  25.854  5.793.242  31.449.728 

Montgomery  Alabama  Journal 

and  Advertiser . (meS)  8  12  12.178.558  1.188.584  In  ret.  A  class.  7.128.518  249.536  20.721.178 

Note:  Financial  included  in  retail  and  classitied. 

Talladega  Daily  Home . (m)  8  9.8  4.573.088  324.114  N/A  310.(80  1.249.948  (.457.808 

Tuscaloosa  News . (e)  9  8  21.397.012  729.248  14.000  321.1(0  4.310.712  28.772.130 


ARIZONA 

Chandler  Arizonian . (eS)  9  8  4.010.100  50.300  N/A  2(1.500  4.725.000  9.046.900 

Mesa  Tribune . (mS)  9  8  13.854.000  730.600  N/A  388.500  (.905.000  23.(78.100 

The  Arizona  Republic  (m)  6  (.9  19.737.018  1.905.526  N/A  N/A  15.938.370  37.5(0.914 

Republic.  (S)  6  (.9  9.073.358  577.(64  N/A  N/A  (.809.850  18.401.072 

The  Phoenii  Eazette  (e)  8  (.9  1(.716.0(0  1.(1(.34(  N/A  N/A  15.940.148  36.474.5(4 

Totals .  47.528.444  4.301.738  N'A  N/A  40.(((.3((  92.316.5U 

Prescott  Courier  (eS)  6  8.9  4.698.709  464.069  N/A  598.556  970.578  (.731.912 

Scottsdale  Oaily  Progress  (e)  9  8  (.756.738  609.959  N/A.  376.509  3.351.292  11.094.496 

Note:  Figures  tor  legal  only. 

Sun  CHy  Oaily  News-Sun  (e)  8  10  9.015.692  407.708  N/A  N/A  228.(41  9.(52.041 

Note:  Preprint  lineage  not  included. 

TempeNews  (mS)  7  8  9.217.400  562.900  N/A  2.9(8.300  (.750.200  21.498.(00 

ARKANSAS 

El  Dorado  News-Times . (m)  8  10.6  5.470.(26  2(9.926  In  ret.  75.0(2  1.346.6(8  7.1(2.322 

Note:  Figures  lor  legal  only. 

Fort  Smith 

Southwest  Times  Record . (all  day)  8  9.3  12.750.000  864.000  N.'A  N/A  5.215.800  18.829.(00 

Helena  World . (eS)  8  9.6  3.623.858  138.096  N/A  93.506  715.(34  4.571.294 

Hope  Star . (e)  8  12.5  2.146.144  204.568  66.976  32.7M  917.280  3.367.728 

Hot  Springs  Sentinel  Record . (mSI  8  10.6  (.373.036  444.278  R/A  127.274  3.3(2.428  12.327.014 

Little  Rock  Arkansas  Eazette . (mS)  ((a)  12.8  16.440.1(6  1.4(0.206  In  ret.  6  gen.  348.7(2  6.2(2.584  24.551.758 

Note:  Figures  lor  legal  only. 

Mahreme  Oaily  Record . (e)  8  9.5  2.((7.5((  120.372  38.898  77.112  (24.U0  3.548.708 

Paragould  Daily  Press . (e)  6  13  2.155.279  91.(41  N/A  N/A  N/A  2.248.920 

Pine  Olult  Commercial . (eS)  8  10.5  7.426.4(2  823.560  N/A  N/A  1.(40.552  9.(90.594 

Note:  Pre-printed  linage  not  included. 

Rogers  Northwest  Arkansas  News . (mS)  8  12.5  6.751.948  698.1(3  374.152  In  class.  1.496.594  9.320.(57 

Russellville  Courier  Democrat . (eS)  8  9  3.913.238  19(.U2  671.692  94.(08  2.015.244  (.221.(52 

stuttgan  Daily  Leader . (e)  8  9.6  2.344.4(8  130.2(4  19.068  148.120  864.598  3.(06.(3( 

West  Memphis  Evening  Times . (e)  9  9  5.(51.790  273.315  471.443  144.347  942.(86  7.6(3.781 

Note:  Includes  Inserts.  3.1(4.042  lines. 

CALIFORNIA 

Alameda  Times.  Star . (m)  8  9.8  2.601.(86  242.(86  58.237  128.018  1.979.362  5.010.390 

Anaheim  Bulletin . (e)  8  9  15.387.960  4.801.524  N/A  1.329.636  593.572  22.112.692 

Antioch  Oaily  Ledger . (eS)  8  9.3  4.396.560  787.066  N/A  264.362  1.594.1U  7.042.138 

Oanning  Record-6azette . (e)  8  10.9  1.083.222  308.448  21.000  302.330  902.944  2.617  944 

Barstow  Desert  Sun . (e)  8  9.6  2.395.204  109.459  N/A  166.922  (2(021  3.497  606 

Escondido  Times-Advocate . (e)  8  9.3  8.334.000  1.369.000  N.A  N/A  4.497.000  14  200  000 

Fairfield  Oaily  Republic . (m)  8  (.8  9.124.(12  444.234  N/A  599.179  (.613.(56  16.7(1  (81 

Note:  lnserts-10.204.518  lines  not  included  in  total. 

Fremont  Argus . (mS)  8  9.9  9.(50.648  1.187.382  N/A  N/A  9.839.032  21.296.366 

Hayward  Daily  Review . (eS)  8  9.9  9.730.126  1.508.472  H/A  N/A  9.839.032  21.730.954 

Holloster  Evening  Freelance . (e)  8  (.8  6.984.824  192.598  N'A  179.494  1.207.612  8.564.528 

Indio  Oaily  News . (e)  8  9.2  4.459.329  6(9.813  N/A  2U.788  722.U9  6.102.519 

La  Habra  Oaily  Slar-Progress . (e)  8  9.3  5.220.516  4.544.358  N/A  617.120  475.808  10.(57.(82 

Uvermore  Tri-Valley  Herald . (mS)  8  9.9  7.704.088  1.208.816  N/A  N  A  7.530.908  1(800.920 

Long  Beach  Press-Telegram . . . (meS)  8  9.9  19.100.780  3.676.584  2.730.836  1.175.851  10.169.914  32.947.278 

Madera  Tribune . le)  8  9.6  3.437.427  308.(26  1((.(15  131.306  1.445.108  5.511.282 

Manteca  Oulletin . (m)  8  9.5  3.175.032  81.732  N  A  N/A  2.095.548  5.352.312 

Marin  County  Independent-iournal . (o)  8  10  16.033.458  865.729  2.720.597  1.434.734  5.631.052  26.605.570 

Marysville  Appeal-Democrat . (e)  8  9.5  24.262.308  872.578  N  A  N'A  3.461.752  2(.59(.(3( 

Monterey  Peninsula  Herald . (m)  9  9  16.370.(75  1.234.4(5  N/A  410.116  7  100.940  25  11(416 

Note:  Figures  tor  legal  only. 

Oceanside  Olade  Tribune . (eS)  8  9.5  7.258.720  1.082.396  1.404.739  587.482  4.9(2.5U  15.315.895 

Note:  Figures  lor  legal  only. 

Palm  Springs  Desert  Sun . (e)  8  9.2  13.650.563  1.386.555  N  A  637.799  6.468.(27  22.143.744 

Pittsburg  Post  Dispatch . (eS)  8  9  3  3.750.124  697.872  H  A  278.012  1.194.5M  J.920.U( 

Riverside  Press-Enterprise . (mS)  8  9.3  31.025.568  3.184,818  N  A  N/A  8,757,048  4296(434 


(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classitied  advertising  on  1 0-column  format. 
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No.  of 

Adv. 

Cols. 

Col 

Width 

in 

Financial 

Nawspaiwr 

per  Pg 

Picas 

Retail 

General 

Automotive 

and  Legal 

Classitiod 

Total  AOvortisiog 

Sacramento  Union . „ . 

(m) 

9 

8.G 

14.888.DD6 

1. 395.590 

3.422.902 

902.940 

5.063.466 

26.472.012 

Sacramento  Union 

Totals . 

(S) 

9 

8.6 

5.492.564 

2D.3BB.570 

634.186 

2.029.776 

1.047.204 

4.470.186 

92.050 

994.096 

1.303.330 

7.166.796 

8.560.414 

35.041.426 

Salinas  Californian . 

(e) 

B 

9.3 

I7.B2B.316 

916.214 

N/A 

494.634 

3.667.5H 

22.006.744 

San  Bemardmo  Sun . 

(m) 

8 

9.2 

14.975.310 

1.789.9B4 

MA 

N/A 

7.724.602 

24.409.976 

San  Oieio  Union-Tribune . 

. (mS:  e) 

8 

9.9 

74.746.976 

14.917.576 

MA 

N/A 

27.014.160 

116.070.732 

San  Francisco  Chronicle . 

. (m) 

8 

9.6 

11.877.956 

3.125.107 

417.230 

1.599.643 

11.265.173 

20.265.117 

Examiner 

(0) 

8 

9.6 

11.597.820 

2.972.325 

404.975 

1.U3.003 

11.240.316 

27.060.436 

Examiner  (  Chronicle . 

Totals . 

.  (S) 

8 

9.6 

6.391.263 

29.967,039 

3.143.486 

9.240.918 

109.532 

931.745 

326.412 

3.409.050 

5.134.436 

27.639.927 

19.105.131 

71.000.607 

San  Luis  Obispo  Teleiram-Tribune 

(e) 

8 

9 

4.935.028 

1.128.834 

M'A 

306.540 

9.244J76 

9.664.671 

Santa  Ana  Register . 

(all  day.  S) 

8(c) 

9.3 

46.517.000 

5.708.000 

679.000 

1.500.000 

32.251.000 

06.663.600 

Santa  Barbara  News-Press. . 

. (0) 

9 

9 

16.112.439 

1.633.471 

N/A 

763.091 

6.097.007 

24.634.253 

News-Press . 

Totals . 

. (S) 

9 

9 

6.426.840 

22.534.279 

746.557 

2.300.028 

N/A 

27.496 

790.567 

2.714.215 

8.011.222 

9.664.036 

34.599.066 

Santa  Cruz  Sentinel . 

. (oS) 

9 

9.6 

10.994620 

768.208 

616.968 

1.025.640 

5.818.617 

19.226.653 

San  Mateo  Times.... . 

. (0) 

8 

9.9 

19.035.744 

1.997.999 

72.121 

599.417 

5.263.580 

26267.323 

Santa  Monica  Evening  Outlook . 

. (0) 

8 

9.6 

6.703.360 

839.980 

N/A 

6a.340 

5.150JI2 

13.346.970 

Stockton  Record . 

...(eSi 

8 

9.6 

29.130.094 

2.880,878 

N/A 

N'A 

6.733.500 

30.744.552 

Torrance  Daily  Breeze 

. (e) 

8 

9.2 

24.103.940 

3.010.784 

N/A 

N/A 

10.916.000 

30.956.902 

Turlock  Journal . 

.(e-sat.  m) 

8 

8.1 

9.301.460 

117.626 

33.167 

319.019 

1.017.662 

11,500.634 

Tulare  Advance-Register 

. (e) 

8 

9.6 

3.704.904 

494.410 

N/A 

204.904 

1.200.036 

5.604254 

Watsonville  Reglster-Pajaronian  ... 

. (0) 

8 

9.6 

5.893.160 

460.824 

N/A 

203.014 

1.991.130 

8.5a.3l6 

COLORADO 

Colorado  Springs  Sun . 

Denver  Rocky  Mountain  News . 

. (mSJ 

7 

8.6 

14.018.396 

455.1 66 

N/A 

N/A 

11.609.640 

26.603264 

. (m) 

7 

8.6 

31.35B.B23 

3.139,916 

715.045 

1.396.060 

26.496.661 

65.105.713 

News...„ . 

Totals . . 

. . (S) 

7 

8.6 

10.144.167 

41.502.190 

2.196.6B0 

5.332.596 

62.459 

777.604 

347.122 

1.743.190 

4.027221 

32.523.002 

16.773.646 

81.876.302 

Fort  Collins  Coloradoan . 

. (e) 

8 

9 

21.244.622 

952.617 

46.967 

334.130 

5.917226 

26.467.570 

Fort  Morgan  Times . 

. (e) 

6 

13 

2.492.2BC 

122,601 

N/A 

60.436 

666.428 

3.346.645 

Clenwood  Springs  Post . . 

Grand  Junction  Dally  Sentinel . 

. (el 

G 

12.5 

2.305.548 

148.750 

150.000 

354.830 

1.005.700 

3.964.628 

. (eS) 

8 

9 

13.333.824 

997.640 

N/A 

626.240 

6.706.366 

21.744.670 

Longmont  Dally  TImes-Call . (el 

Note:  Pre-print  and  insert  linage  not  Included. 

9 

8.6 

9.861.075 

351.B29 

N/A 

100.379 

4.415.620 

14,010.111 

Rxky  Ford  Gazette . 

. (e) 

8 

ID 

N/A 

N/A 

N/A 

N/A 

t'A 

9.536.330 

CONNECTICUT 

Bristol  Press . 

.(e-sat  m) 

B(b) 

12.5 

3.565.016 

304.640 

N/A 

114.674 

1.676.000 

5.660.410 

Middletown  Press . . 

. (a) 

G 

13 

3.6B0.194 

336,154 

N/A 

141.309 

2.005206 

6.162.803 

New  Britain  Herald . . . 

. (e) 

8(bl 

10 

8.075.346 

499.969 

In  class. 

93.478 

2.774,944 

8.660.763 

New  Haven  Journal-Courier . 

- (m) 

9 

8.4 

14.536.657 

2.291.425 

2.201,277 

1.964.363 

2.677.900 

23.700.732 

Register . . . 

. . (el 

9 

8.4 

11.404.386 

2.167.408 

1.566.262 

U77.400 

3.660.860 

26.104.316 

Register . 

Totals . 

- (S) 

9 

8.4 

16.765,216 

42.728.259 

1.917.860 

6.376.693 

1.296.804 

5.151.423 

1.012.091 

4.253,034 

2.416.694 

8,703.544 

23,426.709 

67.263.753 

New  London  Day . 

Note:  Preprints  not  Included. 

. (el 

6(bl 

12.4 

8.899.590 

623,378 

N/A 

3.052,004 

122.914 

12.660.268 

Noiwalk  Hour . (e) 

Note:  6  column  has  been  converted  to  B  column. 

6(b) 

13.4 

11.806.534 

1,311,573 

N/A 

N/A 

3.260.440 

16.300.947 

Torrington  RegIster-CHIzen _ 

. (e) 

9 

12.3 

6.236.146 

446,628 

N/A 

93.660 

2.601.000 

6.377.522 

Waterbury  Republican . 

. (m) 

9 

8.5 

8.623.326 

1.009,637 

In  class. 

lo  class. 

4.165.440 

13.760.405 

American _ _ 

. (0) 

9 

8.5 

8,049.482 

1,014,760 

In  class. 

In  class. 

3.346.639 

12.410201 

Totals . 

Note:  Does  not  include  Inserts. 

. (S) 

9 

8.5 

3.9B7.7B2 

20.660,512 

167.196 

2,191.593 

In  class. 

hi  class. 

1.900.412 

9.400.491 

6.123.310 

32.332.900 

DEUWARE 

Dover  Delaware  State  News . 

. (m) 

9 

8.25 

22,344.101 

462.910 

1.835.060 

422.M7 

2.004.9» 

21.912.000 

Wilmington  News  Journal . 

. (raoS) 

B 

12.3 

12.776,106 

1,157,663 

2.236.616 

713.907 

8.601.703 

22.535.472 

FLORIDA 

Bradenton  Herald . 

. (m) 

P 

9.9 

21.792.162 

604.618 

834.078 

349.720 

3.253.404 

26.033.602 

Brooksville  Sun-Journal 

.....(el 

B 

9 

2,527.952 

22.506 

N/A 

403.002 

601.930 

3.630250 

Da  Land  Sun  News... 

Fort  Lauderdale  News/ 

. (0) 

1 

10 

4.653.950 

111.266 

N/A 

309.692 

996.960 

6.071.090 

Sun-bntinel . 

Fort  Walton  Beach 

(moS' 

G 

13 

43.336.000 

4.350.000 

N/A 

t'A 

27.003.000 

74.760.000 

Ptayground  Dally  News 

....(m) 

9 

7 

15.074.122 

473,920 

N/A 

N/A 

5.959.960 

21.500.010 

Gainesville  Sun . 

. (m) 

9 

9.9 

15.360.5B4 

827.703 

In  class. 

195.499 

6.629.504 

23.013266 

Lakeland  Ledger . 

(m) 

8 

9 

16,751.000 

781.200 

hi  class. 

564.200 

5.602.600 

23.779.000 

Miami  Diarlo  las  Americat . 

(mS) 

G 

13 

7.196.4B4 

691.647 

N/A 

N/A 

2.666.033 

9.054.164 

Palm  Beach  Daily  Nows . 

(mS) 

$ 

12.6 

3.024.840 

N/A 

N/A 

N/A 

295,512 

3.326.352 

St  Petersburg  Times . 

(ra) 

8 

19 

45.061,142 

2.416.274 

N/A 

N/A 

15,654.300 

63.131.790 

Evening  Independent . 

(0) 

8 

IB 

11.090.352 

2.300.834 

N/A 

N/A 

10,644.494 

24.123.000 

Times.... 

-..(S) 

8 

ID 

23.055.228 

79.206.722 

1.553.510 

6.358.618 

N/A 

M'A 

4.170264 

30.409.130 

20.779202 

116.034.478 

Winter  Haven 

....(eS) 

G 

12 

9.272.366 

286.328 

N/A 

N/A 

4.700.046 

14.339.542 

GEORGIA 

Americus  TImes-Recorder . 

. (0) 

8 

9.6 

3.360.000 

145.000 

N/A 

50.400 

43S.0N 

3.964,600 

Atlanta  Constitution. 

. (m) 

8 

92 

22.645,549 

2.599,173 

N/A 

N/A 

17.126.106 

42.370.600 

Journal . 

(e) 

8 

9.2 

22.3BB.117 

2,479,977 

N/A 

N/A 

16.000.040 

41.766.034 

JoumaL'Constitution 

Totals . . . 

(S) 

8 

9.2 

12,89B.U1 

57,932.147 

1.231.601 

6.310.831 

N/A 

N/A 

8.730.750 

42.757.876 

22.060212 

107.900.054 

Gainesville  Timos.... 

(ol 

G 

13 

7.739,240 

463.764 

N/A 

N/A 

2.014,414 

18.274.9M 

Macon  Telegraph  t  News . 

(ml 

B 

9.9 

8.045,306 

897,358 

133.518 

259.940 

2.001.044 

12.577.606 

MKon  Telegraph  t  Nows . 

Totals . . 

(S) 

B 

9.9 

6.B02.34B 

15.207.654 

1.234.404 

2.131.762 

57.624 

191.142 

217.061 

477.601 

092.100 

3.874.024 

9.304217 

21.802.183 

Moultrie  Observer _ _ 

„  (0) 

G 

12 

4.446.318 

212.492 

N/A 

104.018 

1.175.202 

9.940.830 

Rome  News-Tribune _ 

.  (eSI 

B 

6 

8.706.076 

459.424 

N/A 

153.436 

1.340.031 

10.600.901 

HAWAII 

HHo  Tribune-Herald . 

Note:  Figures  tor  legal  only. 

. (e) 

9 

9.3 

B.219.025 

2.093.500 

306.677 

404.105 

2.240.693 

13.311.000 

Honolulu  Advertiser _ 

- (m) 

9 

9.B 

18.567.25 

2.035.433 

319,143 

2.750.017 

6.826256 

30.504274 

Star  Bullotin 

Sunday  Star  Bulletin  t 

(0) 

9 

8.B 

I9.BB6.B35 

2.056.450 

320.336 

1.360.641 

6.756.601 

29.500.063 

Advertiser. 

Totals... 

(S) 

9 

B.8 

29.797.530 

67,451.090 

4.234.853 

8.326.736 

407,143 

1.126,622 

1.031.667 

6.055.725 

10.270  195 
23.053.052 

M.726.700 

100.813225 

IDAHO 

Idaho  FaHs  Post-Register _ 

- (oS) 

G 

124 

6.552.364 

400.312 

13.230 

193.904 

2.331.920 

9.57t9IO 

Pocatello  Idaho  State  Journal _ 

Note:  Financial.  B  columns. 

- (0$) 

m 

12.3 

15,133.762 

777.966 

In  gen.  6  class 

366.996 

3.179.760 

19.454.404 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format. 
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No.  ol  Col 


Adv. 

Width 

Cols. 

in 

Financial 

Niwsoapof 

per  Pg. 

Picas 

Retail 

General 

Automotive 

and  legal 

Classilied 

Total  Advartising 

lUINOIS 

_ (e) 

9 

ID 

14.909.979 

939.909 

35.379 

179.232 

3,534,314 

19.299.509 

. (eS) 

9 

9.3 

9.959.999 

943.924 

1.041.399 

333.494 

4.971.520 

14,997,079 

. (eS) 

9 

9.2 

30.095.599 

993.790 

1.119.044 

492.453 

2,943.204 

35.213.047 

Wiiioliiltoo  Paotairaph _ 

. . (m) 

6 

12.G 

14.939.190 

1.034.939 

N/A 

N/A 

3.729.199 

19.399.192 

Noto:  CtassrfM  comeitoil  from  9  to  S  coliiffli<s. 

. (e) 

9 

9.9 

4.979.399 

239.392 

9.479 

224.394 

959.532 

9.309.192 

CNcaio  Daily  HoraM _ 

_ _ (mS) 

6 

12.2 

11.490,473 

399.599 

1.099.979 

945,179 

5.125.02 

19.009.959 

. (e) 

9 

9.3 

4,349,030 

505.709 

N/A 

legal  in  class. 

1.972.459 

9.727.199 

. (S) 

9 

9.3 

1.599.900 

29.232 

N/A 

legal  in  class. 

572.799 

2.200.900 

5.947.930 

534.940 

N/A 

N/A 

244.229 

9.927.999 

. (mS) 

9 

9.G 

19.479,254 

995.559 

599.439 

990.797 

4.093.453 

25.999.502 

Do  Qoolo  Eveolat  CaN _  .. 

. . ...(e) 

6 

13 

1.449.090 

29.029 

N/A 

49.917 

21.999 

1.543.995 

EdwanteriNe  lotellifaiicer _ 

.(e) 

9 

9.9 

3.903.959 

211.414 

N/A 

174.499 

519.572 

4.909.439 

Fraoiait  Joomal-StaMlar _ _ 

.(a) 

Ma) 

12.4 

3.999.934 

234,499 

39.990 

94.990 

1,471,770 

3.921.470 

Noto:  Into  and  Imancial  are  9  columns. 

leS) 

9 

9.9 

21.491.590 

2.432.273 

N/A 

941,949 

4.949.320 

29.592.021 

.(e) 

1 

12.2 

3.944.029 

209.991 

21.099 

113.319 

1.175.013 

5.393.337 

.(afl  day) 

9(bl 

9.9 

13.919.159 

1.491.222 

N/A 

1  055.532 

9.335.973 

22,501.595 

.(e) 

9 

11 

7.224.434 

599.504 

933.970 

494.590 

2.924.292 

10.737.230 

SprlntHold  $talo  lournal-Roflstor-. 

- (me) 

9 

79 

23.557.900 

2.193.999 

In  class. 

339.000 

5.570.900 

31.959.399 

Sfarlnn  Dally  tazetta _ 

_ (e) 

9 

10.9 

3.917,794 

170.700 

5.299 

97.994 

795.090 

4.949.739 

SInator  Timds-Press _ 

. (e) 

6 

12 

9.390.259 

144.934 

29.434 

95.920 

1,129.020 

7.794.999 

. (e) 

G 

9.G 

3.149.209 

45.390 

12.099 

119.499 

550.907 

3.975.039 

Waukofan  Nows-Sm _  _ 

. (e) 

9 

7.10 

15.725.799 

709.259 

N/A 

913.199 

3.952.959 

20.999.199 

INDIANA 

Dodtord  Timos-Mail . 

. (eS) 

9 

9.4 

4.919.570 

551,190 

31.949 

79.310 

2.090.709 

7.592.719 

DIoominiton  HoraM-Teleplione/ 

. (eS) 

9 

9.3 

21.275  059 

729.029 

47.390 

341.559 

5.043.929 

25.095.559 

DWtton  Naws-Dannor . 

. (e) 

9 

9.G 

3.357.790 

93.937 

N/A 

70.290 

199.959 

3.991.335 

Note:  Fipm  for  local  only. 

. (e) 

9 

12.S 

14.909.004 

505.120 

In  class. 

111.390 

1.941.929 

17.397.312 

Cannarsulllo  No»s-Eiaminor  _ 

_ (e) 

9 

10 

4,595,024 

90.955 

N/A 

N/A 

1,049.995 

5.705.944 

Fort  Wayne  loureal-Guntte _ 

. . (m) 

9(c) 

9.3 

11.307.917 

1.399.929 

1.991.799 

915.034 

2.799.752 

17.742.097 

Na«s-Sontinol . .  . 

. . (e) 

9(c) 

9.3 

14.241.775 

1,443.749 

1.999.993 

555.394 

2.735.337 

20.993.215 

lournal-Cazette _ 

_ (S) 

9(c) 

9.3 

9.729.253 

1.390.199 

417.795 

49.700 

1.193.929 

11.719.532 

34.277.945 

4.192.592 

3.799.494 

1.220.129 

9.997,715 

50.124,944 

FrankHn  DaHy  Journal _ 

_ (e) 

9 

12.5 

2.327,752 

N/A 

193.924 

139.499 

554.920 

3.192.992 

Gary  Post-Tribune . . 

. (eS) 

S(c) 

12.2 

11.514.300 

793.929 

N/A 

397.702 

9,009.532 

19.972.390 

Indtonatelis  Star _ _ 

. (m) 

6 

129 

13.922.499 

1.394.350 

N/A 

N/A 

7.994.049 

22.900.999 

■mn 

. (e) 

G 

12.G 

9.093.921 

1.294.150 

N/A 

N/A 

7.493.159 

17.951.230 

Star . . . 

. (S) 

G 

129 

7.9M.725 

974.919 

N/A 

N/A 

4.992.977 

13.552.221 

Totals . 

30.901.135 

3.953.319 

N/A 

N/A 

20.049.995 

54.304.339 

Jasper  Herald . 

. (e) 

S 

12 

5.099.594 

127,512 

N'A 

N/A 

544.474 

5.790.590 

Kendallview  Neots.„  _ 

. (S) 

9 

9.5 

3.191.332 

72,759 

N/A 

N/A 

999.904 

4.240.994 

■okomo  TrihuM _  ... 

. (eS) 

G 

12.9 

5.597.359 

535.999 

In  rat. 

141.470 

2,952.794 

9.927.292 

la  Porte  Nerald-Aifit . 

. (e) 

6(b) 

13 

7.135019 

297.420 

30.352 

394.902 

1.921.194 

9,527,714 

Lebanon  Reporter . . 

- (e) 

9 

10.9 

2,399.199 

191,940 

N/A 

71,050 

921.744 

3,450.930 

i 

i 

3! 

1 

_ (eS) 

9 

10 

9.922.049 

254,352 

N/A 

97.009 

1,417.940 

10.991.044 

Madison  Courier . .  . 

. (a) 

6 

12.5 

9.579.999 

103.797 

9.400 

320.530 

992.702 

7.992.124 

. (m) 

9 

9.3 

7,390.253 

795.549 

N/A 

N/A 

2.590.201 

10.799.003 

- (S) 

9 

9.3 

3,492.342 

135.554 

N/A 

N/A 

929.919 

4,224.715 

Prats— 

- (e) 

9 

9.3 

9.772.494 

793.949 

N/A 

N/A 

2.554.231 

12.090.391 

19.925.079 

1.994.749 

N/A 

N/A 

5.791.251 

27.091.079 

New  Castle  Courier  Times 

(e) 

6 

12 

4.115.020 

95.959 

4,979 

277.942 

919.990 

5.413.574 

Peru  Daily  Tribune _ 

(e) 

9 

9 

2.910.024 

97.399 

13.329 

153.999 

1.319.192 

4.393.929 

Plymouth  Pilot-News. . 

(e) 

6 

30 

2.090.701 

59,434 

99.750 

205.040 

920.992 

3.351.907 

Richmond  Pailadiom-ltem _ _ 

(eS) 

9 

9.9 

9.729.342 

470.949 

494.399 

99.927 

10.974.495 

19.935.599 

Rushrille  RapubRcan... 

(e) 

G 

12 

94.779 

2.719 

N/A 

5.551 

42.129 

145.172 

Terre  Haute  Tribune-Star 

(mS) 

6 

12.5 

9.419.929 

547,739 

N/A 

192.799 

2.139.159 

11.299.499 

Valpa^i^o  VWette-llessonger . 

..(e) 

9 

9 

9.999.224 

199.229 

N/A 

220.949 

2.259.379 

11,547.774 

IOWA 

Ames  Tribune..  . . 

..(e) 

1 

12 

3.929.202 

305.920 

29.009 

190.279 

1.939.940 

9.292.949 

AHantic  News-Teletraph 

..(e) 

9 

10.9 

3.259.932 

109.934 

N/A 

99.254 

435.990 

4.330,979 

Doom  News-Republican 

(eS) 

9 

10 

1.992.019 

129.919 

N/A 

110.599 

129.919 

2.291.940 

CarroN  Daily  Times  Herald . 

..(e) 

6 

13 

3.345.792 

95.540 

N/A 

75.559 

592.092 

4.099.952 

Cedar  Rapids  Gazette. 

(mS) 

9 

9.9 

21.794.999 

2.332.134 

24.052 

450.390 

5.425.910 

30.017.442 

Cherokee  Daily  Times. 

.  .(m) 

6 

12.2 

2.927.47D 

112.929 

54.590 

175.224 

277.399 

3.547,432 

Clinton  Herald . 

..(e) 

6 

12 

9.019.499 

295.992 

In  gen. 

194.397 

1.399.152 

7.949.970 

Des  Moines  Register... 

...(an  day) 

6 

12.9 

15,752.291 

2.991.929 

29.351 

943.293 

7,599.991 

29.715.715 

Dubuque  Teteg^  Herald . 

(eS) 

9 

9.7 

14,259.994 

704.959 

N/A 

209.924 

2.799.394 

17.992.199 

EsthereHIa  DaHy  News. 

.(m) 

6 

12 

2.491.539 

70.729 

N/A 

99.950 

417.970 

3.047,194 

la  Mars  DaHy  Sentinel . . 

. (e) 

6 

13 

2.392,703 

70.059 

39.749 

54.549 

975.270 

3.401.224 

MarshalHown  Tmtes-RepuMwan . 

(e) 

12 

12.5 

5.932,200 

399.990 

74,172 

294.200 

1.959.990 

9,444.072 

Nevada  ErenNig  Journal . 

(e) 

9 

10 

1.029.479 

30.799 

N/A 

109.599 

243.799 

1,410.599 

Dskaloosa  Herald 

(e) 

9 

9.5 

1.771.790 

115.507 

N/A 

N/A 

143.475 

2.030.793 

Ottumwa  Courier 

(m) 

9 

9 

7,270.719 

430.479 

N/A 

149.942 

1.051.204 

9.902.240 

Shenandoah  Evening  Sentinel . 

.(a) 

G 

14 

991.359 

55.190 

31.234 

119.020 

245.979 

1.432.450 

Waterloo  Courier . 

.(eS) 

9 

9.11 

9.533.930 

954.252 

14.994 

359.779 

3.975.354 

14.937.309 

KANSAS 

Abilene  Reflector-Chronicle . . 

. . (e) 

6 

12 

1.521.912 

135.000 

90.000 

79.492 

413.349 

2.203.519 

Arkansas  City  Traveler . 

le) 

G 

12 

3.913.992 

153.412 

In  rat. 

99.772 

991.999 

4.739.074 

Clay  Center  Dispatch . 

le) 

9 

9.9 

1.505.940 

91.404 

N/A 

90.024 

290.599 

1.927.959 

CelieyvHIa  Journal 

(eS) 

G(a) 

12 

2.371,999 

151.959 

149.932 

293.235 

429.929 

3.375.750 

Note:  Auto  and  financial.  9  columns. 

Dodge  City  Globe 

(e) 

6 

12.3 

9.009.450 

324.990 

N/A 

N/A 

1.539.799 

7,971.909 

Emporia  Gazette 

(e) 

6 

12 

4.223.439 

192.430 

9.274 

109.234 

1.212.414 

5.744.799 

Ganlen  City  Telegram . 

(a) 

6 

13 

3.577.029 

297.759 

N/A 

N/A 

959.259 

4,703.040 

Hays  DaHy  News 

(e) 

6 

13 

3.900.940 

192.934 

99.314 

75.054 

1.419.972 

5.357.314 

Hutchinson  News 

....(aH  day) 

6 

12.9 

5.902.259 

193.239 

N/A 

N/A 

3.724.999 

9.599.594 

Independence  Reporter . 

(e) 

G 

13 

2.294.974 

149.049 

N/A 

N/A 

293.294 

2.994.009 

kHa  Register  . 

.  (e) 

6 

13 

3.309.909 

71.094 

N/A 

102.299 

431.732 

3.913.790 

Junction  City  Union . 

(eS) 

6 

12 

9,357.043 

131.970 

120.057 

194.541 

1.472.907 

9.299.119 

lawrance  Journal-World . 

(eS) 

G 

12.2 

5.999.497 

339.994 

702.970 

457.947 

1.724,471 

9.120.799 

Note:  ClassHied  converted  to  G  columns. 

liberal  Southwest  Daily  Times . 

.(eS) 

9 

9 

4.905.394 

299.342 

N/A 

343.714 

991.232 

9.219.972 

Lyons  DaHy  News . 

...(e) 

6 

14.5 

1.343.259 

29.799 

N/A 

39.594 

939.302 

2.049.942 

Manhattan  Mercury . 

. (eS) 

6 

14 

10.959.410 

330.939 

N/A 

179.319 

2.053.099 

13.219.450 

Parsons  San . 

. (e) 

9 

12 

1.991.909 

153.329 

In  ret. 

95.534 

1.327.102 

4.437.573 

Sallna  Aansas  Journal . . 

. (m) 

G 

12 

5.491.725 

339.259 

N/A 

N/A 

1.191.929 

9,999.913 

Journal..  _  _ 

. (S) 

G 

12 

2,293.971 

21,954 

N/A 

N/A 

597.255 

2,972.790 

Totals _ 

7.725.399 

359.113 

N/A 

N/A 

1,779.194 

9,992.993 

Topeka  Capital-Journal _ 

..(afl  day) 

G 

13 

7.993.929 

794.949 

N/A 

221.144 

3.971.353 

12.921.273 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format. 
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Bowliw  Grean 

Ptrk  Chy  Daily  News . 

UuatttMowii  News  Entarprisa^ 

FuNea  Daily  leader . . 

Harlan  Dally  Entarprlsa . 

lawlston  Dally  Sun . 

Journal . 

Journal . 


Louisville  Courier-Journal 

Times . 

....(m) 

S(c) 

12.4 

Sunday  . 

Totals . 

Madisonville  Messoneer . 

Note:  Figuros  for  logoi  only. 

Middlosboro  Ooiiy  Nows . 

Note:  Flpres  tor  lefal  only. 

Murray  Ladpr  and  Times . 

. (0) 

a 

18.3 

Owonsboro  Mossonger*lnquiror.....b.^ 
Poducoh  Sun . 

..(niS) 

s 

1.2 

Winchester  Sun . 

6(W 

LOUISIANA 

Baton  Roup  Sunday  Advocate 

..  .  (S) 

Momint  Advocate . 

State-limes  . . 

Totals . 

. (m) 

(a) 

m 

Mb) 

13 

13 

Houma  Dally  Courior 
lalayena  Uvartisar 
taka  Charles  American  Press  - 

khHian  City  Daily  Raidaw . . 

Dpalousas  Daily  World . 

Shratrapon  Timas . . 


MAINE 

Banfor  Daily  Nows . 

Lewiston  Dally  Sun... . 

Journal . . . . . 

Journal . 

Totals . 

Portland  Press  Herald/ 

Evanint  Eipress . 

Maine  Sunday  Talefram 

Totals . 

. (me) 

- (S) 

MARYUNO 

BaHimore  Sun . 

Sun .  (,) 

Sm .  . s 

TMali .  . 

bumoanano  MWi-IMNt. _ (pN  da«) 

Totals . . . '  ' 

Westminster  Carroll  Couni^  Timas, . ..3(m) 

MASSACHUSETTS 

Athol . 

BosIm  Gloho  (all  p,-) 

Totals  '  ’ 

Boston  Herald .  la,) 

Tolals 

Brockton  Entarprlsa .  leS) 

Clinton  Daily  Hern .  la) 

Dedham  Daily  Transcript .  (a) 

Framln(ham  Hiddmsai  News .  (a) 

Grrantiald  Recorder .  la) 

Holyoke  Transcrlpt-Talagram .  (a) 

Lowell  Sun .  _  (,S) 

lynn  Dally  Eraninf  Item .  (a) 

Northampton  Daily 

Hampshire  Gaaatta .  (a) 

Noth:  Inserts  not  included 
Pittsfield  Berkshire  Eatm .  (m) 


Oulncy  Patriot  ledfor  (a) 

Note:  Flfuras  lor  lofal  only. 

SprlnfHeld  Union . M 

OaHy  News . (a) 

Sunday  Republican . (SI 

Totals . 

Waltham  News-Tribuno _ ..Z.Z.  (a) 

MICHIGAN 

Ann  Arbor  News . (a) 

Bolrolt  Freo  Press _ ImSi 

Nhr  City  Times _ ZZIZ.  IaS) 

We;  Clashed  nine  column  comrertad  to  sii  columns. 

Brand  Haven  Tribune _  la) 

SreemriNe  Dally  News _ Z!  (e) 

HoHand  Sentinel _ Z  (el 

lanslnf  State  Jouriial _ Z  (a)  u 

State  Journal . .  re!  S 

Tolals _ Z  * 

ludlntton  Dally  News . . .  (ej 

Note:  Includos  preprints.  I.5IB,72B  lines. 

Mantlstee  News-Advoute . (a) 

Ml.  Clemens  Macomb  Daily _ Z.iiSI 

Potoshoy  News-Review _ (a) 


(a)  Classified  advertising  on  8-column  format. 
EDITOR  &  PUBLISHER  for  May  26,  1984 


N/A 

N/A 

N/A 

N/A 

N/A 

hi  ret  A  fan. 
In  ret.  t  fen. 
In  ret.  A  pn. 


In  ret.  A  pn. 
N/A 
N/A 
N/A 
N/A 


TIAJIB 

M.$BA 

N/A 

1S1.ffB 

N/A 

N/A 

N/A 

N/A 

In  rat  A  pa. 
In  ret  A  pn. 
In  ret  A  pn. 


In  ret  A  pn. 
N/A 
N/A 
N/A 
N/A 


CIbssiiied  Total  Advartisini  I 


t3.777.DSf 

ABAI.S44 

BB4.57f 

4.4BS.BU 

n.1BB.SBB 

1I.Mt.BA4 

I.4».t44 

43.l2l.Bff 

IB.at3.B2f 

Il.l7f.7ff 

It.f7f.4l$ 

Sf.llfJM 

7.f73.41S 


tt3.337 

S.134.'f4f 

<.iar.nni 

21.7lt.3n 

N/A 

N/A 

N/A 

M'A 

ff.24f 

S.f37.S37 

S.7lf.f4t 

3.BS7.B$4 

I4.4SS.437 

3.124.424 

l7.73f.tM 

It.tl2.7n 

t.34S.St4 

42.ttSJ3t 

t.S1t.S22 

N/A 

N/A 

417.131 

S7f.f41 

N/A 

4.11 7  JBB 
t.fft.fA4 

S.7BS.fl2 

7.I72.3S4 

2.243.ffB 

IMSS.It4 

t.l2t.tSI 

2S.l7t.144 

31.tl2.t74 

It.t73.t3t 

2t5.tlf 

I3A.222 

I11.3tl 

N/A 

N/A 

N/A 

31.324 

I.S3f.f4f 

l.47f.Btl 

l.427.74t 

S.Ht.f3l 

2.S7t.ftS 

7.ft7.71f 

l.1Sl.fl4 

t.24S.I34 

3.tlMM 

I. 3S1.tn 
21.tl3J3t 

II. 711731 
33.S24.Stt 
S72tJI3 

l2B.22t 

t3.fB4 

Bf.7B2 

S4I.BfB 

B4S.f4f 

1.S3f.32S 

3J73.4M 

S713jn 

7.ltt.12t 

(b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  lO-column  format. 


I 


Nawsyapar 

No.  ot 

Adv. 

Cab. 
per  Pg. 

Col 

Width 

in 

Picas 

Retail 

PaatlK  Oakland  Press _ 

- (0) 

( 

(.5 

3.233.330 

Press. . . 

Tatoh . 

3 

(.5 

2.312,0(4 

11.(36.024 

St  Jasapk  HaraM-Palladiain . 

Nata:  Fifares  tor  lafal  only. 

. (0) 

( 

3.3 

13,535.332 

Stiviis  laanial . 

(0) 

3 

3.3 

3.(73.332 

Tkraa  Mvars  Comnwrcial . 

(0) 

( 

3.( 

2.233.753 

MINNESOTA 

Farikaatt  Daily  Nans . 

(0) 

G 

12 

3.(00,343 

HWiiH  Oady  Tnkuna . 

(oS) 

( 

IDS 

4.305,222 

Hlnnaapolis  Star  A  Tribune . 

.(aH  day) 

S(c) 

12 

13.361,337 

Tribana 

ratals 

.($) 

((c) 

12 

12.633,3(5 

23.050,(32 

Rad  Wina  Rapablican  Eagla _ 

St  Paul  pKNwar  Press _ 

.  ..(a) 

S 

12 

2.332.7(4 

- (m) 

S 

12.S 

2.352.147 

Mspatck _ _ 

- (0) 

( 

12.( 

7.011.473 

Pianaar  Prass _ 

Tatab . . . . 

- IS) 

( 

12.3 

10.532.353 

26.473.320 

WInoaa  DaRy  Raws _ _ 

. (mS) 

( 

3.5 

4.315.363 

Wmthiniton  Daily  Globa _  _ _ 

. (a) 

S 

11.3 

5.033.(20 

MISSISSIPPI 

Clarksdalo  Press  Rofistar . (a) 

Note:  Pre-nrint  not  included.  2.015,5(0  lines. 

G 

12.4 

3.122,333 

CleualaMi  BoNuar  Connaerclal . 

. (e) 

( 

1D.5 

2.6((,320 

Colamhus  Couimercial  Dispatch 

— (eS) 

( 

3 

13.003.3(3 

Corinth  Oady  Corinthian _ 

. (e) 

( 

3.3 

3,433.170 

laurel  loader-Call . . . 

. (e) 

( 

3.5 

4.364.513 

HcCoinh  Entorprise  Joaraat _ _ 

Tapolo  Northoast  Mississippi 

. (eS) 

G 

13.5 

3.505.404 

(aRy  loarnal . (n) 

Note:  Pre-prints  included  in  total.  3,212.104  linos. 

( 

ID 

3.531.5(2 

Vicksburf  Ereninp  Post . 

. (e) 

( 

10 

(.776.754 

MISSOURI 

Flat  Rhfor  Daily  Journal _ 

- . (e) 

3 

3 

2.576,000 

Hannibal  Courier-Post _ _ _ 

. (e) 

6 

12.3 

2.331.530 

Indopondence  Eianiiner _ 

- (e) 

S 

12.3 

5.755.106 

loplinGlobo . . 

„...(mS) 

G 

12.5 

(.153,705 

Ronnott  DaRy  Dunklin  Domocrat . 

. (e) 

( 

13 

4.163,634 

Lohanon  Oady  Rocord . 

. (e) 

( 

10.3 

3.170,510 

Harshail  Democrat-Nows . 

(e) 

( 

12.3 

2,1(4.336 

Nouada  Daily  Mail 

(e) 

6 

12 

2.143.302 

Sodalla  Domocrat 

.(all  day) 

G 

12.3 

(.1(1.670 

Poplar  Blatl  Daily  Amoncan  Republic . (e) 

3 

7.10 

(.727.152 

St  Joseph  Gantte 

(m) 

( 

12.3 

4.455.304 

Naws-Presi 

(e) 

( 

12.3 

1.7(5.130 

Nows-Press/Gaaatto . 

(s) 

G 

12.3 

1.752.324 

Nons-Pross/Gantto . 

Totals . 

(S) 

G 

12.3 

4,113.114 

12.(30.332 

MONTANA 

Great  Falls  Tribune . 

. (m) 

S 

12.4 

4.701.(13 

Tribune 

Totals 

(S) 

S 

12.4 

2.264.654 

6.363,470 

RaNspon  Daily  Inter  lake . 

(a) 

6 

12 

4.(34.233 

NEBRASKA 

Alliance  Times  Herald . . . 

Note:  Classitied.  7  colums. 

.(e) 

( 

13 

2.521,302 

Beatrice  Daily  Sun 

.(e) 

G 

12.5 

3.030.664 

Columhus  Telefram 

(eS) 

G 

13 

4.300.133 

Hastinis  Tnbane  . 

.(a) 

6 

13 

(.573.413 

HoMrofe  Daily  Citizen . 

(e) 

( 

13.5 

1.5(3.334 

Falls  CHy  Jou^._ . 

(e) 

6 

12 

1.470.513 

Grand  Island  DaRy  Independent . 

(eS) 

( 

12.3 

(.633,376 

Rearney  Dally  Nub . 

(e) 

3 

10 

5,7(2,543 

lincoln  Journal  A  Star. 

(meS) 

3 

3 

13.053.040 

McCook  DaRy  Sazotte. 

(e) 

( 

to 

(.403.200 

Norlolk  DaRy  Nows _ 

(e) 

S(a) 

12.4 

4,54(,24S 

York  News-fimes _ 

(e) 

( 

12.3 

2.615.(62 

NEVADA 

Elko  Daily  Free  Press . 

. (e) 

( 

10 

1.(63,673 

NEW  HAMPSHIRE 

Claremont  Eagle  Times . 

. (e) 

( 

10 

4.335.520 

Eagle  Times . 

Totab . 

. (S) 

( 

ID 

1.054.(32 

5,330.412 

Reene  Sentinel . 

. (e) 

( 

11 

7,003.030 

laconia  Euening  CRizen . 

. (e) 

3 

11 

5.3(3.321 

labanon  Valley  News . (e) 

Note:  Does  not  include  3(7  pre-prints. 

( 

3.3 

7.456.313 

Manchester  Union  leader . 

. (m) 

3 

3 

3,273,334 

News . 

Totals . 

- (S) 

3 

3 

4.024.132 

13.237.4(6 

NEW  JERSEY 

Hackensack  Record _ 

— (eS) 

3 

(.3 

32.304.1)00 

Now  Brunswick  Home  News . 

. (e) 

3 

(.7 

13.133,773 

Home  News . 

Totab . 

(S) 

3 

(.7 

5.042.5(6 

23.176.342 

Toms  Rner  Ocoan  County  Obsenrar. 

. (mS) 

3 

3.6 

5.733,304 

Union  Dispatch . 

WiRinghoro 

. (m) 

3 

(.3 

(.026.447 

Dariington  County  Times 

(e) 

G 

12.3 

7.(G(.6(3 

NEW  MEXICO 

MbUDaornao  Joarnal . 

. (mS) 

( 

3.3 

32.213.(22 

Tribaao 

Totab 

(mS) 

3 

3.3 

13.41 1,(63 
50.(25,2(3 

Carbhad  Carrent-Arias . 

(eS) 

3 

3.3 

4.344.370 

Financial 


General 

Automotive 

and  legal 

ClassHied 

Total  Advertising 

737.552 

In  class.  A  ret 

In  class.  A  ret. 

3.217.3(3 

13,23(,((0 

103.4(3 

In  class.  A  ret 

In  class  A  ret 

331,532 

3.712.142 

306.033 

In  class.  A  ret. 

In  class.  A  ret 

4,203,360 

17.011,022 

(43.702 

In  ret.  A  class. 

166.332 

1,714.230 

16.236.613 

232,7(2 

N/A 

N/A 

347.403 

7.314.1(4 

31.543 

N/A 

72.310 

4(5.432 

2.(33.104 

264.163 

8.(00 

2(2.534 

1.503.330 

(.756,3(4 

422,(70 

In  class. 

113.073 

1.007.530 

6.7(6.530 

2.226.157 

N/A 

N/A 

(.142.(23 

26,730.7(2 

1.353,447 

N/A 

N/A 

3.140,7(2 

23.7(3.114 

4,1(5.604 

N/A 

N/A 

17.2(3.410 

50,513.(33 

1(3,676 

3.220 

100.432 

1.477,476 

4,400.643 

1.763.2(4 

In  ret. 

23,613 

5.237.173 

12.3(5.023 

1.7(1.340 

In  ret. 

26.713 

5.243.310 

14.016.0(3 

1,743.131 

In  ret 

14,123 

4.273.3(1 

16.631.033 

5.300.173 

In  ret 

76.(24 

13.553.470 

43.453,266 

433.552 

141.162 

314,213 

1.230.430 

(,4S(.07( 

1(6.732 

33.(32 

73,520 

1.212,351 

(.641,355 

1(1,230 

71.120 

143.750 

(14.240 

4,33(.27( 

220,444 

N/A 

161,334 

(53.633 

3.726.336 

4(5,333 

N/A 

N/A 

3.005.340 

15.501.301 

343.552 

117.753 

136.500 

1.136.375 

5.173.356 

413.337 

N/A 

373.324 

(67.361 

6,624.740 

312,314 

N/A 

143.(20 

652.5(2 

4.613.720 

630.2(4 

N/A 

244.(32 

2.354.002 

1(,t(2,(04 

343,264 

N/A 

N/A 

2.560,376 

11.6(5.334 

173,200 

21.000 

63.200 

1.262.000 

4.101.400 

275,352 

N/A 

N/A 

363,(22 

4.176.704 

213.(62 

N/A 

425.364 

1.613.164 

(.013.036 

(03.505 

1.733.334 

55.406 

1.(34.322 

10.500,332 

47,332 

N/A 

152.2(4 

553.440 

4.323.330 

134,(62 

H'A 

32.003 

(43.206 

4.240.536 

53.620 

N/A 

11.006 

7(0.533 

3.123.560 

(4.443 

N/A 

123.030 

631,036 

3.052.476 

3(1.416 

N/A 

160.773 

1.003.422 

3.673.2(6 

333.7(6 

In  class. 

173.256 

2.232,(64 

11.473, (33 

650,330 

N/A 

65.730 

1.663.606 

(.335.570 

534.173 

N/A 

24.453 

t.760.106 

4.133.334 

17.320 

N/A 

4.550 

414.372 

2,t(3.1(( 

615,230 

N/'A 

3.523 

455,136 

5.132.063 

.363.253 

N/A 

33.266 

4.233.262 

13.350.733 

6(3.136 

In  class. 

In  rat. 

2.(((.(4( 

3,273.(00 

32,(33 

In  class. 

In  rat. 

1.022.(16 

3.373.303 

731,774 

261.5(3 

N/A 

174.(34 

3.311.264 

1.376.751 

11.653,503 

7.107.261 

126.422 

N/A 

32,554 

(13.353 

3.555.636 

1(6.524 

3.552 

1(5,522 

753.342 

4,143.204 

331.0(6 

41.(64 

230,3(6 

1.543,(56 

6.453.730 

433.230 

10.276 

306.362 

1.544,(43 

10.(67.334 

165.(76 

45,5(4 

224.332 

475.406 

2.434.(32 

34.030 

130.134 

77,(26 

30.1(4 

1.804,036 

436,(10 

3.(22 

167,(32 

2.153.410 

11.513.250 

617.442 

N/A 

256.333 

2.073.033 

(.736.064 

1.337.3(3 

44.733 

313.533 

4.(45.456 

26.100.220 

267.526 

1.050 

40.343 

1.335.254 

(.113.373 

443,750 

(.346 

103,323 

1.563,(16 

(.663.544 

1((,(5( 

5,376 

123.3(0 

527.016 

3.462.732 

213.434 

N/A 

123.1(5 

5(4.757 

2.771,034 

247,(32 

N/A 

50.703 

(03.734 

5.242.534 

(6.330 

N/A 

N/A 

1(2,504 

1.303.6(6 

313.322 

N/A 

50.703 

731.233 

(.546.2(0 

455.723 

N/A 

N/A 

1.(02,612 

3.2(1.420 

177,(07 

N/A 

N/A 

1.3(2,513 

(.123.(41 

3(3.300 

In  gen. 

In  class. 

1.(27.723 

3,(74.546 

1,023.(37 

N/A 

N/A 

5.064,453 

15.366.423 

1(2.232 

N/A 

N/A 

2,(34.304 

(.((1.1(3 

1,130.(63 

7.753.262 

22.247.537 

4.433,000 

N/A 

In  class. 

14.2(1.000 

51.(34.000 

1.3(5(04 

In  class 

N/A 

4.(25.643 

24.7(2.557 

177,(33 

In  class. 

N/A 

2.737,036 

7,372.377 

1.563.642 

7,562.(73 

32.755.533 

54(.((( 

306.714 

1.136.172 

1.3((.37( 

3.776.574 

535.130 

1.771.615 

433.125 

1,233.313 

12,126.335 

(02.270 

(76.027 

(64.403 

1.333.341 

12.154.247 

3.044.314 

N/A 

N/A 

3.(32.742 

45.537,034 

1.667.442 

N/A 

N/A 

6.223.(32 

26.(62.230 

4.711.756 

15.(62.434 

72.253.2(4 

147.533 

N/A 

N/A 

N/A 

5,(31.466 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  1 0-column  format. 
0  EDITOR  &  PUBLISHER  for  May  26,  1984 


No  .  ol 

Col 

Adv. 

Width 

Cols. 

in 

Finaacial 

Nonpaper 

per  Pg. 

Pices 

Retail 

General 

Automotive 

and  legal 

Classiliea 

Total  Advertising 

OtPiini  HiadliiM 

(a) 

6 

12.5 

1.10I.4S0 

NA 

N/A 

N/A 

319,547 

1.420,997 

HpMi$  Npws-Sim 

(e) 

B 

9.a 

a.223.285 

324,853 

211.598 

307,978 

928.450 

10.003,982 

tpllup  IPllppil<H> 

(e) 

B 

19.3 

4,277.818 

289,837 

N/A 

90.485 

845.403 

5.231,751 

Los  Mimas  Mpnitpr 

(IS) 

B 

9.C 

2.184,859 

228,878 

N/A 

27,832 

1,388,147 

3.807,314 

NEW  YORK 

Miburp  CHizpn . 

....(e) 

a 

B.3 

4,858.879 

299,218 

in  class. 

132,801 

1,785,487 

8J54.354 

CitiM. . . . 

....(S) 

a 

a.3 

1.437,507 

8,905 

In  class. 

18.451 

820,842 

2.083,705 

Tptils _ _ 

5,494,377 

308,121 

140,252 

2.3K.309 

8.338,059 

Batavia  Daily  News . . . 

....(e) 

9 

a.3 

3.384.080 

781,818 

N/A 

in.750 

1.114.260 

5.498:908 

BiPfliamton  Sun-Bulletip . . 

...(m) 

7 

B.a 

4,870,148 

1,818,780 

10,028 

182.980 

3,128,018 

9.213.932 

Press . 

....(e) 

9 

B.C 

11,744,842 

1,215,413 

18,516 

259.489 

3,924,214 

17.188.248 

Prm . . 

....(S) 

9 

8.a 

7,839.552 

1,131.929 

2,835 

22,788 

1.323.802 

10.320.588 

UMt . 

. . 

24.482.340 

3,384.102 

29.173 

485,237 

8,373,834 

38,894,888 

Birtlalo  Nawi . (an  day) 

9 

8.3 

14.223.897 

2,134,497 

1.405.0a 

1.100,128 

7.148,341 

28.800.891 

News . .  . . 

. (S) 

9 

8.3 

8,159.690 

1,858.881 

873,415 

258,889 

1.748.088 

12.404.701 

Coniint  leadar . . . . 

..™(e) 

B 

9.a 

14.078,848 

501,438 

N/A 

158,788 

2,138,414 

IU73.488 

Elmira  Star-Gann _ _ 

....(m) 

9 

a.8 

5,831,740 

778,884 

In  gen. 

230,300 

1,527,414 

7.588.258 

TilMrM . 

. (S) 

9 

a.8 

2,358,118 

71,428 

In  gen. 

8,008 

788,248 

3.213,708 

Tatab . 

7,387,858 

848,232 

In  gen. 

238,308 

2.307,882 

10.780.098 

Ounkirk  Eveeint  Obsirver . 

. (e) 

a 

io.a 

5,252.736 

442,141 

N/A 

118,181 

1,130,115 

12.888.278 

Fintir  lakes  Tfmes . 

.....(e) 

G 

12 

2,742,000 

490,100 

883.180 

88,320 

883,180 

4,844.780 

GIpversville  leader  Herald . 

.....(e) 

B 

9.a 

8,474,942 

282,850 

N/A 

228,508 

U25.894 

10.190.152 

Hedsop  Retister  Star . 

. (e) 

B 

11 

5,324,452 

321,335 

N/A 

214,082 

870,492 

8,730,381 

Ithaca  iourpal . . . 

.....(e) 

B 

12.7 

15.184.438 

828  348 

N/A 

N/A 

2,244,872 

18.035,854 

little  Falls  Eveplpg  Times . . . 

. (•) 

a 

9 

1.888,114 

83,785 

N/A 

170,888 

442,974 

2,345,581 

Maleee  Telegram . 

. (e) 

a 

10 

S.n2.831 

298,440 

N/A 

227,542 

725,172 

7.141.785 

Mamarepeck  Daily  Times . 

. (e) 

a 

9.4 

1,213,998 

188.278 

N/A 

9,228 

182,288 

1,571,788 

Daily  Times . 

. (S) 

a 

9.4 

1,144,528 

104,594 

N/A 

N/A 

79,912 

1.329,034 

Tetals . 

2.358,524 

270,872 

9,228 

282,178 

2.900,800 

Nets:  Figures  ter  legal  oply. 

Moupt  Verpep  Daily  krgus . 

. (e) 

a 

9.4 

1,093,918 

168,502 

N/A 

18,788 

185.318 

1.498,504 

Daily  krgus . 

. (S) 

B 

9.4 

1,052,828 

104,384 

N/A 

84 

81,834 

im930 

Tetals . . . 

2,148,748 

278,888 

N/A 

10,850 

288,952 

2.805.434 

Note:  Figures  tor  legal  imly. 

New  Rochelle  Stapdanf-Star _ 

™..(e) 

a 

9.4 

1,188,858 

188,588 

N/A 

9,228 

187,448 

1.530,118 

Stapdard'Star . 

. (S) 

B 

9.4 

1,048,598 

184,428 

N/A 

N/A 

80.892 

1,231,918 

Tetals . 

2.213,458 

271,012 

N/A 

9,228 

288.338 

2,702,032 

North  Topawapda  News. . 

(e) 

B 

9.a 

2.836,898 

247,300 

N/A 

185.804 

884.125 

8.803.877 

Dleap  Timas  Herald 

(e) 

B 

io.a 

8,254,374 

870.378 

H'A 

188.704 

1,380,738 

8.492.198 

Ossipipg  Citizep  Register . 

. (e) 

a 

9.4 

1,218,490 

185.872 

N/A 

8.092 

188,592 

I.979.0M. 

CKizap  Register 

(S) 

a 

9.4 

1,125,238 

104,594 

N/'A 

N/A 

80,982 

1,318,792' 

Totals . .  ._ 

2.343,728 

270,488 

N/A 

8,002 

287.554 

2,880.838 

Note:  Figures  for  legal  opiy. 

Peeksklll  Evopipg  Star . 

(e) 

a 

9.1 

4,418,079 

1.755.052 

In  ret. 

58,204 

1,528,388 

7,750,723 

Star . 

. (S) 

a 

9.1 

1,959,245 

509,512 

In  ret. 

N/A 

331,758 

2.000.513 

Tetals . 

8,377,324 

2.284.584 

58,204 

1,888,144 

10,580,238 

Port  Chester  Daily  Item . 

(e) 

a 

9.4 

1,182,314 

184,430 

N/A 

9,324 

190,784 

1.548,832 

Daily  Item 

(S) 

a 

9.4 

1,144,430 

104,594 

N/A 

N/A 

82,898 

1.331.722 

Tetals . 

2,328,744 

289.024 

9.324 

273.482 

2,878.554 

Note:  Figures  tor  legal  opIy. 

Port  leryis  Tri-State  Gazette . 

. (e) 

a 

12 

1.920.582 

89,984 

N/A 

N/A 

782.518 

2,793,042 

Note.  Preprint  linage  not  included. 

Poughkeepsie  Journal . 

....(m) 

a 

12.3 

8,410,024 

837.578 

N/A 

N/A 

4.278.308 

13,524,000 

Journal . 

. (S) 

6 

12.3 

4,237,578 

131.858 

N/A 

N/A 

1,814,268 

8,183,402 

Totals . . . 

12,847,800 

989,234 

8,000,858 

19,707,492 

Rochester  Democrat  and  Chronicle _ 

....(m) 

9 

a.e 

15,032,259 

1.490,307 

N/A 

254,389 

5,582,044 

22,358,979 

Times-Unlon . . 

.™.(e) 

9 

a.G 

13,988,713 

1.435.790 

N/A 

138,781 

3.848.111 

19,411,375 

Democrat  and  Chronicle . . 

,_™(S) 

9 

B.a 

11,040,232 

1,847.383 

N/A 

20.354 

3.308.930 

18.014.870 

Totals .  . . 

40,881.204 

4,773,48: 

N/k 

421,484 

12.520.085 

57.785,233 

Rome  Dally  Sentinel _ _ _ 

. (e) 

9 

B.a 

15.943.370 

394,920 

N/A 

180,871 

1.518.837 

18.024,708 

Saratoga  brings  Sarataiiaa. . 

. (e) 

6 

12 

5,012,112 

282,822 

N/A 

N/A 

2^528 

7,589.080 

Schenectady  Gazette . . . 

,™.(m) 

a 

10 

12,958,787 

1.374.900 

In  ret  8  gen. 

In  ret.  8  gen. 

5.921,841 

30,584.872 

SyrKuse  Post-Standard _ 

..™(m) 

9 

8.9 

2,508.238 

1,180,980 

N/A 

488,894 

5.120,247 

9,278,337 

HerahJ-Joumal _ 

......  (e) 

9 

a.9 

13,730,719 

1.220.258 

N/A 

145.748 

5,423,378 

20.520.090 

Herald  kmerican _ 

..™.(S) 

9 

8.9 

7,744.734 

1.858,189 

N/A 

1,951 

3.585.a2 

I3.in.338 

Totals _ _ 

23,983.889 

4,237.385 

N/A 

820,593 

14,109.195 

42.058,772 

Tarrytown  Dally  Newt _ 

. («) 

a 

9.4 

1,082,890 

183,878 

N/A 

8.948 

185,418 

1.448,922 

Daily  News . . . 

. (S) 

a 

9.4 

1,235,380 

104,584 

N/A 

N/A 

80,982 

1,420.918 

Totals .  . . . . 

2.318.050 

288.484 

N/A 

8,948 

208,378 

2.ni.838 

Note:  Figures  include  legal  only. 

Troy  Times  Record . 

. (e) 

9 

aoa 

9,517,820 

1,338,580 

N/A 

N/A 

3.598.894 

14.551.004 

Note:  Preprint  not  included  in  retail  and  general. 

Watertown  Dally  Times . 

. (e) 

9 

a.3 

5.012,225 

745.958 

N/A 

108,978 

2,195,921 

8.883.0U 

Note:  Figures  lor  legal  only. 

West  Nyack  Rockland  loumal-News . 

. (e) 

a 

9.4 

1.153,152 

155,038 

N/A 

21,720 

235,958 

1,585,872 

Journal-News . . 

. (S) 

a 

9.4 

1,159,312 

183,212 

N/A 

N/A 

85,000 

1,487,532 

Totals . 

2,312,484 

318,248 

N/A 

21,720 

320.984 

2,973.404 

White  Plains  Reporter  Dispatch . 

. (e) 

a 

9.4 

1,487,452 

171,500 

N/A 

31.898 

217,280 

l.n7.920 

Reporter  Dispatch . . 

. (S) 

a 

9.4 

1.290.804 

104,510 

N/A 

N/A 

87,234 

1.482,348 

Totals . . . . 

. 

2.758.058 

278,018 

N/A 

31,898 

304,514 

3,370,278 

Tonkers  Herald  Statesman _ 

...... (e) 

a 

9.4 

1,148,588 

171,528 

N/A 

14,910 

208.838 

1,541,084 

Herald  Statesman . . . 

. (S) 

a 

9.4 

1,191,918 

95.834 

N/A 

N/A 

88.198 

1,373.790 

Totals . . . 

2,340,508 

287,182 

14,918 

202,238 

2.914,814 

Note:  Figures  lor  legal  only. 

Salamanca  Press . 

. (e) 

a 

13 

824,824 

217.888 

N/A 

98,348 

142,422 

I.N1,282 

NORTH  CAROLINA 

Asheville  Citizen _  _ 

™..(ni) 

a 

12.2 

4.903.892 

339,882 

N/A 

77J24 

2,152,878 

7.473.878 

. 

.™..(e) 

a 

12.2 

4.784.290 

331.388 

N/A 

139.808 

2,152,878 

7,487,554 

Citizan-ThMl _ _ _ 

™...(S) 

a 

12.2 

2,272,522 

157,418 

N/A 

4,410 

2,159,374 

4.H3.722 

TOttU, . . . . . 

. 

11,807,704 

828.478 

220,840 

8,485,130 

19.474.0S2 

Note:  Figures  lor  legal  only. 

Charlotte  Ohserver 

....  (m) 

a 

78 

9.049,098 

1,487.558 

2,852,503 

470.2U 

5,372,259 

I9J31.702 

Dhserver. 

(S) 

a 

78 

4,820,218 

1,815,858 

1.875.279 

202,012 

3,197,939 

io.ni.on 

News.™ . . . 

..™.(e) 

a 

78 

5,288,214 

1,388,752 

2,187.902 

458,120 

4,834.408 

13,318.304 

Tetali _ 

18,958.528 

3,871,988 

8.805,804 

1,218.420 

12,884.804 

43,340,104 

Durham  Morning  Herald _ 

.....(m) 

a 

9.4 

18.057,332 

1,202,782 

N/A 

N/A 

3,744.402 

21.004.5n 

Sun . .  . 

. (e) 

a 

9.4 

14,423,510 

1,174.138 

N/A 

N/A 

3.744,402 

19,342.130 

Herald . . . 

. (S) 

a 

9.4 

8,997.438 

9U.838 

N/A 

N/A 

2.373J38 

12,357,310 

Totals _ _ 

39.478.278 

3,383.558 

9,882,202 

52,704,038 

Fayetteville  Observer-Times _ (all  day.  S) 

a 

12.8 

18,207,987 

1,284,745 

N/A 

N/A 

9.972.190 

17.484.902 

Goldsboro  News-Argus . 

....(eS) 

a 

12.3 

13,240,288 

417,210 

N/A 

9,288 

3,288.187 

18.938.951 

Greenville  Delly  Reflector . 

....(eS) 

a 

1D.a 

18,919,008 

519.582 

N/A 

125,972 

2,451.892 

14,015.852 

Henderson  Dally  Dispatch 

(e) 

a 

9.8 

5,027.484 

257.728 

In  class. 

185.900 

1,482,582 

8.873.802 

Hickory  OaHy  Record.. . 

. (e) 

a(e) 

12.3 

18.554.728 

455.898 

N/A 

114,100 

2.N7.448 

I3.I32.IH 

leilngton  Ois^h.... 

(e) 

9 

9 

4,885.052 

254,520 

N/A 

101.490 

1,137,200 

8.2n.322 

Roanoke  Repids  Daily/Sunday  Herald... 

....(eS) 

a 

ID 

5,873.798 

301.144 

In  gen. 

91.420 

1,527.498 

7.703.9H 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format. 
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Siliskiinf  Past . 

Nota:  Fifares  tor  total  ooly. 

Saotonl  Horald _ 

TkoausriUo  THoos . 

Noto:  Fifaros  iocludo  total  only. 


Noto:  Ftturos  iiKludo  total  only. 


No.  ot 

Col 

Adu. 

Width 

Cols. 

in 

porPt. 

Picas 

.(eS) 

8 

8.2 

...(0) 

6 

t2.6 

..(m) 

6 

12 

...(0) 

8 

1D.6 

...(0) 

8 

12 

ly.S) 

8 

8S.3 

...(0) 

8 

8.3 

WHoiintton  Star-Nows . . . (n) 

NORTH  DAKOTA 

Mmol  Daily  Nows . (o) 

Note:  i  column  admrtisint  oltectrao  March  1W4. 

WauNOtew  Daily  Nows . (o) 

Note:  Auto  and  financial,  I  columns. 

WHIiston  Daily . (S) 

Note:  Proyiriots  inchidod  in  total 


AAron  DoMon  Journal . (o$) 

Ashland  Thnos-tantto  (a) 

Bollotontaino  Eiaminor  . (o) 

Dollosuo  Cantto ....  (o) 

SucyTM  Tolotraph-Forum  (o) 

Camhridto  Daily  Jottersonian  (o) 

Canton  Doposit^..  (o) 

Cincinnati  Emiuirer  (m) 

Entuiror _  (S) 

Post _ (o) 

Totals _ 

Cotumbus  Citiion-Joumal . (m) 

Dispatch . (o) 

Mspatch . (S) 

Totals . 

Note:  Preprint  Unato  not  includod. 

Dayton  Journal  Horald. . (m) 


. . (e) 

. . (S) 

(II) 

Dolphos  Horald.. . 

. (0) 

(•S)' 

Findlay  Courier . 

- (m) 

Fremont  Nows-Messontor . 

. (0) 

. (eS) 

. (e) 

. (•$) 

MansfioM  Nows  Journal . 

. (oS) 

. (a) 

Martins  Ferry  fimos  leader . 

. (oSj 

Ravenna  Record-Courier _ 

. . (0) 

.  («) 

Blade . .  . 

. (SJ 

_ (8$) 

.  («) 

. (aS) 

Note:  ClassHiod  and  totals  are  8  columns  b 

converted  to  1  columns  for  this  report. 

Urbane  Citizen . 

. (0) 

Note:  Fitures  ter  total  only. 
Wapahoneta  Daily  Nows . 

. (0) 

OKLAHOMA 

Ardmore  Daily  Ardmoreite . 

. (oS) 

(aS) 

(aS) 

El  Rano  TrihaM 

(aS) 

Nota:  Financial  in  ratal! 

Daily  Eatio . 

Mornint  Nows . 

. (ej 

. (S) 

Totals . 

McAloster  Nows-Capital  A  Dam . (oS) 

Note:  Financial  also  includod  in  retail. 

Miami  Nows-Docord . (oSJ 

Ponca  City  Nows . (oS) 

Sapulpa  Dally  Horald . .(oSJ 

Tulsa  Woitd/irilNino . (moS) 

Woathoilord  Daily  Nows . (all  day) 

Wowoka  Daily  Timos . .(o) 


Retail 

General 

Automotive 

Financial 
and  Lotal 

Classified 

Total  Advortisint 

13.338.808 

575.064 

N/A 

157,078 

5.030.004 

18.101.754 

SDS.733.2D0 

36.744.400 

N/A 

N/A 

35.187.400 

577.675,000 

4.240,222 

536,032 

N/A 

72.240 

1.085.140 

5.833,634 

5,080.738 

312,830 

N/A 

154,822 

1.408.208 

6.826.588 

18.138.615 

400.470 

828.527 

1.121.621 

2,172.336 

20.662.568 

38.408.186 

3.881.750 

N/A 

N/A 

13.887.580 

56,280.536 

10.511,182 

440.202 

N/A 

N/A 

1.840.582 

12.881.877 

11.418.540 

552.872 

1.288.485 

172.480 

4.067,523 

17.511.018 

11,753.882 

1.088.856 

852.887 

530.614 

2,671,732 

16.808,073 

2,605.512 

122.848 

540,008 

152,516 

683.564 

4.104.548 

5.650.736 

281.865 

311,570 

174,342 

1.548.526 

7,877.038 

18.586.241 

2.883.772 

215.471 

1,008,361 

8.642.252 

32.347.087 

2.826.476 

182.402 

382.382 

340.582 

1.327.312 

5.181.176 

4.575.883 

314.780 

N/A 

236.236 

826,838 

5.853.857 

1,556,466 

12.844 

153.713 

47.600 

176.750 

1.848,373 

3.248.764 

155,211 

N/A 

155.841 

768.433 

4,330.248 

3.888.238 

170.888 

5.628 

256.844 

2.374,484 

6.707,082 

12,880.136 

1.204.867 

N/A 

388.441 

4.344,070 

18.838.514 

16.001.516 

1,662,018 

174.002 

1.015.687 

8.785.447 

28,638,670 

11.808.438 

1.618.234 

78.856 

286.668 

5,514.774 

18.416.871 

8.651.482 

1,374.560 

76.835 

344.013 

1.864.610 

12.411.600 

36.561,437 

4,654,812 

328.783 

1,656,368 

17.264.831 

60.467.241 

8.865.000 

2,057.000 

1.851.000 

total  in  class. 

1.566.000 

14.538.000 

15.672.000 

2,071,000 

1.848.000 

Lotal  in  class. 

3.711.000 

23.502.000 

8.385.000 

847.000 

1,723.000 

Lotal  in  class. 

4.576,000 

16.541.000 

34,232.000 

4.875.000 

5.522.000 

Letal  In  class. 

8.853.000 

54.582.000 

10.420.836 

1.150.766 

In  ret.  A  class. 

107,002 

5.558.638 

17.246.342 

10.428.836 

1,150,766 

In  ret.  A  class. 

118.574 

5,280,338 

1.687.614 

18.847,726 

1.215.152 

In  ret.  A  class. 

6.352 

2.745,540 

22.814.770 

38,805.588 

3.516.684 

232.828 

13.585.516 

57,140.726 

2.783,872 

112,866 

203.858 

167.845 

754.845 

4.033.787 

3,146.280 

43.736 

N/A 

N/A 

666.806 

3.856.832 

22.724,375 

1.768,574 

N/A 

324.607 

6.033.487 

30,852.043 

10,886,032 

277,840 

N/A 

N'A 

1.825,588 

13.088.460 

5,405.022 

266.038 

58.106 

185,416 

882.126 

6.787.708 

3.180.765 

183.878 

N/A 

136.031 

83.801 

3.584,576 

2.226.700 

82.082 

N/A 

N/A 

1,031,688 

3.350.480 

13.885.172 

1.026.288 

1.888.800 

284.200 

6,458,250 

21.654.820 

374,182 

142.678 

N/A 

N/A 

58.886 

576.856 

15.550.752 

448.537 

N/A 

524.272 

4.664.810 

21,180.371 

8.432.770 

282.136 

N/A 

231.476 

1.368.886 

11.315.378 

6.031.884 

182,848 

N/A 

164.784 

1.642.440 

8.032.156 

N/A 

Inrot.  A  ton. 
In  ret.  A  ton. 


DDD.TIN 
N/A 
120.736 
In  rot.  A  ten. 
In  ret.  A  ton. 


Albany  Domocrat-Horald . (e)  6 

Eutono  Rotister-Suard . ImS)  Mb) 

Note:  Automotno.  financial  and  total  advortisint  included  in  retail  and 
national,  but  not  duplicated  in  trend  totals. 

Srants  Pass  Daily  Courier . (o)  8 

Uamatu  Falls  Horald  and  News . (oS)  8 

Pondlotoa  East  Orotonian . (a)  6 

Rosoburt  News-Rrriow . (oS)  8 

Salem  Statesman-Journal . (m)  6 


Allentown  Call-Chronicit. . (mS) 

JUtoona  Mirror _ _ „....(o) 


7,505.732 

476.546 

N/A 

106.732 

3.355.580 

11.604.600 

24,031.788 

2.110.466 

1.825.748 

1.052.077 

8.010.148 

35.152.432 

8.057.322 

518.862 

N/A 

N/A 

3.048.634 

11.868.010 

82.746.813 

538.278 

1.713.012 

262.646 

1.205.885 

86.486.835 

3,048,270 

406.826 

N/A 

220.157 

2.114.070 

5.780.323 

12.856,041 

460,110 

1.238.203 

303.078 

2.634.016 

17,582.448 

10.086.202 

1,038.876 

3.152.005 

380.124 

3.883.711 

18.652.018 

27.381.140 

1.824.312 

N/A 

783.874 

10.032.260 

40.031.586 

15.881.633 

860.230 

N/A 

248.618 

3.400.432 

20.480.814 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format. 
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No.  of  Col 

Ad*.  Width 


Cols. 

m 

Financial 

Noospopor 

per  Pg. 

Picas 

Retail 

General 

Automotive 

and  Lagal 

Classditd 

Total  Advortisi'g 

Bodtord  Suetto . 

. (m) 

6 

12.6 

3.499.912 

319.284 

89.184 

55.119 

599.517 

4.U3.7tS 

Carlislo  Sontinel  .  .. 

(0) 

8 

9.5 

5,194.930 

351.039 

N/A 

124.298 

1.MS.M2 

IMijM 

Chamborshurg  Public  Opinion . 

(e) 

8 

9.2 

7.9G7.G49 

549.998 

195.841 

188.559 

1.953.985 

11,141.700 

Claartield  Progress 

(0) 

8 

9.B 

9.0D9.929 

599.104 

In  ret. 

234.939 

1.802.894 

I.SOO.IOO 

Note:  Pre-print  not  included. 

Ellwood  City  Ledger . 

. (e) 

6 

12.G 

3.009.720 

128.918 

183.249 

N/A 

754.392 

4,170,940 

Franklin  Nms-Herald . 

. (e) 

9 

B.G 

10.521.599 

354.514 

399.324 

219.785 

1,195.093 

12.0S4.914 

Crnnsbuig  Tribune  Ra«io*i . 

. (mS) 

9 

B.5 

19.152.DBO 

1.079.950 

N'A 

177.450 

5.932.978 

23.339.3U 

Hatebon 

Standard-Speaker.. 

(all  day) 

9 

9.3 

19.299.250 

413,042 

In  class. 

183.918 

2.254.899 

21.l)99.9tt 

Huntington  Dally  News 

(e) 

B 

9.9 

5.B99.3B9 

445.990 

la  rot. 

141.977 

918.940 

7.397.995 

Indiana  (uette . 

(e) 

G 

12.3 

9.394.71B 

409,531 

N/A 

154.478 

1.799.191 

8.729.tU 

Lebanon  Dally  News/ 

Sunday  Pennsylvanian . 

. (eS) 

9 

9.B 

18.338,040 

980.211 

N/A 

159.478 

2.799.134 

2^9a.893 

Note:  Figures  include  legal  onn. 

Milton  Standard.... . 

. (e) 

G 

14 

2.891,143 

107.527 

49.959 

55.929 

392.983 

3,4U.938 

New  Castle  Nows . 

. (t) 

G 

12.B 

G.347.7B2 

419.292 

N/A 

M.377 

2.142,491 

I1.M7.4M 

Norristown  Times  Herald . 

. (e) 

Kc) 

12.B 

5.581,799 

970.059 

In  class. 

295.290 

2.739.892 

9iU.127 

Oil  City  Derrick . 

. (m) 

9 

9.B 

11.239.942 

354,514 

411.593 

334.098 

1,289.952 

13.929.7n 

Philadelphia  Dally  News. . 

. (e) 

S(a) 

12.3 

7,091.746 

1.140.433 

433.995 

497.339 

4.879.204 

1<.U1.414 

Philadelphia  Inquirer . 

. (m) 

G(c) 

12.3 

10.749.319 

2.418.940 

540.510 

1.199.391 

12.089J73 

2G.9U.403 

Inquirer . 

. (S) 

6 

12.3 

8.274,954 

2.914.178 

180.819 

253.429 

18.099.122 

21.5n.402 

Totals . 

19.023.173 

5.233.119 

721.329 

1.422.799 

22.155.395 

a.555.805 

Pittsburgh  Post  Caaotto . . 

. (m) 

9(C| 

9.2 

15.374.012 

842.780 

938.222 

990.350 

2.742.427 

29.U7.79I 

Post-Caiette . 

. (e) 

B(cl 

B.S 

9.029.B32 

2.502.878 

In  ret.  A  gen. 

2.921.422 

11.451.132 

Press, . 

. (0) 

9(c) 

B.5 

13.799.229 

2.550.890 

In  rat.  A  gtn. 

In  rat.  A  itn. 

4.902.198 

2I.2I9.0U 

Press . 

. (S) 

9(c) 

9.5 

10.009.22 

1.099.578 

In  rot.  A  gen. 

In  class 

4.915.5a 

15.7293a 

Totals . 

29.B01.292 

9.150.119 

In  rot.  A  gin 

In  class. 

12.439.1U 

a.3U.5U 

Butler  Eagle . 

. (0) 

9 

9.4 

11.545,953 

949.299 

N/A 

345.100 

4.2U.937 

29.129.3U 

Bethlehem  Globe-Times . 

_ (tS) 

G 

12.9 

12.211.999 

480.144 

N/A 

131.320 

2.925.8U 

15.749.029 

Primes  Delaware  County  Times... 

- (m) 

G 

9.5 

4.137.047 

959.283 

1.821.792 

311.503 

1.U7.877 

8.7M.302 

Note:  Classilied.  7  columns. 

Reading  Eagle . 

. (e) 

9 

9.9 

10.091.993 

1.289.428 

N/A 

N/A 

3.501.011 

14.879.332 

. 

. (S) 

9 

9.9 

9,933.939 

1.534.991 

NA 

N/A 

1.235.252 

9.7U,871 

totals . . . 

17.025.731 

2.821.489 

N/A 

N'A 

4.739.293 

24.583.403 

St.  Marys  Dally  Press. . 

. (e) 

6 

12.5 

2,049.917 

173.891 

N/A 

98.939 

ai.9u 

3.771.312 

Shamokin  News-Item . . 

. (e) 

6 

12 

5.040,450 

451.575 

N/A 

185.838 

1.3M.893 

14.9U.U1 

Sharon  Herald . 

. (t) 

9 

9 

9.90G.2GB 

444.192 

N/A 

181.930 

2.472.839 

12.9U,429 

Note:  Fliures  for  legal  only. 

Somersat  Daily  American . 

. (m) 

9 

B.B 

3.953.944 

135.377 

129.898 

N'A 

1.130.1M 

5ja.a7 

Sunhury  Dally  Item . 

. (e) 

6(a) 

12.8 

B.G24.910 

374.724 

N/A 

192.810 

2.518.432 

11.9U.879 

Note:  Financial.  B  columns. 

Titusville  Herald . 

(m) 

9 

B 

2,940.110 

97.524 

N/A 

47.225 

1.899.828 

4,873.H7 

Tarentum  Valley  News  Dispatch... 

(t) 

6(b) 

12.9 

7,091.719 

343.409 

N/A 

195.522 

2.755.1M 

18.3a.8U 

Tyrone  Dally  Herald _ 

(e) 

9 

12 

1,115.298 

139,925 

N/A 

NA 

385.4U 

1 919.877 

Unlonlown  Herald-SttRdwd. 

(m) 

9 

8.2 

13.149.099 

798.720 

N/A 

112.932 

1.7a.879 

13.8U.9N 

Warren  Times  Observer . . 

(m) 

9 

9.5 

10.589.002 

399.420 

N/A 

152.899 

1.113.9a 

12.251.n2 

Wilkes-Barre  Citizens'  Volet 

(m) 

6 

ID 

7.225.428 

357.897 

992.459 

172.849 

877.328 

9.425.1U 

Wilkes-Barre  Times-Leader. 

(m) 

G 

12.3 

18.188.444 

959.439 

N/A 

NA 

2.973J33 

14.829.113 

RHODE  ISUNO 

Pawtucket  Evening  runts . 

. (e) 

9 

B.B 

5.505.571 

401.923 

N'A 

NA 

2.828.371 

7.835.7U 

Pawtuiet  Valley  Dally  Times.. _ 

. (t) 

9 

B 

2.995.4B8 

197.927 

N/A 

NA 

5N.938 

3.4M.8U 

Woonsocket  Call . 

. (t) 

9 

8.9 

7.598.072 

419.202 

In  nt.  A  class. 

Lagal  in  class. 

2.533.983 

18.5a.257 

SOUTH  CAROLINA 

Columbia  State 

(m) 

6(h) 

12.B 

12.903.094 

1.253.042 

N/A 

NA 

9.7a.392 

2N902.4U 

Record 

(t) 

6(b) 

12.9 

12.519.304 

1.273.498 

N/A 

NA 

9.778.1  M 

29.570.970 

State. 

(S) 

6(b) 

12.6 

9.299,938 

1.039.100 

N/A 

NA 

3.577.918 

13.882.8a 

Totals 

34.389.239 

3,594,910 

N/A 

NA 

17.182.470 

55.8U.318 

Rock  Hill  Evening  Herald . 

(t) 

6 

12 

9.297.340 

392.714 

N/A 

NA 

2.797.702 

9.a7.7U 

SOUTH  DAKOTA 

Huron  Daily  Plainsman . 

. (e) 

6 

12.3 

3.984.479 

459.999 

130.172 

159.872 

1.a5.7H 

9.9a.492 

Watertown  Public  Opinion . 

- (t) 

9 

1D.9 

9.939.454 

407.999 

1.358 

194.892 

1.312.178 

8.7U.7n 

TENNESSEE 

Johnson  City  Press  Chronicle . 

. (aH  day) 

G 

12.3 

11.729.330 

1.072.484 

N/A 

124.292 

2.8M,274 

13.731.3M 

Knoavllle  News-Sentinel . 

- (e) 

6 

12.5 

11.907.238 

997.839 

N>A 

NA 

5.7f1.8M 

18.879.1U 

Nows-Sontinel . 

. (S) 

B 

12.5 

8.145.509 

919,919 

N/A 

NA 

3.154.718 

12J17.I42 

lournal . 

— . (m) 

B 

12.5 

18.190.589 

972.792 

N/A 

NA 

5.850.138 

17.813.4U 

Totals . . 

30.243.332 

2.887.514 

N/A 

NA 

14.775.425 

47.809J71 

Maryville  Dally  Timts . 

. (0) 

B(b) 

12.3 

9.980.494 

392.942 

922.300 

395.940 

1.830.3a 

8.H1.392 

Memphis  Commercial  Appeal _ 

- (S) 

9 

8.7 

14.139,220 

3.992.934 

N/A 

NA 

1.903.532 

19.432.8U 

Commercial  Appeal . 

. (m) 

9 

8.7 

19.591.318 

7.295.984 

N/A 

NA 

2.182.4N 

29.9U.410 

Totals . 

33.997  539 

18.979.918 

3.705.9a 

a.377.8U 

Morristown  Citizen  Tribune . 

. (eS) 

6 

14 

9.752.182 

429.302 

In  class. 

95.949 

2.0a.291 

8.319.5M 

Nashville  Banner _ 

_ (a) 

6 

13 

9.798.778 

1,441.173 

473.295 

400.941 

5.902.195 

13.8U.352 

Tennessean _ 

- (m) 

G 

13 

8.733.112 

1.452.827 

473.282 

431.747 

8.038.774 

17.129.7a 

Tonnessaan _ _ 

. (S) 

6 

13 

5.810.324 

1.709.807 

225.312 

290.259 

3.9N.9U 

11.833.n7 

Totals . . . 

23.332.214 

4.600,807 

1.171.959 

1.122.944 

15.U1.957 

a.U9.781 

Sholhyvillo  Tlmts-Ranllt . 

. (e) 

9 

9.9 

5.850.209 

194.122 

N/'A 

91.049 

423.192 

5.718.9U 

TEXAS 

Abilene  Reporter-News . 

..(all  day.  S) 

8(a) 

9.9 

14.210.972 

790.010 

N/A 

NA 

7.8M.718 

22.224.779 

Athens  Daily  Review . . . 

. (t) 

G 

13 

9.173.748 

94.059 

N/A 

45.122 

2.8a.7U 

8.U1.714 

Brownsville  Herald . 

. (eS) 

9 

8 

10.459.109 

N/A 

N/'A 

NA 

2.7M,4a 

13J13.su 

Note:  Retail,  14  columns. 

Bryan-CoHegi  Station  Eagle . 

. (m) 

B(b) 

9.4 

11.993.299 

935.984 

1.572.890 

402.290 

9.930.814 

21.513.314 

Corsicana  Daily  Sun . 

. (eS) 

9 

10.5 

5.705.899 

154.239 

N/A 

91J23 

2.193.282 

l.0U.Stt 

Del  Rio  News  Herald _ _ _ 

- - (eS) 

9 

9 

5.738.449 

247.399 

520.282 

77.449 

1.724.2N 

8.U7.9U 

Denison  Herald _ _ 

- - (eS) 

B 

9 

7.977.152 

198.129 

271.799 

48J19 

1.930.7M 

9.829.829 

El  Paso  Thnos _ 

— . (m) 

B 

12.9 

11.998.419 

1.294,454 

N/A 

HA 

9.S14.9U 

19.777.929 

Horald-Post _ 

- (a) 

B 

12.9 

10.897.222 

1.297.872 

N/A 

NA 

9.5U.7M 

1t.7U.0U 

Times . 

. (S) 

B 

12.9 

5.989.939 

1.179.574 

N/A 

N/A 

2.179.8M 

9J42.819 

Totals . 

29.952.274 

3.799.100 

N/A 

NA 

15.302.5U 

47.722.9M 

Fort  Worth  Star-Telegram _ 

..(an  day.  S) 

9 

B.3 

79.135,199 

9.313.919 

N/A 

NA 

39.952.329 

122.181.133 

Gainesville  Daily  Register _ 

. (t) 

I 

9.9 

3.871.311 

139.151 

N/A 

19.818 

1.3UJU 

5.a7.7U 

Greenville  Herald  Banner _ 

. (aH  day) 

9 

9.9 

9.797.897 

272.950 

781.298 

27.734 

1.779.218 

7.877.4a 

Horelord  Brand . 

. (e) 

9 

9.9 

5.932.959 

99.804 

91.152 

244,808 

9a.8U 

9.8a.529 

Houston  Post . 

. (m) 

9 

9.9 

42.332.597 

9.399.451 

498.924 

1.819.135 

39.302.212 

I7.395.9n 

Kerrville  Daily  Timts . 

. (eS) 

B 

ID 

5.428.913 

118.990 

In  rat. 

Legal  la  class. 

4.122.939 

9.871.4a 

Hilgort  News  Herald . 

. (eS) 

9 

9.9 

4.035.920 

139.355 

N/A 

20.972 

1.0n.182 

5.203.429 

Paris  Nows . . . 

. (tS) 

B 

9.5 

14.394.434 

527.719 

245.140 

28.999 

1.129.9H 

18J97.2U 

Plainvitw  Daily  Herald _ 

- (eS) 

B 

9 

5.850.9T8 

124.829 

52.574.144 

24.024 

1.257.872 

U.U1.8U 

Port  Lavaca  Wave _ 

. . (t) 

B 

ID 

12.397 

1,717 

571 

290 

4.IU 

18.7U 

San  Angelo  Standard-Times . 

. (all  day) 

B 

9.9 

10.948.092 

907.748 

N/A 

11.479 

5.710.242 

17.877.5U 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format. 
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Col 

Width 


No.  ot 
Ad«. 


Cols.  In 


Newspaper 

per  Pf. 

Picas 

Retail 

San  AMonio  Express . 

. (m) 

9 

8 

18,410,438 

News ..... . . 

(e) 

9 

8 

13.044.274 

Eiersss4loM . 

-  (s) 

9 

8 

3,932,829 

Eiysss  News 

Tsialt... 

(8) 

9 

8 

8.497.874 

41,885.413 

New  Braentels  HeraM-Zeitunt-.... 

(e$) 

9 

8.3 

4,597,984 

Odessa  Americas 

-  (e) 

9 

8.6 

28,239,784 

Teiarkasa  Sazette . 

($) 

8 

10.8 

10,818,888 

Noto:  Figiiros  tor  lofol  only. 


UTAH 


San  Lahe  Tribune . 

. (m) 

8 

12.8 

10,951,853 

Deseret  News . 

(el 

8 

12.8 

10,708,088 

Tribene/'Deseret  News. . 

Totals . 

(S) 

8 

12.8 

5,080,778 

28.718,517 

Financial 


Ceneral 

Automotive 

and  Le(al 

Classitled 

Total  Advortislnt 

1,973,025 

181.253 

894.589 

11.079.257 

30.518.580 

1,891,809 

157.385 

750,420 

11.114,904 

28.950,792 

98.221 

8,179 

47,038 

5.485.977 

9.570.242 

1.098,832 

58.509 

644.888 

7.278.539 

17.574.442 

5.059.887 

381,328 

2.338,733 

34,958,877 

84.622,038 

238,238 

N/A 

84,148 

2.003,274 

8.845,822 

1,124,592 

N/A 

121,856 

8.727.952 

38,214.184 

849,254 

In  class. 

150.052 

3.048.934 

14.888.908 

2,295,100 

N/A 

214,857 

8,583,888 

20,025.498 

1,914,285 

N/A 

173.376 

8,482.432 

19.278.181 

932,895 

N/A 

33,908 

2.012.080 

8,039,859 

5,142,280 

N/A  ■ 

422,141 

15.058,398 

47.341.338 

VERMONT 


Renniniton  Banner.. . 

(m) 

9 

12.3 

3,779,888 

307,874 

N/A 

78.302 

1.888,858 

BratOeboro  Retormer 

(m) 

9 

12.3 

4.388,000 

164.934 

455,000 

N/A 

1,385,000 

Newport  Daily  Express 

(e) 

8 

9 

3,983,148 

87,511 

N/A 

20.587 

501,515 

St  Albans  Messentir 

(e) 

8 

9.5 

3,033,100 

89,778 

N/A 

N/A 

739,088 

VIRGINIA 

Bristol  Herald  Courier . 

.  (all  day.  S) 

6 

12.4 

8.918,504 

1,003,524 

975,024 

374,857 

3,148,480 

Charlottessille  Daily  Progress . 

. (eS) 

8 

11 

7,570,240 

430,430 

In  class. 

112,910 

4,998,530 

Danville  Register  . . 

. (m) 

6 

12 

11,584,034 

334,054 

818.078 

89.230 

1.384.502 

Bee . .  ..  . . 

. . (e) 

6 

12 

8.708,758 

279,090 

233.998 

54.348 

892.812 

Totals . 

18,290,790 

813,144 

850,074 

123,578 

2,277,114 

Fredericksburg  Free  lance-Star.. 

- - (e) 

6 

12.8 

8,843,558 

407,398 

N/A 

104,323 

1,312,551 

Note.  Figures  lor  legal  only. 

Harrisonburg  Daily  News-Record. 

- (m) 

6 

12.8 

10,909,384 

337,398 

N/A 

N/A 

2,538,834 

Manassas  Journal  Messenger . 

. (e) 

8 

9.8 

5,108,382 

189,910 

In  ret. 

283,488 

1,374,874 

Newport  News  Daily  Press . 

. (m) 

6 

12.2 

11,991,224 

892,948 

N/A 

245,952 

5,507,432 

fimes-Herald . 

. (e) 

6 

12.2 

10.321.164 

886.538 

N/A 

43,792 

4,577,454 

Sunday  Press . 

. (S) 

6 

12.2 

7,804,982 

923,510 

N/A 

24,458 

1.356,824 

Totals . 

29.917,370 

2,702,994 

N/A 

314,202 

11,441,710 

Waynesboro  Nows  Virginian . 

. (0) 

6 

13 

4,383,350 

189,178 

N/A 

85.778 

1,289,870 

WASHINGTON 

Aberdeen  Daily  World . 

. (eS) 

6 

12.3 

9.978.027 

483.050 

In  ret. 

183,757 

1.814.528 

BeHingham  Herald . 

. (e) 

6 

12 

5,170.558 

670,283 

N/A 

N/A 

3,219,811 

EHensburg  Daily  Record _ 

- (e) 

6 

12.8 

2.511,831 

85.488 

39.224 

137.459 

1.559.183 

Everett  HeraW . . . . 

- (eS) 

6 

12.9 

18,788.348 

1,180,087 

1,883,018 

1,074,150 

5,459,944 

Longview  Daily  News . 

. (e) 

6 

12 

13,114,948 

312.541 

738.293 

298.381 

2,487,990 

Nett:  Includes  preprints-S, 234,670  lines  in  retail 

Mount  Vernon  SkagH  Valley  Herald _ (e) 

9 

4,543,882 

380.158 

N/A 

99,288 

1,266,737 

SeaMe  Post-Intelligencer 

Betore  May  23.  1983 . 

. (mS) 

6(c) 

13 

N/A 

N/A 

N/A 

N/A 

N'A 

Alter  May  '23.  1983 . 

. (m) 

8(C) 

13 

3.801,838 

1,241,033 

185,215 

292,470 

3,238,648 

Seattle  Tunes 

Betore  May  23. 1903 . 

.(all  day.  S) 

6(c) 

13 

8,789,040 

2,045,802 

399.311 

293,074 

7,152.957 

Alter  May  '23.  t903 . 

. (e) 

6(c) 

13 

11.225.144 

1.833.858 

428.942 

573.404 

7.272,678 

Seattle  Tinws/Post-Intelligencer 

Alter  May  23,  I9B3 . , . 

. (S) 

8(c) 

13 

4.188,881 

1,243,342 

152.638 

94.957 

3.230.558 

Note:  Seattle  Times  and  PosMntelligencer  entered  into  a  joint  operating  agreement 

ettectiva  May  23. 1983  and  combined  Sunday  editions.  Part-run  linai 

te  included  in  Post-lntelliiencer 

548.378  lines 

general.  Seattle  Times  includes  part-run  Image  • 

■  1,945.244  lines  in  retail.  95.998  lines  in  general  before  May  23. 1983  and  3,788,540  lines  in  retail,  1 

58,966  lines  in  general  after  May  23. 1983. 

Spokane  Spokesman-Review _ 

. . (m) 

9 

8.6 

10,813,284 

1.982,750 

112,224 

N/A 

5,410,566 

Chromcle . . 

„..„.(e) 

9 

8.8 

10,785.930 

1.988.878 

92,442 

N/A 

Spokesman-Review. . . . 

. (S) 

9 

8.8 

5.975.780 

891,290 

140,210 

N/A 

2.632,096 

Totals . 

27,554,9.54 

4,842.918 

344.878 

N/A 

13,382,4/2 

TMoma  News  Tribune . 

. (oS) 

6 

12 

10.048.801 

2,148,813 

793.887 

757,501 

11.297,244 

Note:  Preprints  not  included. 

Vancouver  Columbian _ 

..._...(e) 

6 

12 

19,259,388 

702,018 

N/A 

344,628 

4,911,876 

Wenatchee  World . 

. (e) 

8 

9.5 

8.938.483 

518.906 

N/A 

N/A 

3,172,948 

WEST  VIRGINIA 

Clarksburg  Exponent . 

. (m) 

to 

9 

5,848.073 

800,725 

N/A 

167,005 

Clarksburg  Telegram . 

. (0) 

10 

9 

5,888,145 

609,394 

N/A 

206,197 

Sunday  Exponent-Telegram . 

. (S) 

10 

9 

8,085,411 

147,838 

N/A 

N/A 

760,480 

Totals . 

17,821,829 

1.357.955 

N/A 

373.202 

2,802,225 

WISCONSIN 


S.S32.722 

e.352.934 

4,572.781 

3,841.964 


13.070,218 

13,110.118 

13,371.820 

7,932.808 

21,304,828 

10,487,830 

13.705,415 

8,956,432 

18.837,558 

15.028,948 

9.909,774 

44.378,278 

5,908,182 


12,439,380 

9.080,832 

4,333.168 

28.185,545 

15.928,133 

8,290,083 

N/A 

8.539.202 

18,859.984 

21,332,024 

8.890,154 
in  retail.  5.334  linos  in 


18.318.004 

18.187.058 

9.439.356 

45,925,218 

25.048,248 

25,217.888 

12,828,335 


7.577.859 

7,783,425 

8.993.727 

22,355,011 


Antito  Daily  Journal _ _ _ (e)  8 

Oarahoo  News-RoiHiblic . (e)  8 

Chippewa  Herald  Toloiram . (o) _ 8 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOIHG  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 

HlBil 

(published  every  secortd  Fridoy),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  octive  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yaffo  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  Subscription  to  U.S.A.  for  $A  88.00.  Poyment 
must  be  made  by  bank  draft  in  Australian  currency. 

Name  . 

Address  . 

City  . 

State  .  Zip  . 


3.419.738 

93,422 

4,018 

170,880 

511,350 

4,199,188 

2.297,092 

104.496 

108.848 

238,824 

1.029.490 

3.774,750 

3.833.128 

293.884 

N/A 

228.842 

2.138.294 

8,309,928 

No.  ol 

Col 

Adv. 

Width 

Cols. 

in 

Total 

Newspaper 

per  Pg. 

Picas 

Retail 

General  Automotive 

Financial 

Classilied 

Advertising 

Eau  Claire  Leader-Telegram . 

...(e-sat-m) 

8 

9 

8.239.844 

823.200  1 

8.018.528 

281,842 

4,129,398 

21,472,812 

6reen  Bay  News-Chronicle . 

. (m) 

8 

9.8 

2.786,826 

189.540 

N/A 

In  class 

1.072,528 

4,028,892 

Green  Bay  Press-Gazette . 

. (all  day) 

8 

9.2 

14.515.584 

1,543,724 

847,872 

953,428 

8,978,498 

24,838,884 

La  Crosse  Tribune . 

. (e) 

8 

9 

845,838 

80,308 

In  ret. 

In  ret. 

234,508 

940.454 

Marshtield  News-Herald . 

. (e) 

8 

12.6 

2,848,818 

322.322 

N/A 

82,958 

1,248,850 

3.358.948 

Milwaukee  Journal . 

. (e) 

9 

8.3 

22,787,000 

2,447.000 

N/A 

N/A 

5.885.100 

31.119.100 

Journal . . . 

. (S) 

9 

8.3 

15,379,400 

2,020.700 

N/A 

N/A 

7,704,300 

25.104.400 

Santhwl . 

. (m) 

9 

8.3 

11.340.000 

2.027.000 

N/A 

N/A 

8,908,000 

20,275,800 

Totals . . 

49,508,400 

8.495.500 

N/A 

N/A 

20.497.400 

78.499.300 

Portago  Daily  Register . 

. (m) 

8 

9 

2,144.888 

134.988 

N/A 

129.882 

881.588 

3.290,924 

Shawano  Evoning  Leader . 

. (e) 

8 

9 

3,111.990 

153.790 

In  ret. 

244.230 

734,034 

4,244.044 

Sheboygan  Press . 

. (e) 

8 

10 

10,702.790 

784.478 

N/A 

233,128 

3.201,548 

14,921,942 

WYOMING 

Casper  Star-Tribune . 

. (mS) 

9 

8.4 

18.745.750 

1,939,058 

In  class. 

878.034 

8,870.290 

28,233,130 

Laramie  Daily  Boomerang . 

. (mS) 

8 

10 

5,444.488 

363.244 

N/A 

238,896 

2.083.088 

8.130.978 

Note:  Figures  for  legal  only:  preprint  not  included. 

Riverton  Ranger . 

. (e) 

0 

10 

4.809.953 

158.854 

71.334 

438.583 

777,154 

8,055,878 

Sheridan  Press . 

. (e) 

8 

9 

5.130.048 

118.888 

15.388 

318.108 

2,139.494 

7,719,884 

Northern  Wyoming  Daily  News .. 

. (m) 

8 

10.8 

1,858.914 

51.140 

97.832 

148.120 

470,202 

2,828,214 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format, 
(c)  Classified  advertising  on  1 0-column  format. 
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Reporters  Committee  proposal  gains  supporters 


The  Reporters  Committee  for  Free¬ 
dom  of  the  Press’  campaign  to  have 
newspapers  get  help  from  state  legisl¬ 
atures  in  doing  away  with  punitive 
damages  and  other  burdensome 
aspects  of  libel  laws  appears  to  be 
gaining  supporters. 

Reporters  Committee  chairman 
Jack  Landau  said  the  response  from 
newspaper  executives  and  libel 
defense  attorneys  to  his  effort  to 
“limit  the  libel  damages  madness” 
has  been  encouraging. 

“The  concept  is  to  go  to  the  legisla¬ 
tures  for  relief  rather  than  waiting  for 
the  courts,  where  we’ll  all  be  dead,” 
Landau  said.  He  added  that  the 
Reporters  Committee  has  drafted 
“model  laws”  for  newspapers  to 
show  their  legislators. 

“There’s  nothing  new”  in  his  plan, 
Landau  said.  “Dozens  of  states  have 
already  done  things  on  libel  —  retrac¬ 
tion  laws,  laws  limiting  damages, 
shield  laws.” 

Eight  states  have  already  passed 
laws  doing  away  with  punitive  dam¬ 
ages,  according  to  a  Reporters  Com¬ 
mittee  flyer. 

In  addition  to  punitive  damages, 
Landau  believes  newspapers  should 
petition  state  legislatures  to  permit 
newspapers  to  recover  attorneys  fees 
and  costs  when  they  win  libel  suits. 


Richard  Winfield,  a  New  York 
attorney  who  represents  the  Associ¬ 
ated  Press,  stated  he  is  “fully  behind” 
the  idea  of  going  to  state  legislatures 
for  libel  relief,  especially  from  puni¬ 
tive  damages. 

“Punitive  damages  could  be  a  life 
and  death  issue  for  many  publishers,” 
Winfield  said.  Adding  that  “on  bal¬ 
ance”  it  is  in  newspapers’  interests  to 
seek  legislative  relief,  Winfield 
pointed  out  that  “courts  have  been 
reluctant  to  declare  punitive  damages 
unconstitutional.” 

Winfield  believes  that  newspaper 
publishers  and  editors  should  “re¬ 
examine  their  traditional  attitudes” 
about  seeking  relief  from  state 
lawmakers.  He  remarked  that  in  addi¬ 
tion  to  the  guarantees  of  press  free¬ 
dom,  newspapers  also  have  a  First 
Amendment  right  to  “petition  gov¬ 
ernment  for  a  redress  of  grievances.” 

The  Communications  Law  Com¬ 
mittee  of  the  New  York  City  Bar 
Association  has  formed  a  special  sub¬ 
committee  to  propose  “eliminating 
punitive  damages”  from  New  York 
State’s  libel  laws.  Winfield  said  the 
subcommittee  has  a  “working  draft” 
proposing  alternatives,  but  so  far  no 
agreement  has  been  reached.  “The 
plaintiffs’  bar  doesn’t  understand  the 
issue  and  will  oppose”  the  proposals, 
he  explained. 


Richard  Schmidt,  general  counsel 
of  the  American  Society  of  News¬ 
paper  Editors,  warned,  however,  that 
legislatures  “can  also  go  the  other 
way”  and  any  attempt  by  newspapers 
to  seek  relief  may  result  in  legislators 
making  libel  laws  “more  difficult.” 

Schmidt  advised  newspapers  the 
mood  of  their  state  bodies  “has  to  be 
carefully  evaluated.  You  must 
understand  fully  the  mood  and  feel¬ 
ings  of  the  legislators.” 

He  said  that  ever  since  New  York 
Times  v.  Sullivan,  which  made 
lawmakers  public  figures  in  libel 
cases,  there  has  been  “an  underlying 
discontent”  on  the  part  of  legislators 
who  felt  they  were  “barred  from 
adequate  response”  to  unfavorable 
stories. 

Robert  Sack,  who  is  outside  coun¬ 
sel  to  Dow  Jones  &  Co.,  agreed  with 
Schmidt  that  newspapers  need  to 
assess  the  “local”  situation  before 
going  to  the  state  legislatures. 

“I  have  not  concluded  it’s  a  bad 
idea,”  Sack  said.  “My  only  real 
reservation  is  there’s  always  a  danger 
that  in  asking  a  legislature  for  some 
right,  you  are  also  conceding  it  is  in 
their  power  to  take  it  away.” 

However,  Sack  noted  that  in  the 
case  shield  laws,  “a  lot  of  perfectly 
fine”  statutes  have  been  passed  “wit¬ 
hout  bad  countervailing  problems.” 
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Oliphant  shows  a  sixth  satirical  sense 

America’s  most  widely  syndicated  editorial  cartoonist  develops 
‘Sunday  Punk’  to  go  along  with  his  five  weekly  drawings 


By  David  Astor 

By  the  time  spring  “sprung”  this 
year,  Patrick  Oliphant  was  no  longer  a 
very  hard  worker.  He  had  become  an 
extremely  hard  worker. 

March  was  when  Universal  Press 
Syndicate  began  distributing 
Oliphant’s  “Sunday  Punk”  comic  in 
addition  to  the  artist’s  five-times- 
weekly  editorial  cartoons.  Oliphant 
also  draws  cartoons  for  publications 
such  as  Time  and  Rolling  Stone,  and 
even  paints,  sculpts,  and  creates 
lithographs. 

“Sunday  Punk”  is  a  different  kind 
of  project  for  Oliphant.  For  one  thing, 
the  weekly  feature  is  designed  for 
what  Universal  calls  “Sunday  color 
sections.”  It  can  have  as  many  as  10- 
15  panels.  It  gives  a  more  prominent 
role  to  “Punk,”  the  little  penguin  that 
makes  pungent  observations  in 
Oliphant’s  editorial  cartoons.  And  it 
often  addresses  longstanding  social 
matters  rather  than  late-breaking  poli¬ 
tical  issues. 

One  of  the  major  reasons  for  this 
less  immediate  focus  is  the  eight- 
week  lead  time  for  Oliphant’s  “social 
cartoon.”  The  Washington,  D.C., 
resident  said  he  learned  a  “lesson” 
when  he  did  an  early  “Sunday  Punk” 
showing  many  of  the  Democratic  pre- 


An  Oliphant  editorial  cartoon  and  an  opening  panel  from  'Sunday  Punk.' 


Patrick  Oliphant 


sidential  primary  candidates,  only  to 
have  several  of  them  drop  out  of  the 
race  before  the  cartoon  appeared. 

In  one  “Sunday  Punk,”  the  pen¬ 
guin  can’t  find  his  luggage  after  a  flight 
on  “Pelican  Airlines.”  A  clerk 
explains  that  the  baggage  claims 
equipment  is  antiquated  and  adds, 
“We  even  have  to  crush  your  luggage 
by  hand.”  Other  cartoons  comment 
on  flaws  in  the  U.S.  Postal  Service 
and  the  state  of  phone  service  after 
the  AT«&T  breakup. 

Oliphant  does  “Sunday  Punk”  on 
Monday  afternoons — and  Tuesdays  if 
necessary.  He  spends  his  mornings 
Monday  through  Friday  creating  his 
editorial  cartoons,  first  getting  up 
around  5:30  a.m.  After  finding  a  sub¬ 
ject  by  watching  the  morning  tv  news 
shows  and  reading  the  New  York 
Times,  Washington  Post,  Wall  Street 
Journal,  and  other  publications, 
Oliphant  starts  drawing  at  about  9:30. 
He  finishes  up  by  noon  at  the  latest. 
Then  the  cartoons  are  sent  from 
D.C.’s  main  post  office,  which 
Oliphant  laughingly  said  is  the  only 
one  in  the  U.S.  that  works  well 
because  it  handles  congressional 
mail. 

The  Pulitzer  Prize  and  Reuben 
winner’s  creations  go  to  almost  500 


newspapers — the  largest  client  list  of 
any  U.S.  editorial  cartoonist. 
Oliphant  himself  is  no  longer  based  at 
any  particular  paper.  He  had  his  share 
of  offers  after  the  1981  demise  of  the 
Washington  Star  (which  Oliphant 
joined  in  1975  after  1 1  years  with  the 
Denver  Post).  But  the  cartoonist 
opted  to  be  on  his  own — an  arrange¬ 
ment  he  calls  a  “delight.” 

Politicians  and  others  are  not  al¬ 
ways  delighted  with  the  way  they  are 
lampooned  by  Oliphant,  who  has  built 
his  popularity  wih  a  no-holds-barred 
style.  “You’re  not  doing  your  job  (as 
an  editorial  cartoonist)  if  you’re  not 
hitting  hard,”  he  declared. 

In  order  to  keep  his  objectivity, 
Oliphant  tries  to  avoid  meeting  and 
socializing  with  his  satirical  targets. 
But  sometimes  there  is  unexpected 
communication.  When  Oliphant  did  a 
cartoon  showing  the  White  House 
ablaze  because  of  all  the  candles  on 
Ronald  Reagan’s  birthday  cake,  the 
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President  sent  him  a  handwritten  let¬ 
ter  asking  for  the  original. 

“Now  I  know  what  he  does  all  day- 
— he  writes  letters,”  said  Oliphant 
with  a  laugh.  He  added  that  the  letter 
“didn’t  change  my  attitude.  I  still  go 
after  him  at  every  opportunity.” 

Perhaps  Oliphant ’s  favorite  target 
was  Richard  Nixon.  “When  we  all 
lost  Nixon,  we  lost  a  beauty,”  he  said. 
“But  he’s  coming  back,  so  every¬ 
thing’s  fine!” 

Indeed,  Oliphant  sketched  the 
former  President  at  a  “Chalk  Talk” 
earlier  this  month  at  the  Newspaper 
Features  Council  meeting  in  Wash¬ 
ington,  D.C.  As  he  drew,  the  cartoon¬ 
ist  commented  on  just  how  few 
strokes  were  needed  to  make  a  Nixon 
caricature  totally  recognizable.  He 
observed,  “The  more  you  do  the 
more  you  spoil  it!” 

As  for  his  own  political  pre¬ 
ferences,  Oliphant  said,  “I  become 
more  conservative  when  the 
Democrats  are  in  office  and  more 
liberal  when  the  Republicans  are  in 
office.”  The  cartoonist  asserted  that 
he  dislikes  being  classified,  but  said 
he  is  basically  a  liberal. 

Oliphant  emphasized  that  he  tries 
to  avoid  becoming  predictable.  If  he 
draws  a  politically-oriented  cartoon 
one  day,  he  will  try  to  choose  another 


A  certain  former  President. 

topic  the  following  day.  (About  half  of 
his  drawings  focus  on  national  issues, 
with  the  other  half  devoted  to 
international  topics.)  And  Oliphant 
varies  the  intensity  of  his  work  from 
grim  to  whimsical. 

Things  also  vary  for  Oliphant  when 
it  comes  to  books.  He  has  had  three 
hardcover  cartoon  collections  pub¬ 
lished  by  Simon  &  Schuster  as  well  as 
five  paperbacks.  He  said  a  sixth 
paperback  is  scheduled  for  release 


this  year  from  Andrews,  McMeel  & 
Parker,  the  book  arm  of  Universal. 

Oliphant  also  created  political 
greeting  cards  for  a  couple  of  years, 
but  eventually  decided  to  discontinue 
them.  He  said,  “It  took  up  too  much 
of  my  time,  and  I  found  myself  pan¬ 
dering  to  people  I  would  rather  laugh 
at!” 

People  began  laughing  at 
Oliphant's  work  in  the  mid-1950s, 
when  he  first  became  a  professional 
cartoonist  in  Australia.  Oliphant 
came  to  America  in  1964  “because  the 
audience  was  bigger  and  nothing  real¬ 
ly  happens  in  Australia!”  The  car¬ 
toonist,  now  48,  became  a  U.S. 
citizen  in  1979. 

Australia  had  a  big  effect  on 
Oliphant’s  work,  however.  Some  of 
that  country’s  cartoonists  (and  others 
from  England)  influenced  him  in  his 
younger  days,  and  Punk  was  created 
in  his  native  land.  It  seems  that  the 
Australian  paper  Oliphant  worked  for 
was  so  conservative  that  he  had  to  use 
the  penguin  to  say  things  he  couldn’t. 

Why  is  the  penguin  called  what  he 
is?  “I  forget  where  the  name  ‘Punk’ 
came  from,  but  it  seemed  to  fit  him,” 
answered  Oliphant.  “He  has  nothing 
to  do  with  the  present  ‘punk’  move¬ 
ment.  He  was  ‘Punk’  before  it  was 


TCS  offering  humor  column  by  Globe’s  Diane  White 


The  twice-weekly  humor  column 
by  Diane  White  of  the  Boston  Globe  is 
now  being  distributed  by  the  Tribune 
Company  Syndicate. 

White  writes  on  subjects  such  as 
learning  Latin,  getting  an  American 
Express  card.  Terms  of  Endearment, 
ordinary  people  in  tv  commercials, 
“how  to  keep  from  aging,”  Amer¬ 
icans  who  are  more  famous  abroad 
than  in  the  U.S.,  people  who  have  an 
edge  in  becoming  famous  because  of 
their  celebrity  parents,  Pia  Zadora, 
and  Michael  Jackson. 

In  the  last  column.  White  opened 
with,  “What  did  we  all  do  before 
Michael  Jackson?  What  did  we  listen 
to?  What  did  we  watch?  What  did  we 
talk  about,  think  about,  read  about, 
write  about?  What  did  we  do? 

“As  I  look  back,  life  before  Michael 
Jackson  seems  an  endless  wasteland, 
a  great  void.  What  was  there?  I  can’t 
remember.  Before  Michael,  there  was 
nothing  worth  remembering.” 

In  another  column.  White  wrote, 
“There’s  something  about  eating  an 
Official  Olympic  doughnut  that 
makes  other  breakfast  experiences 
shabby  by  comparison.  It’s  not  the 
doughnut  itself.  There’s  nothing 
special  about  these  doughnuts. 
They’re  the  same  crummy  doughnuts 


Diane  White 


Olympic  doughnuts,  I  don’t  feel  guilty 
about  eating  them  anymore.  Now, 
with  each  bite,  I  feel  that  I  am 
supporting  the  1984  Olympics, 
partaking  of  the  Olympic  experience, 
making  my  own  small  contribution  to 
world  peace  and  understanding 
through  sport  .  .  .  ,” 

White’s  column  has  appeared  in  the 
Globe  since  1972.  She  worked  on  the 


they’ve  always  been.  Only  someone  editorial  staff  of  Long  Island  (N.Y.) 
as  carbohydrate-crazed  as  I  am  would  Newsday  before  joining  the  Globe, 
have  them  in  the  house.  But  now  that  The  40-year-old  Boston  native  is  a 
they  have  been  designated  Official  1%5  graduate  of  Simmons  College. 


Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  more  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  and 
fascinatins  personality  insishts  your  readers  will  ap)preciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  and  a  scorins 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinkins 
help  your  thinkins?  How  much  do  you  know  about  children?  Trans¬ 
mitted  each  Monday  by  wire,  available  by  mail;  length,  9(X)  words. 

SPECIAL  ffmRES*Sirn)i^^ 

To  order  call  Chuck  Weiss,  Joe  Vallely  212-972-1070/Paul  Finch  213-852-1579. 
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Foreign  Policy  editor  with  N.Y.  Times  syndicate 


Foreign  Policy  magazine  editor 
Charles  William  Maynes  is  now  writ¬ 
ing  twice-monthly  pieces  for  the  New 
York  Times  Syndication  Saies 
Corporation.  The  columns  are  avail¬ 
able  on  a  one-shot  or  contract  basis. 

Maynes — whose  articles  have 
appeared  over  the  years  in  newspap¬ 
ers  such  as  the  New  York  Times,  Los 
Angeles  Times  and  Washington 
Post — is  doing  1,500-word  critiques 
of  American  foreign  policy  “from  the 
standpoint  of  U.S.  interests  and 
American  ideals.” 

Recent  topics  have  included  the 


War  Powers  Act,  U.S.  actions  in 
Nicaragua,  the  linguistic  origins  of  the 
Cold  War,  Libyan  leader  Qaddafi, 
and  the  future  of  the  Olympic  games. 

Maynes,  45,  was  assistant  secre¬ 
tary  of  state  for  international  organ¬ 
ization  affairs  from  1977  to  1980.  His 
previous  Foreign  Service  career, 
which  spanned  nine  years  beginning 
in  1%2,  included  a  stint  in  the  U.S. 
Embassy  in  Moscow  as  an  economic/ 
commercial  officer.  Maynes  was  sec¬ 
retary  of  the  Carnegie  Endowment  for 
International  Peace  from  1972  to 
1977. 


Charles  William  Maynes 


Series  about  famous  newspaperpeople  is  offered 


“Famous  Newspaperpeople,”  a 
weekly  series  of  500-word  features, 
will  be  released  by  the  Most  Syndicate 
starting  July  1 . 

Profiled  will  be  such  figures  as 
Richard  Harding  Davis,  Stephen 
Crane,  Horace  Greeley,  Carr  Van 
Anda,  Heywood  Broun,  Westbrook 
Pegler,  Nellie  Bly,  Ida  M.  Tarbeii, 
Lincoln  Steffens,  Ben  Hecht,  Charles 
MacArthur,  Elmer  Davis,  and  Arthur 
Krock. 

Stanley  Moss,  the  syndicate’s  man¬ 


aging  editor,  explained  why  he  felt 
readers  would  be  attracted  to  the 
series:  “Newspapering  holds  a 
fascination  for  almost  everyone.  It 
shows  whenever  you're  introduced  as 
a  newspaper  reporter  or  editor,  peo¬ 
ple’s  interest  perks  up  immediately. 
There’s  the  assumption  you  know  lots 
of  inside  stuff,  that  you’re  privy  to  all 
the  skullduggery  taking  place  in 
town.” 

He  added  that  the  series  could 
serve  to  help  improve  the  image  of  the 


press  at  a  time  when  its  popularity  is 
not  too  high  in  some  quarters.  “The 
stories  we  will  tell  will  underscore 
how  much  of  the  best  national  and 
local  legislation  in  this  country  has 
resulted  from  newspaper  work,  how 
our  lives  have  been  improved  because 
of  what  newspaperpeople  have  done 
and  continue  to  do,”  Moss  said. 

The  Most  Syndicate  is  based  at 
5050  Sepulveda  Blvd.,  Suite  308, 
Sherman  Oaks,  Calif.  91403. 


Religion-oriented  ‘Scriptures’  comic  strip  is  created 


A  comic  offering  “a  little  lesson  in 
morality”  ending  with  a  verse  from 
the  Old  or  New  Testament  is  being 
self-syndicated  by  a  company  called 
Scriptures,  Inc. 

The  “Scriptures”  strip  will  begin  as 
both  a  color  comic  for  Sunday  sec¬ 
tions  and  a  black-and-white  comic  for 
Saturday  religion  sections.  A  daily 
version  will  reportedly  be  offered  in 
the  future.  Dick  Delahanty  is  the  writ¬ 
er  and  Karl  Fischer  the  cartoonist. 


Part  of  a  'Scriptures'  comic  shows  money  isn't  everything. 

Perry  Russo  is  handling  sales.  12603 — said  a  recent  Gallup  Poll 

Scriptures,  Inc. — based  at  184  indicated  that  80%  of  the  population  is 
Titusville  Rd.,  Poughkeepsie,  N.Y.  looking  for  more  religion  in  their  lives. 


‘Fyi’  features  Universal  cartoonist  and  columnist  news 


Universal  Press  Syndicate  .has  begun 
distributing  periodic  illustrated 
“Fyi”  news  bulletins  that  provide 
client  newspapers  with  information 
about  the  activities  of  various  car¬ 
toonists  and  columnists. 

Included  is  news  about  the  books, 
lecture  tours,  media  appearances, 
and  sales  performances  of  Universal- 
distributed  “creators.” 

Last  month,  for  instance,  newspap¬ 
ers  were  told  that  “Geech”  by  Jerry 


Bittle  was  approaching  its  second 
birthday  and  apprised  of  the  comic’s 
performance  in  Chicago  Tribune, 
Rocky  Mountain  News  and  Kansas 
City  Star  reader  polls. 

There  was  also  information  last 
month  about  Cathy  Guisewite’s  var¬ 
ious  past  and  future  speaking  engage¬ 
ments  and  tv  and  radio  appearances. 
And  newspapers  were  told  that  the 
“Cathy”  cartoonist  will  be  receiving 
the  1984  Matrix:  Midland  Award  in 


poetry/literature  at  a  festival  running 
from  May  30  through  June  17  in  her 
hometown  of  Midland,  Mich.  Guise- 
wite  will  also  talk  to  festival  partici¬ 
pants  on  “Life  in  the  ’80s”  June  8  and 
keynote  the  Midland  Writers  Con¬ 
ference  June  9. 

And  there  was  information  — 
including  quotes  from  editors  at  the 
Washington  Post  and  Oregonian — 
about  editorial  cartoonist  Tom  Toles 
of  the  Buffalo  News  and  Universal. 
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Shields  at  luncheon 

Washington  Post  political  col¬ 
umnist  Mark  Shields  believes  Walter 
Mondale  could  fall  just  short  of  the 
needed  delegate  total  going  into  the 
Democratic  Convention,  Jesse  Jack- 
son  will  make  a  “memorable”  speech 
at  the  convention,  Ronald  Reagan 
“has  to  be  the  slight  favorite”  at  the 
moment  to  win  the  presidential  elec¬ 
tion,  and  the  Democrats  will  regain 
control  of  the  Senate  in  1984  or  1986. 

Shields,  who  gave  the  luncheon 
address  at  the  May  17  “Newspaper 
Day”  meeting  in  New  York  City, 
spoke  both  seriously  and  humorously 
about  politics. 

Known  for  having  predicted 
Reagan’s  trouncing  of  Jimmy  Carter 
in  1980,  Shields  said  he  doesn’t  al¬ 
ways  peer  into  the  future  accurately. 
There  was  the  time,  for  instance, 
when  he  predicted  that  “President 
Muskie  would  not  seek  a  second 
term.” 

Talk  on  syndication 

A  talk  about  syndication  will  be 
given  June  12  at  the  Open  University 
at  3333  Connecticut  Ave.  N.W., 
Washington,  D.C.  20008.  Barbara 
Burtoff  will  discuss  such  topics  as 
“ideas  that  sell,”  income,  expenses, 
and  large  syndicates  vs.  self¬ 
syndication. 

Burtoff— who  surveyed  six  major 
syndicates  in  preparation  for  the  lec¬ 
ture — does  the  “Coping”  feature. 
She  is  based  at  Barbara  Burtoff  Syndi¬ 
cated  Features,  2440  Virginia  Ave. 
N.W.,  Suite  D510,  Washington,  D.C. 
20037. 

More  Trom  Tele-Log 

United  Media  Enterprises’  Tele- 
Log — which  provides  tv  listings — has 
expanded  its  services  to  include 
marketing  United  Feature  Syndicate 
text  and  comics  features  to  weekly 
and  college  publications. 

Among  the  features  available  are 
Jack  Anderson’s  column,  “Old  Farm¬ 
er’s  Almanac,”  “Coupon  Clipper,” 
“Your  Stars  This  Week,”  “Show¬ 
time,”  and  “Animal  Doctor.” 

Book  on  ‘Krazy  Kat’ 

Cartoonist  Patrick  McDonnell  has 
contracted  with  New  York  publisher 
Harry  Abrams  for  a  book  about 
“Krazy  Kat,”  according  to  the  June  1 
issue  of  The  Comics  Buyer’s  Guide. 

The  book,  slated  for  1985  release, 
will  reportedly  include  about  30,000 
words  of  text  on  cartoonist  George 
Herriman’s  life  and  career  as  well  as 
numerous  strips. 


Sffll'l^Opus! 

TOONS  FOR OURmiES  by 
Berke  Breathed  Tbps  Them  AH 


No,  this  is  not  a  pitch  from  Penguin  Books.  It  is  Little,  Brown  parodying  the  od  for 
New  York  City  Mayor  Ed  Koch's  book  by  putting  Opus  the  penguin  in  a  similar  pose. 
Opus  is  a  character  in  Berke  Breathed's  'Bloom  County'  comic  distributed  by  the 
Washington  Post  Writers  Group. 


McDonnell’s  credits  include 
illustrating  Russell  Baker’s  column  in 
the  New  York  Times  Magazine. 

Segar  volume  Is  out 

The  first  volume  of  The  Complete 
E.C.  Segar  Popeye  will  be  released  by 
the  Stamford,  Conn. -based  Fantag- 


raphics  Books  next  month. 

Included  in  the  book  will  be  reprints 
of  “Thimble  Theatre”  Sunday  pages 
from  1930  to  1932  as  well  as  a  fore¬ 
ward  by  cartoonist  Jules  Feiffer  of 
Universal  Press  Syndicate, 
introduction  by  Rick  Marschall,  and 
bibliographical  essay  by  Bill  Black- 
beard. 


I 


Looking  for  an  “edge”  to  your 
op-ed  page? 

"Tales  is  an  outrageously  clever  marksman.  He 
draws  with  a  scalpel  instead  of  a  pen." 

. . .  consistent,  provocative  editoriai 
cartoons. 


...  a  styiist  whose  paneis  are  easiiy 
structured  to  horizontai  or 
verticai  iay-outs  for  op-ed  page 
fiexibiiity. 

Tales  is  right  on  the  edge  between 
the  nail  and  the  cuticle. " 


For  samples  and  rates,  contact: 

Universal  Press  Syndicate  4400  Johnson  Drive.  Fairway.  Ks  66205 

1-800-255-6734  _  _ _ _ 


•  1M4  UmwarMl  Pr«aa  SywdcH 


EDITOR  &  PUBLISHER  for  May  26,  1984 


49 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


COMPUTERS 


COMPUTER  SOFTWARE 
BYTE-LINE(TM)  is  an  entertaining  new 
approach  to  computer  software  aimed  at 
the  lifestyle  section  of  newspapers  or 
magazines.  Sample  topics  include: 
cooking,  exercise,  astrology,  dating  pro¬ 
grams.  Weekly  column  available  from 
two  editors  who  cover  the  field  for  major 
trade.  Send  for  sample  packet.  Byte- 
Line,  4024  Weslin  Ave,  Sherman  Oaks 
CA  91423. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


TAP  ROMANCE  fiction’s  25  million 
readership  with  PleasuRead.  Viqui  Lit- 
man’s  weekly  500-word  review  covers 
the  best  of  each  month’s  100  new  titles. 
Free  month’s  trial.  PleasuRead,  PO  Box 
11616,  Fort  Worth  TX  76109;  (817) 
921-6800. 


FABLES 


COMMON  SENSE  BREVITIES,  aware¬ 
ness  of  people,  in  6-9  words.  Storytime 
Fiction  for  children  and  adults,  in  150 
words.  To  get  to  know  two  worthy  fea¬ 
tures,  write  for  12  releases  FREE.  Eppy 
Features,  Box  20356,  New  York  NY 
10025. 


STORYTIME  FABLES,  morals,  new-fun. 
Reader  pleasures.  Typeset,  bordered, 
16.6  X  3 -4-1-’’.  Free,  6  insertions  to 
read-use,  on  request;  more  $6  weekly. 
150  words  of  narrative  enjoyment.  Eppy 
Features,  Box  20356,  New  York  NY 
10025. 


GENERAL 


"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review,  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 


HEALTH 


“BITE  BACK"  by  H.  Dale  Hall,  D.D.S.,  is 
a  dentist’s  down-to-earth  advice  and  his 
updates  on  dental  health.  It’s  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  children’s 
health,  healthful  travel ,  fitness  and  facts 
on  health  and  medication  for  consum¬ 
ers.  Plus  timely  news  and  features  on 
health  and  medicine.  Our  6,000  words 
each  week  come  to  you  by  mail  or  elec¬ 
tronically  at  a  remarkably  low  cost.  Send 
for  a  sample  or  a  free  trial.  Managing 
Editor,  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave 
NW,  Suite  700,  Washington  DC  20037. 


PUZZLES 


SAVE  $  on  PUZZLES!  Retiring  publisher 
has  lOO’s  of  Crosswords,  Fillins,  Find- 
the-words,  others,  at  LOW  cost.  Box 
152,  Whitestone  NY  1 1357.  (212)767- 
6254. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


SPORTS 


"DIAMOND  REFLECTIONS”-Baseball 
nostalgia  sample  columns.  Low  rates. 
Write  Tom  Knight,  235  9th  St,  Brooklyn 
NY  11215. 


MONEY 


"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


SPORTS 


GET  PERSONALIZED  OLYMPIC 
EDITORIAL  SERVICE  FROM 
RUNNER’S  WORLD 


The  local  angle... the  sports  angle... the 
human  interest  angle. ..the  special 
interest  angle.  Runner’s  World  has  all 
the  angles,  and  you  can  too.  You  can  hire 
the  Runner’s  World  editorial  staff  to 
cover  the  Olympics  from  any  angle  you 
choose. 

Put  the  expertise  of  the  world’s  largest 
running  publication  to  work  for  you, 
whether  you  need  an  in-depth  profile  of  a 
hometown  athlete  or  a  behind-the- 
scenes  look  at  the  events  from  the  per¬ 
spective  of  an  experienced  sports  jour¬ 
nalist.  You  can  purchase  Runner’s 
World’s  editorial  services  for  syndicated 
articles  or  made-to-order  exclusives.  Our 
staff  of  10  senior  editors  will  be  on  the 
scene  in  Los  Angeles,  ready  to  take  on 
any  assignment. 

If  you  can’t  send  a  reporter  to  the  Olym¬ 
pics,  Runner’s  World  will  send  the  story 
you  need  to  you.  You  can’t  beat  Runner’s 
World  for  fast,  thorough  reporting  and 
track-and-field  expertise.  Call  or  write 
Mark  Levine,  managing  editor,  1400 
Stierlin  Road,  Mountain  View  CA 
94043.  (415)  965-8777. 


SPORTS  columns  for  your  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Sports  writer.  For  details  and  free 
sample,  write:  Sportstyle,  PO  Box  2261, 
Glenbrook  (jT  06906. 


SYNDICATION 


FREE  CATALOG  FOR  THE  ASKING 
FREE  TRIAL  COLUMNS  FOR  A  MONTH 
WRITE  OR  PHONE: 

SINGER  COMMUNICATONS,  INC. 
3164 TYLER  AVE,  ANAHEIM  CA  92801 
(714)  527-5650. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


COMPLETE  OFFSET  printing  equip¬ 
ment,  including  1980-5  unit  Harris  V- 
15C  press  and  Harris  JF-7  folder. 
Camera  and  complete  dark  room  equip¬ 
ment.  Complete  plate  maker  equipment. 
Two  bundle  tiers.  Forklift,  and  some 
mailroom  equipment.  Printing  division 
now  grossing  $150,000  outside  job 
printing.  ALSO  available  16,500  weekly 
DIRECT  MAIL  SHOPPER  which  is  gross¬ 
ing  over  $200,000.  The  SHOPPER  has 
two  Comp  7200  and  two  Comp  II  Jr.  with 
19  fonts.  Also  two  waxers,  light  tables, 
four  make  up  tables,  and  additional 
composing  equipment  and  fixtures.  Also 
the  SHOPPER  has  complete  office 
equipment  for  sales  and  accounting. 
Desks,  chairs,  calculators,  typewriters, 
file  cabinets,  Lanier  copying  machine. 
BOTH  PRINTING  ANDSHOPPER  is  fully 
equipped  for  immediate  and  continuing 
operation.  TOTAL  SALES  PRICE  FOR 
PRINTING  DIVISION  and  SHOPPER  is 
$635,000,  with  good  terms.  Will  con¬ 
sider  selling  printing  equipment 
separate  at  $345,000  and  SHOPPER 
equipment  at  $295,000.  Terms  can  be 
arranged.  The  business  is  located  on 
Florida’s  central  Westcoast.  CONTACT 
HORACE  HANCOCK,  DAY  (813)  932- 
8157  OR  NIGHT  (813)  682-2028. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  tor  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


HOME 


COMMON  SENSE  Brevities  in  6-9 
words,  of-to-for  people.  Typeset,  bor¬ 
dered.  16.6x3”.  Free.  6  insertions  to 
read,  use,  on  request;  more  $6  weekly. 
Wise  awareness  in  few  telling  words. 
Eppy  Features.  Box  20356,  NY  NY 
10025. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


WORKING  IT  OUT,  a  proven,  long  runn¬ 
ing  weekly  advice  column  helping  em¬ 
ployees  and  managers  solve  their  pro¬ 
blems  at  work.  Running  in  the:  DAYTON 
JOURNAL  HERALD,  COLUMBUS  DIS¬ 
PATCH  and  ANN  ARBOR  NEWS.  Con¬ 
tact  Sandy  Clary,  c/o  “Working  It  Out,” 
1960  Beverly  Road,  Columbus  OH 
43221;  (614)  488-6806. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Sen/ice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


OPENING  at  the  Palm  Beach  Social 
Pictorial,  a  deluxe,  outstanding  weekly 
(seasonal-November-April)  for  an  Asso¬ 
ciate  Editorial  Director  who  will,  within  a 
few  years  succeed  the  present  director- 
principal.  Must  be  highly  literate  with 
excellent  taste  in  graphics  and  a  soph¬ 
isticate  who  can  orient  him/herself  to  the 
Palm  Beach  lifestyle  of  social,  charit¬ 
able,  cultural  and  sports  events.  Equity 
participation  available.  Write  me  about 
yourself.  This  opportunity  best  suited  to 
a  person  who  will  not  be  totally 
dependent  on  income  from  this  "job". 
P.L.,  Box  591,  Palm  Beach  FL  33480. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PARTNER  WANTED  for  small  growing 
publication  business.  Should  bring 
some  working  capital  but  we  are  more 
interested  in  a  talented  working  col¬ 
league.  Part-time  involvement  consid¬ 
ered.  Idyllic  location  in  rural  Massachu¬ 
setts.  Golf,  ski,  mountains,  sailing,  all 
country  pursuits  on  our  doorstep.  Col¬ 
lege  and  cultural  centers  nearby.  PO  Box 
203,  Northfielo  MA  01360. 


PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gains  and  key  positions  on  small  daily  or 
large  weekly  with  near  term  daily  poten¬ 
tial.  Box  7581,  Editor  &  Publisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTORS  WANTED 
New  and  innovative  concept  for  weekly 
in  50,000  range  seeks  investors.  Major 
market  in  Zone  5  principles  only.  Box 
7556,  Editor  &  Publisher. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ROY  HOLDING  &  ASSOCIATES 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEBRASKA -This  prize-winning  west¬ 
ern  weekly  is  nicely  profitable  on 
$120,000  gross.  Priced  at  $110,000 
with  $30,000  down.  Many  advantages 
with  this  clean  operation. 
ARKANSAS— Exclusive  weekly  will 
gross  $  1 1 0.OOC,  make  good  cash  flow  to 
more  than  support  $130,000  price- 
$30,000  down.  Unique  marketing 
situation  for  this  southern  county  seat. 
NEVADA  Northern  weekly  priced  at 
$  1 1 5,000  on  $  1 40,  OOC  gross  has  done 
very  well  in  clear  market.  Also,  separate 
weekly  priced  at  $35,000  is  in  growth 
area  near  Las  Vegas.  Contact  Bill  Shel¬ 
don,  Broker,  624  East  Douglas.  Wichita 
KS  67202.  (316)  263-1286, 


ly  advertis- 
)0.  Equip- 
066. 


Sales*Appraisals*Consultants 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night:  (614)  889-9747 
PO  Box  20533.  Columbus  OH  43220 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Or.  Savannah  GA  31411;  (912) 
598-0931.  day  or  night. 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T,  Cnbb.  Box  1220,  Townsend  MT 
59644:  (406)  266-4223. 


NEWSPAPERS  FOR  SALE 


IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  York  state.  I'll  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 


115  YEAR-OLD  weekly.  Ohio.  Excellent 
profit.  BUSINESS  MCJNTHLY.  Zone  3. 
Statewide.  OUTDOORSMAN  MONTH¬ 
LY.  Missouri.  OTHER  EXCELLENT 
newspaper  properties  throughout  the 
United  States.  (Contact  James  A.  Martin 
Associates,  Box  20533,  Columbus  OH 
43220.  (614)  889-9747. 


NEWSPAPERS  WANTED 


JOURNALIST  WISHES  puchase  minor¬ 
ity  interest  profit-making  daily.  Grayson, 
7006  Capitol  View  Dr.  McLean  VA 
22101. 


OUR  group  of  widely  respected  dailies  is 
ready  to  exand.  Please  let  us  know  if  you 
have  a  daily  or  a  large,  profitable  weekly 
to  sell.  Your  contacts  with  us  will  be  held 
confidential.  Write  Box  7557,  Editor  & 
Publisher. 


PUBLISHER  with  heavy  experience  all 
phases  wants  small  weekly  in  fast  growth 
community  in  California,  Arizona.  Col¬ 
orado,  Hawaii.  Pay  top  $  for  prosperous 
computeroperated  business.  Box  7583. 
Editor  &  Publisher. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 


LINE  ADS 

1  week  —$4,70  per  line. 

2  weeks— $4.20  per  line,  per  issue 

3  weeks— $3.50  per  line,  per  issue. 

4  weeks— $2.90  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$3.15  per  line. 

2  weeks— $2.60  per  line,  per  issue. 

3  weeks— $2.35  per  line,  per  issue 

4  weeks— $2.10  per  line,  per  issue. 


Add  $4.75  per  insertion  for  box  service.  Add  $3.25  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rataa  available  on  request. 

DEADLINE;Every  Tuesday,  2  pm  (EST) 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  t  PwblislMr 

575  Lexington  Av,  NY,  NY  1(X)22.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher.  575  Lexington  Av.  New  York.  NY  10022. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


VERSATILE  FAMILY  man,  40,  seeks 
managerial/ownership  situation,  news¬ 
paper  or  shop|ier,  far  western  states.  Box 
7521,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


ESTABLISHED  MONTHLY  publication, 
gross  $65,000-190,000.  Upstate  New 
York.  Owner  retiring.  $65,000.  (518) 
766-4900. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


PUBUCATIONS  WANTED 


WANTED  TO  BUY-Shoppers  in  Ohio. 
Send  information  to  COA,  Inc,  PO  Box 
249,  Lancaster  OH  43130. 


PUBUSHERS  CONSULTANTS 


NEED  THIRD  PARTY  ADVICE 

If  you  have  concerns  about 
Data  Processing,  Finance,  Planning 
or  other  management  concerns 

Contact 

TPG  MANAGEMENT  SERVICES 
PO  Box  7461 
Mission  Hill  Cfit  91346 
(818)  366-9653 


SHOPPING  GUIDES 


10  WAYS  TO  SELL  MORE  ADS 
BY  SELLING  MORE  RESPONSE! 
Good  ads  come  back  for  more.  Poor  ads 
cancel.  Primer  for  youngsters,  refresher 
for  pros.  10  ways,  $10.  Estil  Cradick, 
950  Parkwood  Dr.,  Dunedin  FL  33528. 
Phone  (813)  733-1678. 


10  WAYS  TO  SELL  MORE  ADS... 

BY  SELLING  MORE  RESPONSE! 

Good  ads  come  back  for  more.  Poor  ads 
cancel.  Primer  for  youngsters,  refresher 
for  pros.  10  ways,  $10.  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528. 
Phone  (813)  733-1678. 


E&P  CLASSIFIEDS 
(212)  752-7050 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


EXPERIENCED 
CIRCULATION  CONSULTANT 
Thoroughly  experienced  in  ABC,  truck 
routing,  budgets,  sales,  single  copy  and 
home  delivery.  Consulting  will  result  in 
ten  times  the  fee  annually  in  additional 
revenue  and  cost  savings  or  there  is  no 
charge  (except  itemized  expenses). 
Experience  includes  shopper,  voluntary 
pay,  smaller  papers  20,000  per  day  to 
650,000  daily  and  700,000  Sundays. 
Consulting  will  result  in  ten  times  the  fee 
annually  in  additional  revenue  and  cost 
savings  or  there  is  no  charge  (except  ite¬ 
mized  expenses). 

Very  top  References 
Call  AVE  Consulting 
(312)  564-5688 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


INDUSTRY  SERVICES 


ORCULATION  SERVICES 


MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  traihing  .  .  .  and 
much,  much  more, 

ciall  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


VER-A-FAST's  Circulation,  Verification 
and  Consulting  Sen/ices  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland  OH  44102. 
(216)  651-2000. 


CONSULTANTS 


CONSULTING,  instruction,  perform¬ 
ance:  All  phases  of  the  weekly  news¬ 
paper-shopper  industry.  "Outside  help 
in  resolving  a  business  problem  is  often 
the  wisest  investment  a  publisher  will 
ever  make."  Bob  Walton  Management 
Systems.  30  years  an  entrepreneur.  Re¬ 
ferences.  (305)  972-0682.  No  obliga¬ 
tion. 


HIRE  ME  AS  YOUR  TEMPORARY  sub¬ 
stitute  working  manager  while  you’re 
vacationing,  sick  or  need  to  get  away. 
1-week,  to  6-weeks,  or?  Experienced 
community  newspaper  management,  as 
publisher/owner/employee.  Reasonable 
fee.  (817)  577-1558  or  write  "News¬ 
paper  Manager”,  200  Valleyview  North, 
Colleyville  TX  76034, 


EDITORIAL  SERVICES 


PHOTO  SERVICE  WEEKLIES 
Dailies  need  Democratic  National  con¬ 
vention  coverage?  Weekly  News  Service 
will  supply  5x7  and  8x10  photos.  Send 
requests  on  letterhead.  Bill  you  later  for 
art  used.  Weekly  News  Service,  PO  Box 
5522,  Redwood  City  CA  94063. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  isto 
provide  >ts  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  In  Improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box 68,  Grid- 
ley  CA  95948.  (AM ICO  software  dis¬ 
tributors);  (916)  846-3661. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PCorTANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th.  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each ; 
add  $  1 5  per  ITC  Track.  Bob  Weber  (2 1 6) 
831-0480. 


COMPUTERS 


WESTERN  COMPUTER 

Search  for  our  booth  (269)  at  the  1984 
AN  PA  Convention  in  Atlanta-and  wewill 
end  your  search  for  newspaper  hardware 
and  software. 

We  have  the  very  finest  Circulation- 
Advertising  A/R-General  Ledger-and 
Accounts  Payable  Systems  available. 

Don’t  miss  us-Booth  269-1984  ANPA 
Convention. 

To  receive  information  prior  to  the  con¬ 
vention. 

Call  308-532-6000 


Max  Miller  Dan  Sikorski 

Or  Write 

WESTERN  COMPUTER 
PO  BOX  1304 
NORTH  PLATTE  NE  69103 


MAILROOM 


(2)  MIDSTATES  P-53  plastic  strap  tying 
machines.  One  in  very  good  condition- 
the  other  can  be  used  for  spare  parts,  or 
be  brought  back  to  good  running  condi¬ 
tion  with  the  extensive  spare  parts 
inventory  that  comes  with  the  machines. 
To  be  sold  as  total  package  $4000.  Con¬ 
tact  Floyd  Bundy  Mailroom  Foreman 
(217)  351-5201. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollerfop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,000.  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)357-0196. 


SHERIDAN  24P  inserting  machine  with 
handfly  table,  electrical  panel  and 
vacuum  pump.  Call  Northeastern  News 
(717)  829-3403. 


NEWSPAPER  INSERTER  4  station, 
Didde  Glaser  (Kansa).  IDAB  CS  202. 
Davidson  500  perfector  press;  A  and  M 
11  24  17  press  model  2650  with  brun- 
ing  plate-maker.  (703)  521-1089. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


MISCELLANEOUS 


LASERITE  100 
FACSIMILE  SYSTEM 
Sealed  Bid 
Sale 

LOS  ANGELES  TIMES  (213)  972-5186 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint— Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  AZ  85230  602/297-9976;NY  212/ 
557-3232 


PHOTOTYPESETTING 


COMPUGRAPHIC  EDITWRITER  7400 
with  spare  parts  and  tutor  kit.  Com- 
pugraphic  Compu-Kwik  processor. 
Argyle  14  x  18  PMT  camera.  Call  (501) 
521-5144. 


COMPUGRAPH  1C  table  top  typesetter,  4 
fonts,  $1000;  CG  table  top  headliner, 
12-42  points,  5  fonts,  good  condition, 
$900,  Bob  Weber  (216)  831-0480. 


CPS  300  by  DYMO  (ITEK)  32K  CPU,  6 
terminals,  (2)  10  meg  disks,  PMA, 
$22,500;  SHAFFSTALL  VYDEC 
interface  to  AM  typesetters,  $3000.  Bob 
Weber  (216)  831-0480, 


DYMO-ITEK,  Mark  IV  pacesetter  8  face 
$3000,  16  face  $3500. 

HARRIS  Microstor,  2  boxes,  3  ter¬ 
minals,  spares,  punch  printer, 
$24,000. 

Comstan,  702  Union  Ave,  Laconia  NH 
03246.  (603)  528-4421. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  8.  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  t  SUPPLIES 
PRESSES 


AM,  CG TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


OACU  CHD 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


CG  TYPESETTERS.  Execuwriter  II 
$950,  7200  Blue  $1950,  Comp  IV  HR 
$5500,  CG  Preview  $4000,  CG  ICI 
$250(),  Permakwik  with  dryer  (NEW) 
$1950,  RCP  101  $950,  WSI,  (216) 
729-2858. 


EDIT  7700  LR,  REV  0,  4  years,  PMA, 
$8250;  EDIT  7500  LR,  REV  D,  2  strips, 
$7500;  EDIT  7500  HR,  $7500;  Bob 
Weber  (216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS.  Preview  505  $3000, 
Unified  Composer  $2500,  MDR$1250, 
FDR  $1250,  Uniscan  $1250,  Uniterm 
$950,  Unisetter  Sp  kit  $500,  WSI  (2 1 6) 
729-2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


UNISETTER  HR;  Uniterms;  CG  9000 
HR,  with  large  font  library;  CG  7200. 
Ham’s  TXT;  PDP8.  AKI  keyboards.  IBM 
MPST/MPST  Units.  Curtis  (703)  521- 
1089. 


.Those 
individuals,  com¬ 
panies,  syndicates 
that  know  the  value 
of  an  E&P  ad  run 
with  us  on  a  regular 
basis. 

Whether  it’s  12, 26  or 
52  times  per  year,  we 
produce  business 
and  profit  for  these 
people.  We  offer  you 
freedom  to  rotate 
your  copy  with¬ 
in  our  regular 
deadline  times, 
monthly  billing  and 
the  best  exposure  in 
the  field. 


2  VIDEOSETTER  Universals,  loaded 
with  spares,  late  models,  30  grids;  4 
MDT  350’s,  1  MDR;  offers.  (216)  562- 
3700  or  3750. 


VIDEOSETTER  Universal  RLO,  ruling, 
reverse  video,  Dataport,  2  parts  kits,  6 
years,  PMA,  8grids,  $12,000;  Videoset¬ 
ter  2414,  $4000.  Bob  Weber  (216) 
831-0480. 


PLATEMAKING 


CHANGING  TO  S.A.U.? 

Two  almost  new  K  &  F  punch  bend  and 
trim  machines  used  only  six  months, 
model  4SGR-21.  23  9/16  by  55  inch 
web  width.  Fantastic  buy,  perfect  for 
Letterflex  operation. 

ALSO 

340  almost  new  K  &  F  shims  and  lockups 
for  23  9/16  inch  cylinder.  $50  for  shim 
and  lockup. (609)  393-9344. 


PRESSES 


CG  HEADLINER  7200-1,  16  Fonts  and 
extras,  good  condition.  Asking  $2400. 
Call  (201)  363-8500. 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  ‘4  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1 500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  foiders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  (lount-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED;  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  iL  60090 
(312)  459-9700  Telex  206766 


Tape  equipped  quarter-folder  for  SC  or 
Suburban  press,  completely  rebuilt  with 
26  inch  web.  $7300.00  exchange.  All 
cylinders  replated,  exchange.  Call 
Dauphin  Graphics  (717)  362-3243. 


2  unit  1000  series  Suburban 
4  unit  1100  series  Suburban 
6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former 
Urbanite  add-on  units— 1962 
Urbanite  Vt  folder 
Urbanite  folder— 1964 
JF12  Harris  folder  with  double  parallel. 
V15A  add-on  units  1975/76 
2  unit  News  King  with  KJ4 
4  unit  News  King  with  KJ6 
News  King  and  Daily  King  add-on  units 
Kj4  folder 

KJ6  folders— your  choice  of  3 
4  unit  Color  King— 1963 
Gregg  Imprinter  for  V15A 
Acumeter  Paster 

Offerred  exclusively  by; 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

PO  Box  15999 

Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


SIX  UNITS  HARRIS  V-15  JF-7  Folder. 
Four  units  64  Newsking.  $75M 
delivered  and  installed.  (818)  885- 
5995. 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urtanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


URBANITE,  8  units,  22W,  1965 
Urbanite.  10  units,  239/16",  2  3/C 
units.  1976 

Suburban,  14  units,  1000-1 100  series, 
4  folders,  all  or  part 
Harris.  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22V4" 

Goss,  Mark  I,  2\W,  4  units 
BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  foldei-22%  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


Harris  1650 

6  units,  2:1  double  folder  u  1975.  Press 
in  excellent  state  of  mechanical  repair. 
Located  at  40,000  circulation  daily; 
producing  superb  quality  work.  Will  con¬ 
sider  selling  individual  components  of 
this  press.  Available  August/September. 
Offered  exclusively  by: 

ONE  CORP 
ATLANTA  GA 

(404)  458-9351  Telex  700563 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity.  20 
and  25  HP 

Will  sell  individual  components.  Cali  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  M  ETRO,  4  units,  half  deck.  1 973 
Urbanite.  6  units,  3/color  units 
Urbanite,  add  on  units,  3/color  units 
Suburban,  4  units  and  5  units 
SSC  Community,  21%".  8  units 
SSC  Community,  4  units,  VOP 
SSC  Community.  4  units,  1977-82 
SC  Community,  7  units.  1959-76 
SC  Community.  4  units,  1976-77 
Community,  2  units,  1970 
SC,  SU.  Urbanite  folders  in  stock 
CommuniW,  Urbanite  units  in  stock 
HARRIS  1650,  6  units,  excellent 
845,  several  presses 
V25:  6  units.  1972-74 
V15D.  2  units,  1979 
VI 5A,  8  units  and  6  units 
Add-on  Harris  units  and  folders 
Solna  Color  King.  4  units,  1981 
News  King  add-on  units 
OiNE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


7  unit  Goss  Community,  2  folders.  1968 
5  unit  RZ  Polygraph,  17x24'/i" 

4  unit  Goss  Urbanite,  1970 
4  unit  Harris  V-15D,  1980 
4  unit  News  King,  rebuilt 
4  unit  Harris  V-15A,  1971 
4  unit  Color  King,  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatsct,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  25x38”  sheetfed  press, 
$36,000 

Newman  &  Associates,  208  Nichols  Rd., 
Suite  229,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
2(3-6766. 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  new^per  press.  22V4"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units.  2  folders.  5 
RTP's.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 


FOR  SALE;  1-6  unit  Hoe  Color  Convert¬ 
ible  Super  Production  newspaper  print¬ 
ing  press.  Press  includes  one  half  deck, 
one  color  hump,  one  double  2:1  folder 
with  upper  formers,  semi-automatic  ten¬ 
sion  and  full-speed  web  splicing  mech¬ 
anisms  on  all  reels,  one  Dahlgren  plate 
puncher  and  one  Dahlgren  plate  bender. 
This  press  has  been  converted  to  Di- 
Litho  using  Dahlgren  dampeners.  May 
be  seen  running.  Available  late  1984. 

The  Abilene  Reporter  news 
PO  Box  30,  Abilene,  Texas  7%04 
(915)  673-4271 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


WANT  MGD  (GOSS)  Ima^e  III  (ter¬ 
minals)  and  Micro  and  Edit  Text  sys¬ 
tems.  Call  (312)  586-8800  extension 
391. 


WANTED  TO  BUY 

1  left  side  color  center  plus  two  or  more 
half  decks  for  Goss  Mark  II  press,  A82 
with  23  9/16  inch  cutoff.  Contact:  Terry 
E.  Sturgeon,  PO  Box  2168,  Grand 
Rapids  Ml  49501. 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av.  Hillside  NJ 
07205. 


GOSS  UR8ANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


NEED  6  to  8  units  Urbanite  and  Folder  in 
good  condition  built  after  1970.  Needed 
for  California  operation.  Call  Morris 
Newspaper  Corporations  (912)  233- 
1281. 


USED  MUELLER-MARTINI  inserting 
collator  in  good  condition.  Prefer  model 
227S  or  will  consider  model  227E.  Also 
good  condition  Signode  strap  tires,  pre¬ 
fer  model  MLN  2E  or  EE.  Call  Joe  Scar- 
U2Z0  at  the  Chrystal  Lake  Morning  Herald 
(815)  459-4040. 


To  aravrar  box  number  ads  In 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  1(X)22.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response  to 
an  ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manilla  envelope. 


Help  Wanted... 


ACADEMIC 


ACADEMIC 


ADVERTISING  PROFESSOR.  South 
Dakota  State  University  in  eastern  South 
Dakota.  Academic  year  starts  mid- 
August.  1984.  Rank  and  salary  open. 
Ph.D.  preferred,  master’s  required. 
Other  preferences:  recent  experience  in 
advertising  or  public  relations.  Deadline 
June  15,  1984  or  until  position  is  filled. 
Send  vita  and  references  to  Richard  Lee, 
Head,  Journalism  Department,  SDSU, 
Brookings  SD  57007.  AA/EEO. 


DIRECTOR  OF  PUBLIC  RELATIONS  to 
write  press  releases  for  media  and  copy 
for  university  publications  as  well  as 
advise  university  staff  concerning  con¬ 
stituency  communications  and  publica¬ 
tions.  Work  with  award-winning  graphics 
team.  Job  requires  great  skill  with  lan- 
gage  and  experience  in  media  relations. 
Phillips  University  is  a  selective  liberal 
arts  university  with  about  1,100  stu¬ 
dents.  Send  letter  and  resume  to:  Office 
of  the  President,  Phillips  University,  PO 
Box  2000,  University  Station,  Enid  OK 
73702. 


ADMINISTRATIVE 


MISSISSIPPI  UNIVERSITY  for  Women’s 
Division  of  Communication  anticipates  a 
fall,  1984  opening  for  a  professional 
newsperson  with  a  strong  commitment 
to  teaching  the  basics:  Newswriting, 
reporting  and  editing.  Advanced  degree 
preferable,  with  rank  and  salary  negoti¬ 
able.  Apply  to  William  Sorrels,  Gibbons 
Journalism  Chair,  Mississippi  University 
for  Women, ColumbusMS39701.  MUVV 
is  an  equal  opportunity/affirmative 
action  employer. 


EDITING  INSTRUCTOR 
To  teach  3  classes  per  semester  effective 
August  27.  Eleven-person  faculty,  160 
news  ed  majors.  MA  preferred  with  3 
years  handling  copy.  JUNE  15 
DEADLINE.  Salary,  rank  commensurate 
with  qualifications.  Send  resume  and  re¬ 
ferences  to  Dr.  Dan  Thornburgh,  chair, 
Journalism,  Eastern  Illinois  University, 
Charleston  IL  61920.  An  AA/EOE 
Employer. 


ADMINISTRATIVE 


PERSONNEL  ADMINISTRATOR 

AAajor  New  England  daily  and  Sunday  metro  has  an  opening  for 
a  Personnel  Administrator.  Duties  will  primarily  consist  of  pro¬ 
fessional  and  managerial  recruiting,  including  editorial  positions 
and  assisting  in  labor  relations,  safety  and  EEO. 

Qualifications  desired  are  Bachelor's  degree  in  Personnel, 
Industrial  Relations  or  related  field  and  general  personnel 
responsibilities,  including  recruiting  in  the  newspaper  industry. 
Reporting  or  editing  experience  a  plus. 

If  interested,  please  send  resume,  including  salary  history  to: 

Box  7585 

Editor  &  Publisher 

on  equal  opporfunify  emp/oyer 
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VICE  PRESIDENT 

For  College  and  Community  Relations  and 
Development 

The  State  University  of  New  York  College  at  Broekport 
invites  applications  and  nominations  for  the  position  of 
Vice  President  for  College  and  Coniniunity  Relations  and 
Development.  The  Vice  President,  one  of  four,  reports 
directly  to  the  President  of  the  College,  and  serves  as  its 
chief  marketing/commiinicatons  officer.  He  or  she  super¬ 
vises  and  directs  Admissions,  Alumni  Relations,  Publica¬ 
tions,  news  placement,  media  relations,  and  printing. 
This  person  will  also  be  responsible  for  internal  publica¬ 
tions,  and  will  serve  as  liaison  to  tbe  Broekport  Founda¬ 
tion  and  community  groups. 

Candidates  should  have  strong  administrative  and 
organizational  skills  with  a  history  of  increasing  man¬ 
agerial  responsibility.  They  should  also  have  demon¬ 
strated  performance  in  marketing,  community  and  media 
relations,  and  institutional  promotion.  Minimum  tpiali- 
fications  include  a  Bachelor’s  degree,  a  minimum  of  5 
years  of  relevant  professional  experience,  and  at  least  5 
years  of  administrative  experience.  A  post-graduate 
degree  is  preferred. 

The  salary  will  be  coin|)etitive  and  commensurate  with 
experience.  Nominations  and  letters  of  applicaion, 
including  a  resume,  should  be  addressed  to: 

Office  of  Faculty/Staff  Relations 
408  Administration  Bnilding 
State  University  of  New  York 
College  at  Broekport 
Broekport,  NY  14420 

The  Search  Committee  will  begin  reviewing  applicatons 
on  July  1,  1984.  The  position  will  be  open  by  October 
1,  1984,  and  is  available  on  that  date  nr  as  soon  as 
possible  thereafter. 

The  SUNY  College  at  Broekport  is  an  EOEiAA 


JOURNALISM/PUBLIC  RELATIONS 
Assistant  Professor  of  Communication 
(tenure-track)  to  teach  in  broad-based 
department  offering  majors  in  mass 
communication,  public  relations,  and 
speech  communication.  Teach  courses 
in  print  journalism  and  public  relations 
(e.g.,  newswriting  and  reporting,  edit¬ 
ing,  community  and  press  relations, 
introduction  to  PR,  introduction  to  mass 
media),  and  serve  as  advisor  to 
university-student  newspaper.  Mini¬ 
mum  Master’s  degree  in  Journalism  with 
rofessional  experience  in  journalism/ 
R.  College-level  teaching  experience  is 
highly  desirable.  Salary:  Competitive. 
Begin:  September,  1984.  Submit  letter 
of  application,  vitae  and  references  by 
June  1,  to  John  P.  Foster,  Search  Com¬ 
mittee,  Department  of  Communication, 
Central  Wahington  University,  Ellens- 
burg  WA  98926.  An  AA/EEO/Title  IX 
employer. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER-Daily  and 
Sunday  newspaper,  100,000  plus,  in 
Southeast  is  seeking  an  individual  to 
assist  in  all  phases  of  accounting.  Appro¬ 
priate  background  would  include  BA  in 
Accounting,  CPA  desirable  but  not 
necessary.  Opportunity  to  advance  to 
chief  financial  officer.  Excellent 
benefits.  Salary  open.  Reply  to  Box 
7452,  Editor  &  Publisher. 


ADMINISTRATIVE 


PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gains  and  key  positions  on  small  daily  or 
large  weekly  with  near  term  daily  poten¬ 
tial.  Box  7582,  Editor  &  Publisher. 


SHOPPER  AND  COMMERCIAL  printing 
operation.  Zone  9.  needs  manager  with 
production  and  marketing  skills.  (801) 
355-1975.  Resume,  Box717,  Salt  Lake 
City  UT  84110. 


THE  ARIZONA  REPUBLIC/The  Phoenix 
Gazette  is  seeking  an  experienced  retail 
sales  manager.  Applicants  must  have 
strong  sales  and  motivational  skills. 
Some  travel  is  involved.  Lead  a  staff  of 
over  35  sales  and  management  per¬ 
sonnel.  Salary  in  mid-40s  with  MBO 
bonus  plan.  Send  resume  and  salary  his¬ 
tory  to  Jeffrey  C.  Haag,  Retail  Advertis¬ 
ing  Manager,  PO  Box  1950,  Phoenix  AZ 
85001  or  call  (602)  271-8556. 

TEXAS  PUBLISHER 
You’ll  roll  up  the  sleeves,  get  your  hands 
dirty  running  this  small  daily.  Group 
management  lets  you  do  your  own  thing, 
but  is  there  when  you  need  it.  Applicants 
should  be  strong  on  sales,  cost  cutting. 
Must  know  what  makes  news  side  tick. 
Tough  enought  to  be  firm,  smart  enough 
to  be  diplomatic.  Salary  mid  $30’s  with 
chance  to  grow.  Send  resume  to  Box 
7552,  Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  May  26,  1984 
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HELP  WANTED 
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HELP  WANTED 
EDITORIAL 


BUSINESS  MANAGER/PUBLISHER  for 
projected,  locally  owned  Berkeley  (CA) 
newspaper.  Planning,  fund-raising 
experience  necessary.  MBA/5  years 
experience  desirable  (weekly,  monthly 
o.k.).  Resumes  to:  Board  of  Directors, 
PO  Box  4535,  Berkeley  CA  94704. 


CLASSIFIED  MANAGER,  heavy 
phoneroom-building  experience  for  Chi¬ 
cago  suburban  group.  Healthy  salary 
plus  incentives  plus  profit-sharing 
should  yield  $25,000  first  year,  then 
more.  Requires  full-charge,  promo-wise, 
competitive  recruiter/trainer/ 
salesperson.  Fine  staff,  superb  plant  and 
growth.  Box  7575,  Editor  &  Publisher. 


EXECUTIVE  DIRECTOR-National  pro¬ 
fessional  communications  organization 
seeks  chief  executive  to  manage  Austin, 
Texas  headquarters  staff,  coordinate 
volunteers'  projects,  as  well  as  supervise 
financial,  communications,  fund¬ 
raising,  membership  and  conference 
functions.  Minimum  bachelor's  degree 
and  5-7  years  progressive  management 
experience.  Send  resume  and  salary  his¬ 
tory  by  June  30, 1984,  to  PO  Box  1022, 
Philadelphia  PA  19105. 


PUBLISHER — We're  looking  for  a  week¬ 
ly  publisher  or  small  daily  department 
head  whose  goal  is  to  be  publisher  of  a 
mid-size  or  sub-met  daily.  Publish  our 
small  Northwest  daily,  hone  your  present 
skills  and  we'll  help  you  acquire  the  rest. 
You  will  then  be  ready  to  move  into  a 
more  responsi  ble  position  with  one  of  our 
bigger  properties  or  with  someone  else. 
Write  giving  all  information  about  your¬ 
self  and  experience  to  Box  7574,  Editor 
&  Publisher. 


PUBLIC  INFORMATION  SPECIALIST 
University  of  Florida 
Position  requires  a  bachelor's  degree 
and  3  years  of  professional  experience  in 
news  reporting,  editing,  public  relations, 
or  journalism;  or  a  master's  degree  in 
communications  or  English  and  2  years 
of  the  above  experience.  Experience  as 
described  above  can  substitute  on  a 
year-for-year  basis  for  the  college  educa¬ 
tion.  Candidates  must  have  manage¬ 
ment  experience,  be  knowledgeable  of 
printing  and  estimating,  and  capable  of 
directing  production  from  typesetting  to 
camera-ready  mechanicals.  Salary 
$16,307-$23,636  negotiable,  com¬ 
mensurate  with  qualifications.  Send 
complete  resume  to  Central 
Employment  Center,  4th  floor  stadium. 
University  of  Florida,  Gainsville  FL 
32611  by  June  8, 1984.  Requests  must 
refer  to  position  ID  number  22452  in 
order  to  guarantee  consideration.  Equal 
employment  opportunity/affirmative 
action  employer. 


ADVERTISING 


ADVERTISING  MANAGER,  major 
accounts.  Weekly  with  TMC.  Present 
manager  retiring.  Salary  open.  Refer¬ 
ences  required.  Send  breif  resume  to 
Paul  Barger.  Winslow  Mail,  Box  AW, 
Winslow  AZ  86047. 


ADVERTISING  MANAGER  for  six-day 
afternoon  daily  in  Zone  7.  20,000 
circulation  TMC.  Experience  necessary. 
Salary  with  bonus.  Write  giving  full 
resume  to  Box  7554,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  16,000 
midwest  daily  (plus  30,000  direct-mail 
shopper).  Tough,  competitive  market. 
Veteran  sales  staH.  We  need  an  ad  man 
who  can  do  it  all-classified,  co-op, 
retail,  sales  management  and  promo¬ 
tion.  A  tough  joD  equalled  by  an 
excellent  compensation  package,  fine 
benefits  and  career  opportunities.  Send 
detailed  resume  outlining  experience  to: 
Box  7449.  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  : 


ADVERTISING  DIRECTOR 
Growing  Jewish  weekly  in  New  Jersey, 
seeks  highly  experienced  individual  with 
a  proven  record  in  a  competitive  market 
who  will  be  responsible  for  all  aspects  of 
sales  including  hiring  and  training  of- 
staff,  plus  promotions.  Let's  talk.  Re¬ 
spond  with  resume  and  salary  history  to 
Box  7494,  Editor  &  Publisher. 


ADVERTISING  SALES  position  in  beau¬ 
tiful  northwest  VYyoming.  Five-day  morn¬ 
ing  daily.  Drive,  dedication  and 
imagination  more  important  than  vast 
experience.  Management  potential. 
Send  resume  to  Mr.  Frederick,  Northern 
Wyoming  Daily  News,  PO  Box  508,  Wor- 
landV^8246l. 


ADVERTISING  DIRECTOR  for  pro¬ 
gressive  Ohio  daily  with  total  market  sys¬ 
tem.  Requires  shirt  sleeve  sales  pro¬ 
fessional  with  record  of  creative,  well 
motivated  leadership,  and  strong  back¬ 
ground  in  sales,  sales  development, 
management,  and  personnel  training 
and  motivation.  Salary,  benefits  and 
incentive.  Send  resume  attention  L.  R. 
Shaull,  8  Willoughby  St,  Wapakoneta 
OH  45895. 


KNOCKED  OUT  of  top  mewspaper  man¬ 
agement?  As  the  largest  and  oldest 
religious  page  organization  in  the  coun¬ 
try  we  are  offering  a  permanent  sales 
position  to  a  self-motivated  person  will¬ 
ing  to  travel  Texas,  and  area,  usually  five 
days  a  week,  forty  weeks  yearly.  Our 
product  is  well  known  and  our  reputation 
good.  Excellent  opportunity  to  realize 
$35,000  plus  in  2-3  years.  Send  resume 
in  confidence  to  Box  7547,  Editor  & 
Publisher. 


MARKETING/SALES  DIRECTOR 
For  over  50,000  circulation  newspap¬ 
ers.  Responsible  for  sales  leadership,  all 
revenue  generation,  staff  motivation  and 
key  sales  presentations.  Supervise  top 
managers  and  staff  of  over  50  people. 
This  new  position  includes  directing  all 
sales  efforts  and  expanding  the  mark¬ 
ing  dominance  of  this  Zone  2  publishing 
company. 

Proven  sales  managerial  record,  com¬ 
petitive  sales  experience,  marketing 
knowledge  including  marketing  research 
important.  Working  knowledge  of 
circulation  beneficial.  Good  salary, 
benefits  and  community.  Immediate 
opening.  Reply  to  Box  7536,  Editor  & 
Publisher. 


MARKETING  DIRECTOR— manage 
sales  and  marketing/promotions  for 
expanding  group  of  suburban  weeklies. 
Requires  3  years  experience  in  advertis¬ 
ing  sales  management.  Resumes  and 
salary  history  to  Personnel  Director, 
Wolfe  Publications  Inc,  Fishers  NY 
14453. 


"SHOPPER”  CAREERS 


Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


ARTIQRAPHICS 


NEWSPAPER  ARTIST  with  degree  and 
2-3  years  experience  or  comparable  re¬ 
lated  experience-circulation  15,000- 
must  be  sales  oriented.  Send  resume  to 
Box  7558,  Editor  &  Publisher.  All  ap¬ 
plications  confidential. 


CIRCULATION 


CIRCULATION  MANAGER  Zone  6  Met¬ 
ro,  all  adult,  needs  aggressive  motivator. 
Supervise  full  staff  oTnome  deliveiY  and 
single  copy  operations.  Enthusiastic  and 
hard  working  necessary.  Box  7465,  Edi¬ 
tor  &  Publisner. 

i.  1984 


CIRCULATION  MANAGER  wanted  for 
5,500  daily.  Zone  5.  Must  have 
experience  in  carrier,  motor  route,  mail- 
room  supervision,  etc.  Promotion 
minded,  enthusiastic  and  hard  working. 
If  you  fit  the  bill  send  resume  and  salatv 
requirements  to:  Box  7553,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGER  High 
energy  motivation  with  a  documented 
track  record  to  take  charge  of 
telemarketing,  crewing,  contests  and 
over-all  circulation  developments  for  a 
newly  reorganized  30.000  daily  in  a 
booming  state  capital.  Write  Publisher, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck  ND  58501. 


CIRCULATION  DIRECTOR— Good 
opportunity  for  aggressive  marketing- 
minded  sales  pro  to  lead  anxious  staff  in 
competitive  market.  Right  person  will 
know  circulation  computer  systems.  Tot¬ 
al  market  coverage  experience  will  give 
you  an  edge.  Good  salary  plus  bonus  plus 
excellent  benefits  and  a  great  suburban 
market  to  live  in.  Good  opportunity  for 
career  growth.  Write  in  strict  confidence 
to:  Publisher,  The  Register,  1  Register 
Plaza,  Shewsbury  NJ  (3770 1.  EOE  M/F. 


EXPERIENCED  CIRCULATOR  sought  by 
multiple  publication  firm  (newspapers 
and  magazines)  in  southwest  Michigan. 
This  is  a  management  opportunity  as 
part  of  an  expansion  move.  Willing  to 
train  the  right  person  who  has  some 
experience.  Strong  candidate  will  have 
paid/free  experience,  knowledge  of  con¬ 
version,  newspapers  and  magazine 
fulfillment.  Send  resume  and  salary  his¬ 
tory  to  David  Hohendorf,  Box  14,  Union 
Lake  Ml  48085. 


SINGLE  COPY  manager  in  Zone  2.  Sal¬ 
ary  in  high  $20's  with  good  benefits  and 
excellent  advancement  opportunity. 
Must  be  aggressive  in  single  copy  sales. 
Backgrou^  in  union  enviroment  and 
five  years  experience.  Box  7540,  Editor 
&  Publisher. 


THE  LAS  VEGAS  REVIEW-JOURNAL, 
Nevada's  largest  newspaper,  is  seeking 
aggressive  individuals  for  supervisory 
positions.  District  manager  with  2-3 
years  experience  will  be  considered. 
Send  resume  and  salary  requirements  to 
Circulation  Director,  Lis  Vegas  Review- 
Journal,  PO  8ox  70,  Las  Vegas  NV 
89125-0070.  An  equal  opportunity 
employer. 


ASSISTANT  MANAGING  editor- 
reporter.  Prize  winning  twice-weekly 
Chicago  suburban  newspaper  group. 
Need  creative,  demanding  leader  with 
strong  reporting  background.  Must  get 
most  from  4-5  person  staff.  Several  adja¬ 
cent  markets.  Will  consider  only  few 
years  experience  if  you  have  "it".  Send 
resumes,  clippings  to:  Todd  Wessell, 
Journal,  1375  Oalrton,  Des  Plaines,  IL 
60018. 


ASSISTANT  FINANCIAL  EDITOR 
Number  2  job  in  expanded  financial  sec¬ 
tion  of  major  metropolitan  in  Zone  5. 
Excellent  salary,  and  fringe  benefits. 
Box  7568,  Editor  &  Publisher. 


ASSISTANT  EDITOR 
5,200  circulation  Southeast  Arkansas 
weekly  seeks  individual  to  assist  manag¬ 
ing  editor.  Must  have  strong^writing,  lay¬ 
out  and  photography  skills.^nd  resume 
and  work  samples  to  Tim  Kessler,  Man¬ 
aging  Editor,  Ashley  News  Observer,  PO 
Box  798,  Crossett  AR  71635. 


ASSISTANT  EDITOR 
Fast-growing  New  England  alternative 
news  weekly  seeks  talented  writer/editor 
to  grow  with  us.  Must  have  proven 
exceptional  abilities  in  writing,  copy 
editing  and  headline-writing.  This  is  a 
newly-created  position  with  an  exiting 
paper  and  we  are  looking  for  the  very 
best.  Send  resume,  clips,  to  Michael 
Bingham,  Worcester  Magazine,  PO  Box 
1000,  Worcester  MA  01614. 


ASSISTANT  MANAGING  EDITOR 
Large,  25  year  old,  50,000  circulation, 
proritable,  rapidly  expanding  Washing¬ 
ton  area  suburban  weekly  has  opening 
for  assistant  managing  editor.  Mid  20's. 
profit  sharing.  Help  direct  reportorial 
staff  of  9.  Send  resume,  clips  and  refer¬ 
ences  to  Personnel  Manager.  The  Gaith¬ 
ersburg  Gazette,  PO  Box  606,  Gaith¬ 
ersburg  MD  20877. 


BOATING  REPORTER  for  top  national 
boating  newspaper.  Opportunity  to  do 
solid,  varied  reporting,  work  with 
excellent  news  team  and  get  out  on  the 
water.  Some  newspaper  experience 
necessary  as  well  as  sailing  experience/ 
interest.  Send  resume,  non-returnable 
clips  and  cover  letter  to  Editor,  Sound¬ 
ing,  Essex  CT  06426. 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in^he  pages  of 

Editor  &  Publisher 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CREATIVE  EDITOR  for  anglo-Jewish 
weekly,  northern  New  Jersey.  Ability  to 
develop  cover  stories,  special  features, 
and  coordinate  expanding  staff.  Layout 
knowledge.  Strong  communal 
involvement.  Send  resume,  by-lined 
clips  and  salary  requirements  (con¬ 
fidentiality  respected)  to  Box  7537,  Edi¬ 
tor  &  Publisher. 


CONNECTICUT  newspaper  seeking  a 
sports  reporter.  Experience  not  required. 
Strong  academic  credentials  are  a  plus. 
Please  send  resume  to  Box  7549,  Editor 
&  Publisher. 


COPY  DESK  Intern  for  Bay  A-ea  PM  dai¬ 
ly.  Desk,  VDT  experience  preferred, 
^nd  resume,  clips  to  Chris  Campos, 
Daily  Review,  PO  Box  5050,  Hayward  CA 
94540.  Immediate  opening. 


COMMUNITY  NEWSPAPER  in  Zone  9 
seeks  imaginative,  hard  working  sports 
editor  to  cover  variety  of  youth  sports 
programs,  three  high  schools,  major  uni¬ 
versity  and  community  college;  direct 
stringers  and  photograpners;  do  layout; 
heads,  etc.  Three  years  experience  pre¬ 
ferred.  Send  resume  to  Box  7512,  Editor 
&  Publisher, 


CITY  EDITOR-Do  you  pursue  news 
aggressively?  Are  you  a  good  writer  and 
an  even  better  editor?  Can  you  inspire 
reporters  to  see  beyond  the  ordinary? 
Have  you  supervised  writers  for  at  least  2 
years?  Then  maybe  you’re  the  one  we’re 
looking  for  to  lead  7  Metro  news  report¬ 
ers.  They’re  part  of  the  staff  serving  two 
Zone  3  dailies  with  circulation  topping 
100,000.  Box  7567,  Editor  &  Pub¬ 
lisher. 


COLLEGE  TOWN  22,000  PM  seeks  copy 
editor  with  strong  layout,  headline  writ¬ 
ing  and  copy  editing  skills.  Some  night 
work.  One  year  desk  experience  or  2-3 
years  reporting  experience  preferred. 
Send  resume,  samples  tO:  Personnel 
Department.  Centre  Daily  Times  (a 
Knight-Ridder  newspaper),  PO  Box  89, 
State  College  PA  16804. 


EDITORIAL  ASSISTANT 
To  help  produce  a  monthly  trade 
publication.  Job  requires  strong  gram¬ 
matical  skills,  and  experience  in  news¬ 
paper  and  magazine  reporting,  writing, 
editing,  and  proof  reading.  Technical 
knowledge  helpful  but  editorial  ability 
far  more  important.  Ideal  entry  level 
position  with  growth  potential.  Located 
10  miles  south  of  Sun  Valley,  Idaho. 
Send  resume  and  writing  samples  to: 
Pam  Waite,  Commtek  Publishing  Com¬ 
pany,  Box  1048V,  Hailey,  ID  83333. 


EDITORIAL  WRITER 
Zone  9  daily  of  150,000  plus  is  looking 
for  a  skillful  generalist  prepared  to  write 
editorials  in  the  mood  of  enlightened 
conservatism.  We  are  right  of  center  but 
not  predictably  so.  We  want  someone 
who  thinks  clearly  in  addition  to  writing 
well.  Good  salary  and  benefits  for  the 
right  (no  pun)  person.  Replies  con¬ 
fidential.  Send  resumes  and  salary  re¬ 
quirements  to  Box  7059,  Editor  &  Pub¬ 
lisher. 


EDITOR  needed  for  small  weekly  in 
interesting  locale  and  competitive  mar¬ 
ket  of  Zone  3.  Must  have  experience, 
camera  and  car.  Send  clips,  resume,  let¬ 
ter  and  salary  requirements  to  Box 
7510,  Editor  &  Publisher. 


9  General  Motors 

Research  Laboratories 

has  immediate  openings  for; 

SCIENCE  (and  SPEECH) 
WRITERS 

General  Motors  is  moving  rapidly  to  higher  technol¬ 
ogy,  and  GM's  Research  Laboratories  needs  trained 
science  writers  who  can  translate  technical 
achievements  of  its  1600-person  staff  (including 
more  than  350  PhD  researchers)  into: 

■  Interesting  print  articles  for  broad  internal  and 
external  publics; 

■  News  releases  for  the  business  and  technical 
press; 

■  Speeches  on  technical  subjects  to  nontechnical 
audiences; 

■  Video  and  film  reports,  exhibits,  and  displays. 

A  master's  degree  in  science  writing  or  journalism  is 
required,  preferably  with  an  undergraduate  degree  in 
physical  science/engineering  Magazine  or  speech 
writing  experience  ishighly  desirable.  Demonstrated 
ability  to  write  is  required. 

Applicants  must  have  U  S  citizenship  or  visa  status  that 
legally  permits  them  to  accept  permanent  employment 
under  U  S  immigration  laws 

If  interested,  please  send  a  resume  along  with  references 
and  a  folio  of  published  material  and  speeches  to 

Mr  Lee  Buzan,  Head 
Technical  Information  Department 
General  Motors  Research  Laboratories 
Warren,  Ml  48090-9057 
An  Equal  Opportunity  Employer 


COPY  SUPERVISOR 
Publication  department  of  a  major 
medical  society  with  offices  in  the  sub¬ 
urban  Chicago  area  seeks  and 
experienced  copy  editor/writer. 
Responsibilities  will  center  on  the  man¬ 
agement  of  functions  related  to  editing 
scientific  material  for  publication  in 
monthly  and  bi-monthly  journals, 
including  training  and  supervision  fo 
staff  copy  editors  and  freelancers  and 
interaction  with  physician-authors. 
Some  production  experience  would  be 
helpful,  but  expertise  in  medical  editing 
is  far  more  important.  We  offer  a  com¬ 
petitive  salary,  good  benefits  and  an 
atmosphere  conducive  to  learning  and 
professional  growth.  Please  forward 
cover  letter  and  resume  in  confidence: 
Box  7569,  Editor  &  Publisher. 


CORRESPONDENTS  sought  by  Holly¬ 
wood  Reporter,  daily  entertainment 
newspaper,  in  Sacramento,  Atlanta, 
Nashville,  Washington  DC,  to  work  on 
space  rate  basis.  Knowledge  of  show 
business  desirable.  Letter  to  Eliot 
Tiegel,  editor,  6715  Sunset  Blvd,  Holly¬ 
wood  CA  90028. 


Editor 


For  technical  section  of  weekly  business 
newspaper  in  the  metalworking  field. 
Must  be  able  to  present  news  of  man¬ 
ufacturing,  production  and  materials  in 
readable  form  for  busy  executives. 
Newspaper  writing  and  editing 
experience  desirable. 

Send  resume  and  salary  requirements  to 
Box  A43,  1 1  West  37  Street,  New  York, 
NY  10018. 

Equal  Opportunity  Employer  M/F 


NEWS  EDITOR  for  AFTERNOON  DAILY 
in  Zone  7.  Must  have  active  news  back¬ 
ground,  know  photography.  Three  pub¬ 
lications.  Staff  of  five.  Send  application 
to  Box  7555,  Editor  &  Publisher. 


PROGRESSIVE  six-day  daily,  8,000 
circulation,  needs  leader  with  minimum 
two  years  reporting  experience  to  run 
newsroom,  train  reporters,  lay  out  pages. 
Send  resume,  writing  samples  to  Ron 
Roat,  ME,  The  Times,  PO  Box  9,  Frank¬ 
fort  IN  46041 


EDITORS— for  future  openings  with 
aggressive,  fast-growing,  competitive 
suburban  dailies  in  a  dynamic  south¬ 
western  market.  Papers  stress  editorial 
quality.  You  must  have  ability  to  moti¬ 
vate  a  young  staff,  some  management 
and  desk  experience,  crisp  layout  skills 
and  a  strong  desire  to  excell.  If  your  look¬ 
ing  for  challenge  and  have  the  talent, 
write  us.  Box  7577,  Editor  &  Publisher. 


FAST-GROWING,  FLORIDA  daily  seek¬ 
ing  copy  editor,  assistant  city  editor  and 
executive  sports  editor.  If  you  are  strong 
in  any  of  these  areas  and  ready  to  grow 
with  us,  send  resume  and  clips  to  Box 
7495,  Editor  &  Publisher. 


FARM  REPORTER  or  reasonable  faci- 
mile,  beginner  or  a  few  years  experience. 
Willing  to  travel  for  55,000  ABC  weekly, 
six  state  area.  Phone  Duane  Ross,  assis¬ 
tant  publisher,  l-(800)  835-0116. 
High  Plains  Journal,  PO  Box  760,  Dodge 
City  KD  67801. 


FASHION  EDITOR— Metropolitan  daily 
in  highly  competitive  sunbelt  city  seek¬ 
ing  experienced,  innovative  journalist  as 
fashion  editor.  Layout  and  graphics 
knowledge  desirable.  Top  notch  writing 
essential.  Salary  negotiable.  Zone  6. 
Send  resume  and  clips  to  Box  7580, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
for  small  North  Alabama  daily. 
Immediate  openings  for  experienced 
writer  willing  to  "do  it  all"  on  quality 
publication.  Basic  photographic  knowl¬ 
edge  helpful,  must  be  fast  accurate  writ¬ 
er  with  VDT  experience.  Good  benefits, 
salary  commensurate  with  experience, 
excellent  opportunity  for  advancement. 
Send  resume,  non-returnable  clips  and 
salary  requirments  to  Bob  Bryan.  Editor- 
in-Chief,  The  Cullman  Times,  300  4th 
Ave  SE,  Cullman  AL  35055. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


EDITOR/BUREAU  CHEIF  for  growing, 
award-winning  small-city  PM  Zone  2  dai¬ 
ly.  Deadline,  layout,  copy  editing,  wire, 
VDT  experience.  Managerial  authority. 
Send  resume,  clips,  salary  requirments 
to  Box  7565,  Editor  &  Publisher, 


ENTRY  LEVEL  EDITORIAL  staff 
position,  generalist,  open  on  Catholic 
weekly  in  Zone  3.  Excellent  opportunity 
for  recent  or  May  journalism  school 
graduate.  Layout,  headline  writing,  use 
of  35mm  camera  essential.  Must  have 
auto.  Salary  $13, 000-515,000 
depending  on  skills.  Begin  Thursday, 
August  2.  Send  resume  and  cover  letter 
to  Box  7496,  Editor  &  Publisher. 


MANAGING  EDITOR 
Join  one  of  New  Jersey’s  most  pre¬ 
stigious  weekly  newspapers.  The  Some¬ 
rset  Messenger-Gazettedi  a  managment 
level.  We  are  looking  for  someone  with 
grassroots  news  savvy  and  the  ability  to 
work  with  and  lead  people.  Send  resume 
in  confidence  tO:  Editor,  The  Gazette, 
PO  Box  699,  Somerville  NJ  08876. 


MANAGING  EDITOR 
Denver,  10  year  old  metro  weekly, 
53,000  circulation,  needs  strong  pro¬ 
fessional  with  2-5  years  experience  to 
direct  staff  of  3.  An  original  thinker  with 
a  strong  news  background  is  what  we 
need  to  continue  our  tradition  of  scoop¬ 
ing  the  dailies!  Send  resume  and  editing 
examples  to:  Publisher,  Up  The  Creek, 
2038  S  Pontiac  Way,  Denver  CO  80224. 


MAJOR  ZONE  7  daily  seeks  Editorial 
Writer  with  moderate-to-conservative 
point  of  view  and  interested  in  national 
and  international  events.  An  ability  to 
comment  on  non-government  issues 
such  as  the  arts,  lifestyles  or  entertain¬ 
ment  would  be  a  plus.  Box  7532,  Editor 
&  Publisher. 


MANAGING  EDITOR  sought  tor  aggres¬ 
sive  22,000  PM  daily  in  South.  Must 
have  excellent  editing  skills  and  news 
judgment,  plus  supervisory  experience, 
and  be  capable  of  leading  young  27- 
person  staff.  Reply  stating  salary  re¬ 
quirements  to  Box  7570,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR 
The  ability  to  direct  staff,  edit  copy  tight¬ 
ly  and  maintain  a  consistant  community 
presense,  both  editorally  and  personally 
are  a  must  for  this  job.  You  will  be  in 
charge  of  a  well  established  paid  circula¬ 
tion  weekly  in  one  of  Chicago’s  north 
suburbs.  The  paper  is  one  of  30  weeklies 
published  by  a  growing  company.  Five 
years  experience  as  a  reporter/editor  re¬ 
quired.  Excellent  benefits  plus  a  com¬ 
petitive  starting  salary.  Please  send 
resume  including  salary  history  plus  a 
copy  of  your  paper  to: 

Lawrence  Setnicar 
Pioneer  Press,  Inc. 

1232  Central  Avenue 
Wilmatte  IL  60091 

A  subsidiary  of  Time  Inc.  Equal  opportu¬ 
nity  employer.  M/F. 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


HEALTH  SCIENCES  WRITER  for  univer¬ 
sity  news  bureau  to  cover  medical  school 
and  other  health  fields.  Salary  mid  to 
high  twns.  Degree,  2  years  professional 
experience  as  a  writer/editor.  Send 
resume,  3  best  clips  by  June  7  to  H.  H. 
Knoop,  Information  Services,  University 
of  South  Carolina,  Columbia  SC  29208. 
Equal  Opportunity/Affirmative  Action 
Employer. 


INVESTOR'S  DAILY,  America’s  busi¬ 
ness  newspaper,  is  seeking  experienced 
financial  lournalists  with  daily 
experience  for  its  Los  Angeles,  New  York 
and  Washington  offices. 

Send  resumes  and  clips  to  Maryanne 
McNellis,  Editor,  Investor’s  Daily,  PO 
Box  24559,  Los  Angeles  CA  90024. 


Reporter 

For  Houston  bureau  of  national  daily 
business  newspaper.  2  years  experience 
on  a  daily  newspaper,  or  business  report¬ 
ing  experience  required.  Position  re¬ 
quires  aggressive  well  organized  person 
who  can  develop  stories,  handle  varied 
assignments  and  meet  deadlines. 

Send  resume  and  salary  requirements  to 
Box  A34,  1 1  West  37  Street,  New  York, 
NY  10018 

Equal  Opportunity  Employer  M/F 


EXPERIENCED  SPORTS  WRITER 
Send  resume  and  clips  to  Kay  Cause, 
Personnel  Director,  Yakima  Herald 
Republic,  PO  Box  9668,  Yakima  WA 
98909.  An  equal  opportunity  employer. 


SOUTHERN  MEDIUM  sized  daily  news¬ 
paper  needs  experienced  editorial  writ¬ 
er.  Prefer  traditional  and  conservative 
orientation.  Send  full  resume  and  clips 
to  Box  7571,  Editor  &  Publisher. 


THE  BOSTON  HERALD  has  an  opening 
for  a  TV  reviewer/reporter.  We  are  looking 
for  an  accomplished,  stylish  reviewer 
with  reporting  experience.  The  applicant 
must  have  three  years  daily  experience  or 
a  very  good  equivalent.  Send  resumes 
and  clips  (no  more  than  five)  to  ARTS 
EDITOR,  The  Boston  Herald,  1  Herald 
Square,  Boston  MA  02106. 


TEXAS  DAILY  seeks  an  experienced 
reporter  with  the  ability  to  develop  con¬ 
tracts,  research  records  and  dig  for 
investigative  stories.  Lucid  writing  style 
essential.  Knowledge  of  Texas  courts 
and  governmental  agencies  desired,  but 
not  mandatory.  Please  send  clips, 
resume,  work  history,  references  and 
salary  requirements  to  managing  editor. 
Box  7579,  Editor  &  Publisher. 


IT’S  A  CLASSIFIED 
SECRET! 

We  ll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don’t  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you’re 
answering  Is  on  your  list,  we’ll 
discard  your  reply. 


QUALITY  JOURNALISTS 

The  Seattle  Times,  winner  of  many  of  the 
most  prestigious  national  newspaper 
awards  in  1984,  including  a  Pulitzer 
Prize,  is  seeking  experienced  and 
talented  journalists. 

We  anticipate  only  a  few  openings  during 
the  remainder  of  the  year  —  virtually  all 
of  them  for  news  and  feature  copy  editors 
and  assistant  city  editors  —  and  we  will 
hire  only  the  very  best. 

We  are  looking  for  copy  editors  who  are 
highly  prized  by  their  newspapers,  but 
who  are  seeking  a  bigger  challenge  — 
the  challenge  of  helping  a  very  good 
newspaper  become  great. 

We  are  looking  for  assistant  city  editors 
who  combine  first  rate  story  editing  skills 
with  demonstrated  supervisory  know¬ 
how. 

We  expect  all  applicants  to  have  energy, 
ideas,  at  least  5  years  of  proven  ability 
and  a  desire  to  join  in  our  commitment  to 
excellence. 

We  offer  challenging  work  in  one  of  the 
country’s  most  livable  regions,  excellent 
pay  and  benefits  and  aggressive  editorial 
leadership. 

All  contracts  will  be  considered  con¬ 
fidential.  Inquiries  include  a  concise 
resume,  a  letter describingyour  interests 
and  goals  and  samples  of  recent  work 
(copies,  samples  can  not  be  returned). 

No  phone  calls,  please.  Each  applicant 
will  receive  a  written  response.  Send 
information  to  R.C.  Follett,  The  Seattle 
Times,  PO  Box  70.  Seattle  WA  981 1 1 . 
An  equal  opportunity  employer  M/F/H. 


WRITER/REPORTER 
Fast-growing  alternative  newsweekly 
seeks  aggressive,  energetic  writer/ 
reporter.  Opportunity  to  develop 
investigative  and  general  interest 
pieces.  We  emphasize  local  coverage 
and  are  looking  for  a  self-starter  and 
first-rate  writer.  Send  resume  and  clips 
to  Deborah  Norton,  Worcester  Magazine, 
PO  Box  1000,  Worcester  MA  01614. 


REPORTER - Wanted  for  The  Tampa 

Tribune’s  Metro  staff.  Only  top,  five-year 
candidates  should  apply.  Send  resume, 
clips  and  references  to: 

Joe  Reeistrato 
City  Editor 
The  Tampa  Tribune 
PO  Box  191 
Tampa  FL  33601 


Reporter 

For  national  daily  business  newspaper.  2 
years  experience  on  a  daily  newspaper  or 
business  reporting  experience  required. 
Position  requires  aggressive,  well  orga¬ 
nized  person  who  can  develop  stories, 
handle  varied  assignments  and  meet 
deadlines. 

Send  resume  and  sala^  requirements  to 
Box  A45,  1 1  West  37  Street,  New  York, 
NY  10018. 

Equal  Opportunity  Employer  M/F 


WASHINGTON.  D.C. 
Newspaper  group  has  opening  for 
experienced  reporter  in  its  Washington 
news  bureau.  Resume  and  clips  to:  Edi¬ 
tor,  PO  Box  7608,  Washington  DC 
20044. 


I 


COPY  EDITOR 

European  Stars  and  Stripes,  American  daily  newspaper  published  in  Earmany,  is  lookini 
for  a  writer  to  serve  as  copy  editor  on  day  or  night  main  news  desk  performing 
responsible  editing  and  writing  duties,  revises,  conects  and  prepares  (rewriting)  news 
Items  and  photo  captions  to  fit  standard  of  style,  makeup  in  accuracy  required  by  the 
Stars  and  Stripes  newspaper.  Editing  and  writing  are  performed  on  video  disp^y 
terminals.  Candidates  must  have  a  minimum  of  3  years  general  and  2  years  of  special¬ 
ized  experience  editing  news  copy  for  a  daily  new^par.  S20.SS5  P/A,  plus  tax  frH 
living  allowance  of  up  to  SS.400  P/A  for  employees  with  family  or  SA  400  without  lamihr. 
Also  group  insurance  and  round-trip  relocation  reimbursement  Appiicants  must  send 
full  resume  and  make  reference  to  this  advertisement  Applications  must  be  post¬ 
marked  on  or  before  June  4th  and  must  be  addressed  to  the  Civilian  Personnal  Otiica  in 
care  of  The  European  Stars  and  Stripes,  New  York  operations,  252  7th  Ave,  Room  401. 
New  York  NY  10001. 


THE  TIMES  NEWS,  a  22,000  7  day  AM 
daily  in  southern  Idaho,  is  looking  for  a 
desk  editor  as  an  addition  to  its  3-person 
universal  desk.  Applicants  should  have 
superior  editing,  headline  writing  and 
layout  skills  and  be  familiar  with  all 
phases  of  modern  newspaper  layout  and 
graphics.  Entry-level  applicants  consid¬ 
ered.  Send  complete  resume,  references 
and  tearsheets  to  Steven  Hartgen,  Man¬ 
aging  Editor,  Box  548,  Twin  Falls  ID 
83301. 


REPORTER  to  train  for  News  Editor  on 
small,  exclusive  Sun  Belt  daily.  Clips  to 
Box  7542,  Editor  &  Publisher. 


SPORTS  EDITOR-WRITER:  All  sports. 
Afternoon  and  Sunday  morning  daily. 
Desk  and  coverage  required.  Selfstarter. 
Camera  eimerience  helpful.  Write  Edi¬ 
tor,  Box  8/0,  Alamogordo  NM  88310. 


TOP  NOTCH  REPORTER/Editor  wanted 
for  great  opportunity  with  89,000 
circulation  magazine  and  newsletter  in 
occupational  safety  and  health  field. 
Applicant  must  be  experienced  in 
serious  news  gathering,  interviewingand 
writing.  Self  disiplined,  organized, 
aggressive  and  effective  are  characteris¬ 
tics  we  seek.  Prefer  person  willing  to 
relocate  to  central  Texas,  but  will  consid¬ 
er  exceptional  correspondent,  particu¬ 
larly  in  Washington  D<J  area.  Knowledge 
of  occupational  safety  and  health  fielcTa 
big  plus,  but  not  mandatory.  Salary 
$17,000  plus  good  growth.  Send 
resume  to  Editorial  Director,  PO  Box 
7573,  Waco TX76714or call  Miss  Hart, 
Personnel  Manager  (817)  776-5011. 


WRITER/ARCHITECHTURE 
AND  INTERIOR  DESIGN 
SOUTHERN  LIVING  MAGAZINE 
Do  you  have  a  strong  interest  or  pro¬ 
fessional  training  in  residential  design? 
Do  you  have  professional  writing 
experience  with  a  newspaper  or 
magazine?  Would  you  relocate  to  Birm¬ 
ingham?  Would  you  be  willing  to  travel 
across  the  South  a  minimum  of  one  week 
a  month?  If  you  can  answer  yes  to  ALL 
these  questions,  send  a  resume,  at  least 
five  examples  of  your  writing,  and  a 
stamped  self  addressed  envelope  to: 
Louis  Joyner,  SOUTHERN  LIVING 
Magazine,  Box  523,  Birmingham  AL 
35201. 


WRITER/EDITOR  AVIATION 
Associate  editor  aviation  publication. 
Write  news,  news  features  on  business 
and  commuter  aviation,  civil  helecopt- 
ers.  Competent  writer,  photographer,  li- 
senced  and  active  pilot;  English  skills. 
Travel.  Send  resume  and  published  writ¬ 
ing  samples  to  Aviation,  PO  Box  277, 
Midland  Park,  NJ  07432.  Good  salary 
and  fringes. 


REPORTER  for  nations  largest  daily  law 
newspaper.  Must  have  strong  back¬ 
ground  in  journalism  and  law.  Good  pay¬ 
ing  and  benefits.  Send  resume  and  clips 
to  Editorial  Department,  Los  Angelas 
Daily  Journal,  210  S  Spring  St,  Los 
Angelas  CA  90054. 


MARKETING 


AN  EXCELLENT  position  with  a  well 
established  daily  in  an  exciting  top  50 
market.  Individual  will  work  in  the  realm 
of  the  total  newspaper,  and  with  high- 
level  executives  and  major  clients.  Must 
have  a  strong  background  in  the  writing 
of  copy  for  both  promotion  and  advertis¬ 
ing  sales  development  for  dissemination 
in  print,  a/v  presentation  and  broadcast. 
Must  have  an  understanding  of  research 
data  and  their  intergration  into  per¬ 
suasive  copy.  A  good  sense  of  graphic 
design  and  an  understanding  of  produc¬ 
tion  IS  also  desirable.  Must  nave  initia¬ 
tive  and  self  drive.  Must  be  objectives 
orientated.  Send  resume,  including  sal¬ 
ary  requirements,  in  confidence  to  Box 
7520,  Editor  &  Publisher, 


PHOTOGRAPHER 


PHOTOGRAPHER 

European  Stars  and  Stripes,  American 
daily  newspaper  published  in  Germany, 
is  looking  for  a  photographer  to  serve  as  a 
photographic  field  reporter  performing 
difficult  and  responsbie  photographing 
of  a  wide  variety  of  fields  to  include  poli¬ 
tics,  industry  and  various  activities  and 
programs  of  military  services  overseas, 
sports,  disasters,  special  and  social 
events  and  historical  subjects.  Scope  of 
assignment  covers  the  European  and 
African  continents,  extending  to  the  near 
east.  Required  to  determine  and  secure 
most  exp^itious  method  of  transmitting 
pictures  for  use  in  the  newspaper.  Candi¬ 
dates  must  have  a  minimum  of  5  wars 
general  experience  in  the  field  of  still 
photography.  Preferred  experience  is  in- 
depth  news  photography  experience  on  a 
US  metropolitan  daily  newspaper. 
$20,965  P/A  plus  tax  free  living 
allowance  of  up  to  $5700  P/A  for  em¬ 
ployees  with  family  or  $46(X)  without 
family.  These  living  allowance  rates  are 
subject  to  change  by  the  Department  of 
State,  based  on  the  current  value  of  the 
dollar  in  Germany.  Also  group  insurance 
and  round-trip  relocation  reinburse- 
ment.  Applicants  must  send  a  complete 
application  form  (DA  form  3433)  and  a 
full  resume  making  reference  to 
advertisement  number  V/tA.  Applica¬ 
tion  forms  can  be  obtained  by  calling  The 
European  Stars  and  Stripes  New  York 
operations  office  (212)  620-3333.  Ap¬ 
plications  must  be  postmarked  on  or 
before  June  4  and  must  be  addressed  to 
the  civilian  personnel  office  in  care  of 
European  Stars  and  Stripes  (NY 
operations)  252  7th  Ave,  Room  401, 
New  York  NY  10001. 


JOIN 

OUR 

CONTRACT 

CREW! 
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V 


_ HELP  WANTED 

PHOTOJOURNAUSM 

WE  ARE  LOOKING  for  an  aggressive  self 
starter  with  particular  emphasis  on  pic¬ 
ture  stories.  You'll  have  the  time  and 
we'll  have  the  space.  This  is  the  opportu¬ 
nity  of  a  lifetime  to  join  an  aggreable  and 
hard  working  staff  of  award  winners. 
Only  the  best  need  apply,  minimum  two 
years  experience.  No  phone  calls  please. 
Submit  resume  and  portfolio  by  June  4; 
The  Grand  Rapids  Press.  Jim  Starkey, 
Picture  Editor,  155  Michigan  NW, 
Grand  Rapids  Ml  49503.  An  equal 
opportunity  employer. 


PRESSROOM 


ASSITANT  PRESSROOM  FOREMAN 
Northern  New  Jersey  state  of  the  art 
newspaper  with  new  offset  presses  seeks 
an  experienced  offset  pressroom  mana¬ 
ger.  Quality  color  experience  is  a  require¬ 
ment.  Individual  will  be  required  to  run 
the  pressroom  on  a  rotational  basis  with 
two  other  assistant  foremen  on  a  7-day, 
3  shift  operation.  Ability  to  com¬ 
municate  and  instruct  pressmen  is  man¬ 
datory.  Will  be  expected  to  assist  in  the 
preparation  of  operating  procedures, 
training  outlines  and  training  manuals. 
Experience  in  quality  control  procedures 
and  waste  reduction  programs  highly 
desirable.  Send  resume  including  salary 
requirments  to  Box  7539,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  PRESSROOM  FOREMAN 
To  assist  pressroom  manager  in  the 
printing  operation  for  a  group  of  growing 
weeklies  in  northern  New  Jersey.  Goss 
Urbanite  experience  necessary.  Super¬ 
visory  experience  a  plus.  Send  resume 
and  salary  requirements  to  Box  7546, 
Editor  &  Publisher. 

PRESSROOM  FOREMAN 
We  are  seeking  an  experienced,  mature 
individual  to  manage  our  three  shift 
newspaper/commercial  press  operation. 
Applicant  must  have  a  minimum  of  5 
years  supervisory  experience  on  Goss 
Communities  and  possess  strong  people 
skills,  leadership  qualities  and  have  a 
strong  commitment  to  quality  and  pro¬ 
ductivity.  Beautiful  coastal  Zone  2  loca¬ 
tion.  Send  resume  including  salary  his¬ 
tory  and  requirements  to  Box  7530,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


HELP  WANTED 


PRODUCTION 


ASSISTANT 

PRODUCTION  MANAGER 

We  are  a  major  metropolitan  paper  seeking  a  person  vrith  strong  letterpress 
background.  You  will  work  with  a  solid  management  team  now  and  be  able 
to  assume  great  responsibility  in  the  future.  Excellent  opportunity  for  a 
quality,  production  oriented  manager.  Analytical  and  communication  skills 
important.  Front  end  experience  helpful.  We  are  looking  for  a  highly 
motivated  individual  who  can  motivate  others.  We  offer  a  good  salary  with 
excellent  fringe  benefits  and  working  conditions.  Send  resume  and  salary 
history  to  Box  7584,  Editor  &  Publisher. 

An  equal  opportunity  employer. 


PRODUCTION  MANAGER:  Are  you  look¬ 
ing  for  a  challenge,  a  good  place  to  work 
at  a  salary  that  is  competitive  with  many 
dailies?  Are  you  a  hands-on  manager 
with  prodution  front-end  computer 
experience  and  with  a  knowledge  of 
press  and  composing  room?  Do  you  have 
management  experience  and  like  work¬ 
ing  with  people?  If  so,  this  job  may  be  for 
you!  We  are  a  large,  quality-minded 
weekly  group  in  a  growth  market  which 
offers  a  pleasant  place  to  live  and  work. 
Ideal  job  for  a  production  manager  in  a 
small  to  medium-sized  dailly  who  is 
seeking  a  change.  Send  resume,  salary 
history  and  salary  requirements  to  James 
Kilgore,  The  Princeton  Packet,  Box  350, 
Princeton  NJ  08542. 

EOE  M/F 


NEWSPAPER  PRODUCTION  MANAGER 
Weekly  group  offers  position  with 
excellent  pay  and  benefits  —  salary 
competive  with  mid-sized  dailies.  Mod¬ 
ern  plant  and  equipment.  Itek  1020 
front-end,  8-unit  Goss  Community 
press.  Quality  operation  in  one  of  the 
fastest  growing  markets  in  the  U.S.  Very 
pleasant  place  to  work  and  live  In  Zone  2. 
Successful  applicant  must  have  hands- 
on  production  and  front-end  experience. 
Hands-on  press/composing  room  back¬ 
ground  preferred.  Must  motivate  and 
work  well  with  people.  Send  resume,  sal¬ 
ary  need  and  salary  history  to  Box  7578, 
Editor  &  Publisher. 

EOE  M/F 


A  MULTI  PRESS  operation  in  a  competi¬ 
tive  growth  market  is  expanding  their 
production  capabilities  and  is  seeking 
three  assistant  production  managers. 
Requirements  for  these  positions  are  at 
least  two  years  newspaper  production 
management  experience,  good 
administrative,  technical  and  human  re¬ 
lations  skills  and  the  ability  to  com¬ 
municate  and  interface  well  at  all  levels. 
Offset  experience  would  be  a  plus.  Col¬ 
lege  degree  or  equivalent  desired. 

If  qualified,  we  can  offer  you  an  opportu¬ 
nity  to  contribute  to  one  of  the  nation’s 
leading  newspapers  by  working  on  the 
most  technologically  advanced  printing 
equipment  today.  Mail  resume  with  sal¬ 
ary  requirements  to:  Linda  Whitehead, 
The  Dallas  Morning  News,  Com¬ 
munications  Center,  Dallas  TX  75265. 


NEWSPAPER  PRODUCTION  MANAGER 
We  are  seeking  an  experienced  Produc¬ 
tion  Manager  to  join  our  management 
staff  and  direct  the  production  of  a  group 
of  12  weekly  Zone  1  newspapers. 
Beacon  is  equipped  wth  "state  of  the 
art"  technology  so  the  successful  candi¬ 
date  must  be  able  to  step  in  and  use 
electronic  know-how  and  managerial 
experience  to  motivate  a  staff  of  tech¬ 
nicians  in  all  aspects  of  production. 
This  is  an  immediate  opening  and  appli¬ 
cants  should  send  their  resumes  and  sal- 
ary  requirements  immediately 
toiBeacon  Communications  Corp.,  Attn: 
John  Sweeny,  20  Main  Street.  Acton, 
MA  01720. 


HELP  WANTED 


SALES 


CLASSIFIED  PHONEROOM  MANAGER 
If  you  have  a  history  of  increasing  reve¬ 
nue,  ability  to  hire,  train  and  motivate 
staff  of  six,  we  want  to  talk  with  you. 
Report  to  publisher.  Excellent  salary, 
bonuses  and  company  benefits.  Zone  9. 
Send  resume  including  salary  history  to 
Box  7573,  Editor  &  Publisher. 


ENERGETIC,  affable  person  with  natural 
magnetism  and  charisma  as  sales  coodi- 
nator  for  dynamic,  growth  company. 
Hard  work,  travel  and  a  well  organized 
mind  a  must.  Salary  commensurate  with 
demonstration  of  the  afore  mentioned 
qualities,  and  proven  sales  experience. 
Resume  to  Torrington/Tribune  Data,  PO 
Box  269,  Glens  Falls  NY  12801. 


IMMEDIATE  OPENING  for  strong  sales¬ 
people  in  Evansville,  Indiana  area. 
Expansion  of  successful  shaper  re¬ 
quires  that  we  hire  people  now.  Top  earn¬ 
ings  and  benefit  package.  Send  resume 
and  salary  history  to  Jim  Schmitt,  2105 
East  Division  St,  Evansville  IN  47711. 


AGGRESSIVE,  highly  motivated  sales 
people  are  needed  to  become  a  part  of  a 
long  established  growing  com¬ 
munications  company.  Newspaper  and 
shopper  properties  located  in  Caiifornia, 
Indiana,  Illinois  and  Iowa.  Immediate 
openings  in  most  areas.  Send  resume 
and  salary  history  to  PO  Box  838,  Dow¬ 
ney  CA  90241. 

A  NEW  NETWORK  targeted  publication 
based  in  Zone  9  is  looking  for  a  top-notch 
Sales  Manager.  This  aggressive 
individual  must  manage  3  national  sales 
offices  plus  a  dynamic  local  sales  force. 
Solid  sales  experience  and  2  years  or 
more  of  proven  sales  management  re¬ 
quired.  Salary  and  bonus  plan.  Send 
resume  and  salary  history  in  complete 
confidence  to  Box  7466,  Editor  &  Pub¬ 
lisher. 

SALES/ADVERTISING  DIRECTOR 
Aggressive  shirt  sleeve  manager  and 
motivator  needed  to  lead  staff  and 
innovative  marketing  plan.  Excellent 
opportunity  to  establish  great  track  rec¬ 
ord.  We  must  move  fast,  Call  today. 
David  L.  Smith,  The  News  Journal,  Rad¬ 
ford  VA  24141.  (703)  639-2846. 


SALES— EQUIPMENT 


PRESSROOM  SUPERINTENDENT. 
Goss  offset  experience  required.  Must 
have  excellent  mechanical  and  admin- 
strative  abilities.  Proven  record  in  quali- 
h/  and  cost  controls.  Northeast  region. 
Box  7509,  Editor  &  Publisher. 

SMALL  ALASKA  DAILY  needs  Goss  pre¬ 
ssman  who  can  double  as  foreman  for 
3-man  print  shop.  Operate  and  maintain 
equipment,  train  and  supervise  others. 
Good  future.  Excellent  fishing  and  hunt¬ 
ing.  N.  Freeman,  Kodiak  Daily  Mirror, 
Box  1309,  Kodiak  AK  99615.  (907) 
486-3227. 

WEB  OFFSET  PRESSMAN 
Immediate  opening  for  experienced  pre¬ 
ssman  able  to  do  quality  worir  with  low 
waste  on  Goss  7  Unit  S/C.  Top  wages, 
excellent  fringes.  Lead  pressman  or 
working  foreman.  Bruce  Pedersen,  Pro¬ 
duction  Director,  Casa  Grande  Newspap¬ 
ers  Inc,  PO  Box  639,  Casa  Grande  AZ 
85222. 


_ PRODUCTION _ 

PRODUCTION  MANAGER  wanted  by 
weekly  newspaper  in  beautiful  wine 
country  of  Sonoma,  California.  Excellent 
salary,  benifit  package  for  right  person. 
Should  have  web  offset  press,  compos¬ 
ing,  darkroom  and  computer  experience. 
Send  resume  to  Bill  Lynch,  Assistant 
Publisher,  Sonoma  Index-Tribune,  PO 
Box  C,  Sonoma  CA  95476. 


PRODUCTION  DIRECTOR  Must  be 
strong  in  all  facets  of  producingdaily  and 
weekly  products-pressroom,  commercial 
printing,  camera,  mailroom  and 
photocomposition.  Looking  for  good  pro¬ 
ductions  systems  manager.  Must  have 
strong  experience  and  high  q ua I ity  offset 
printing  operation.  Excellent  salary  and 
benefits  in  fast  growing  company.  Print¬ 
ing  facilities  are  located  in  the  District  of 
Columbia  area.  Send  resume  and  salary 
history  to  Box  7541,  Editor  &  Publisher. 

PRODUCTION  MANAGER:  Strong, 
aggressive,  quality-minded  8-paper 
weekly/bi-weekly  group  in  growth  market 
seeks  hands-on  production  head.  Must 
have  working  knowledge  of  computer 
front-end  systems,  pressroom  and  com¬ 
posing  room.  Must  work  well  with  and 
motivate  people.  Excellent  salary, 
benefits,  working  conditions  and  area. 
EOE  M/F.  Send  resume  salary  history 
and  salary  requirements  to:  James  Kil¬ 
gore,  Princeton  Packet,  Box  350,  Prin¬ 
ceton  NJ  08542. 

PRODUCTION  SUPERVISOR,  for  a  7 
day  morning  paper  in  Florida  with 
20,000  circulation.  Knowledge  of  Harris 
press  desirable.  Demonstrated  ability  to 
lead  train  and  direct  staff,  ability  to  set 
schedules  and  meet  deadlines,  have 
mechanical  knowledge  for  maintaining 
production  equipment.  Send  resume 
and  salary  requirements  to  Sheila  Tuttle, 
do  Vero  Beach  Press-Journal,  P.O.  Box 
1268,  Vero  Beach,  FL  32961-1268. 


_ PROMOTION _ 

CIRCULATION,  PROMOTION  and  busi¬ 
ness-minded  general  manager  wanted 
for  fast-growing  pro  football  news-weekly 
devoted  to  Washington  Redskins.  Must 
be  energetic,  hard-working.  Expect  long 
hours.  Write  Redskin  Report,  PO  Box 
25497,  Washington  DC  20007. 


SALESMAN  WANTED 
Quipp  Inc.,  manufacturers  of  newspaper 
mailroom  equipment,  has  several 
openings  for  regional  salesmen 
experienced  in  selling  capital  equipment 
to  the  graphic  arts  industry.  Salary  and 
commission  and  benefits.  Write  or  call: 
Jim  Quakenbush,  Quipp  Inc.,  7971  W 
25th  Court,  Hiahleah  Fl  33016.  Tele¬ 
phone  (305)  556-0255. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Ratos  on  Roquost 
(212)  752-7050 
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POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
PRODUCTION 


r'osiiions 

Wanted  .  •  • 


ADMINISTRATIVE 


GENERAL  MANAGER-Publisher;  Profit 
oriented.  Innovative  and  aggressive. 
Experienced  in  competitive  market  at 
pulling  together  a  loyal  motivated  team 
that  can  take  advantage  of  opportunities 
in  your  market.  Absolutely  can  take 
charge  of  all  departments.  Great  track 
record  and  reerences  from  industry  lead¬ 
ers.  Box  7159,  Editor  &  Publisher. 


MIDSOUTHERN  Catholic  Diocese,  Zone 
6,  needs  Communications  Director  with 
educational  and  experiential  back¬ 
ground  in  newspaper  journalism  and 
radio-TV  programming.  Must  be  solidly 
grounded  in  Catholic  faith,  man¬ 
agement-oriented  and  able  to  perform  all 
staff  positions.  Salary  negotiable.  Box 
7535,  Editor  &  Publisher. 


STRONG  EXECUTIVE-experienced  daily 
and  weekly  general  manager  and  pub¬ 
lisher-owner.  Know  value  of  bottom  line 
and  putting  profitable  team  together. 
Compiunity  involved.  Box  7561,  Editor 
&  Publisher. 


ADVERTISING 


CLASSIFIED  MANAGER,  also 
experienced  in  display  and  national. 
Goal  oriented,  proven  track  record. 
(203)  635-0110. 


ART/GRAPHICS 


GRAPHICS  EDITOR  seeks  advancement 
to  daily.  Now  employed  7  years  on  finan¬ 
cial  weekly.  Knowledge  of  page  layout, 
design,  production,  VDT.  Visual  reporter 
with  interest  in  informational  graphics. 
Some  copy  editing.  Creative,  hardwork¬ 
ing  team  player.  Box  7513,  Editor  & 
Publisher. 


GRAPHICS  EDITOR  seeks  advancement 
to  daily.  Now  employed  7  years  on  finan¬ 
cial  weekly.  Knowledge  of  page  layout, 
design,  production,  VDT.  Visual  reporter 
with  interest  in  informational  graphics. 
Some  copy  editing.  Creative,  hard  work¬ 
ing  team  player.  Box  7513,  Editor  & 
Publisher. 


CIRCULATION 


42-year-old  CIRCULATION  DIRECTOR 
of  51,000  midwestern  daily  wishes  to 
relocate  after  19  years  at  same  news¬ 
paper.  Box  7507,  Editor  &  Publisher. 


CIRCULATION  PROFESSIONAL— One 
of  the  countries  most  knowledgable  dis¬ 
tribution  and  marketing  experts  in  paid 
and  saturation  delivery,  available  on  a 
constant  basis-minimum  four  weeks. 
Not  cheap,  but  you  get  what  you  pay  for. 
$1500  per  week  plus  expenses  or 
$2000  per  week  all  inclusive.  Write  Box 
7564,  Editor  &  Publisher. 


CIRCULATION 


DO  YOU  NEED  an  experienced  manager 
with  management  experience  on  TMC, 
shopper,  voluntary  collect,  daily  and 
weekly  papers?  I  am  ready  to  relocate. 
Box  7508,  Editor  &  Publisher. 


EDITORIAL 


AGGRESSIVE,  semi-weekly  journalist  in 
California  seeks  advancement  on  solid 
daily  in  sunbelt.  Daily  experience.  Box 
7544,  Editor  &  Publisher. 


BUSINESS  WRITER/REPORTER  with  3 
years  experience,  Medill  MSJ,  seeks 
business  beat  on  da  ily  or  assoc  iate  ed  itor 
position  on  magazine/business  journal. 
Eastern  seaboard  (Zones  1,  2,  3,  4), 
Write  PO  Box  612,  Millburn  NJ  07041. 


EDITOR  16,000  Midwest  daily  seeks 
new  challenge  in  newspaper  manage¬ 
ment.  1 1  years  experience,  6  as  manag¬ 
ing  editor.  Will  consider  any  Zone.  Reply 
Box  7562,  Editor  &  Publisher. 


LIFESTYLE  WRITER,  four  years  on 
weeklies,  seeks  any  retailing  spot  on 
small  daily  in  South  or  Southwest.  M.A. 
Box  7548,  Editor  &  Publisher. 


MANAGING  EDITOR  with  20  years  solid 
experience  on  top-20  metro  wants  to 
spend  next  17  years  helping  make  quali¬ 
ty  newspaper  even  better.  Box  7525, 
Editor  &  Publisher. 


NEWS  EDITOR,  31,  looking  for  competi¬ 
tive  metro  daily.  Will  consider  other  off¬ 
ers.  Strong  on  graphics/design  (awards 
in  2  states),  quality  control  in  editing 
and  news  judgement.  Experience 
includes  larm  metro  daily,  2  midsized 
dailies.  Box 7526,  Editor  &  Publisher. 


BLACK  COPY  EDITOR  with  versatile  10- 
year  writing  experience  and  copy  editing 
at  a  large  Detroit  daily  seeks  copy  editor 
and  layout  position,  general  assignment 
or  feature  writing  job  with  200,000-plus 
daily.  Ohio  State  University  J-school 
grad.  Box  7576,  Editor  &  Publisher. 


EXPERIENCED,  CREATIVE,  award¬ 
winning,  reliable  and  responsible  repor¬ 
ter  wants  to  learn  the  art  of  desk  work. 
Prefer  northeast.  Can  write  a  bright 
headline  but  knows  his  layout  and 
makeup  talents  need  polishing.  Box 
7439,  Editor  &  Publisher. 


REFUGEE  FROM  RUPERT:  Solid  news- 
executive  experience  with  Chicago  Sun- 
Times  and  other  major  metros.  Mature 
news  editor  and  people-manager. 
Stimulating  challenge  major  factor,  not 
size.  Box  7559,  Editor  &  Publisher. 


REPORTER  with  six  years  daily  news¬ 
paper  experience  seeks  reporting  or  edit¬ 
ing  job  on  a  daily  newspaper.  Strong  in 
general  assignment  and  education.  B.A. 
plus  Honors  B.J.  Also  have 
photographic,  copy  editing  and 
extensive  VDT  experience  including  re¬ 
cent  graduation  from  a  three-semester 
Microcomputer  Business  Application 
Program.  Any  Zone.  Box  7572,  Editor  & 
Publisher. 
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SHORT  on  experience:  long  on  talent. 
Recent  master's  degree  graduate  of  the 
University  of  Missouri  seeks  position  as  a 
feature  writer  or  general  assignment 
reporter.  Wrote  news  features  and  an 
investigative  story  for  the  Columbia  Mis¬ 
sourian.  Now  working  part-time  writing 
features  for  the  Missouri  Alumnus 
magazine.  Quick  learner-grade  point 
average  is  3. 5/4.0.  Cynthia  Levesque, 
406  w  N  Tenth  St,  Columbia  MO 
65201. 


FREELANCE 


CHICAGO  STRINGER,  tech/business 
specialists  covering  trade  shows.  Phone 
(312)  684-3124. 


MAILROOM 


MAILROOM  MANAGER  Aggressive-gets 
the  job  done.  Familiar  with  all  mailroom 
equipment  and  systems.  Experienced  in 
department  budgeting,  heavy  inserting 
demands,  and  mailroom  coordination 
and  sceduling.  Reputation  for  keeping 
costs  low  while  increasing  productivity. 
Experience  in  union  and  non-union  en- 
viroments.  Wish  to  relocate.  Box  7505, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


CREATIVE  AND  DEPENDABLE  photo¬ 
journalist  looking  for  a  position  on  a 
medium-to-large  metro.  Recent  college 
graduate  with  a  degree  in  photojournal¬ 
ism.  Three  internships  and  other  pro¬ 
fessional  experience.  Ron  Bell,  (504) 
845-4043. 


DEPENDABLE,  HARD  WORKING  pro, 
seeks  re-entry  with  small  or  medium  size 
daily.  References  will  confirm  abi  I  ity  and 
expertise  in  photography  and  darkroom. 
Zones  6,  7, 8, 9.  Jack  Morrow,  Box  804, 
Monument  CO  80132.  (303)  481- 
3836. 


ASSISTANT  PRODUCTION  director 
seeks  job  as  production  manager. 
Experienced  in  camera,  composing, 
mailroom  and  pressroom.  Peopfe 
oriented.  18  years  experience.  Willing  to 
relocate.  Box  7543,  Editor  &  Publisher. 


PRODUCTION  MANAGER,  12  years 
experience.  Excellent  production  back¬ 
ground  and  education.  Experience  in  all 
phases  of  newspapers  and  commericial 
cold  web.  Proven  management  and  orga¬ 
nizational  skills  and  ability  to  motivate. 
Looking  for  top  notch  orranization  with 
srowth  potential.  Box  7560,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


MAGAZINE/NEWSPAPER 
CONSULTANT  AVAILABLE 
More  than  10  years  experience  in  maga¬ 
zine/newspaper  sales,  research,  and  pro¬ 
motion.  Would  like  to  work  in  the 
Southwest  on  a  daily,  weekly,  consult¬ 
ing,  fee  or  other  basis. 

A  real  pro  who  can  "hit  the  ground  runn¬ 
ing"  and  can  really  give  you  your  money's 
worth.  Extensive  convention,  trade 
show,  and  national  account  experience. 
Contact  PO  Box  26312,  Dallas  TX 
75226.  (214)  675-9584. 


PHOTOGRAPHER 


PHOTOGRAPHER  with  experience  in 
weeklies  and  yearbooks  seeks  position 
with  small  to  mid-sized  daily  in  Zones  3 
or  4.  Write  Box  74M,  Editor  &  Pub¬ 
lisher. 


THERE’S  STILL  TIME! 

IF  YOU  ACT  PROMPTLY— to  have  your  ad  in  the  Newspaper 
Industry’s  Classified  Market  Place  for  the  Operations  Man¬ 
agement  Conference  in  Atlanta. 

To  have  your  classified  ad  in  June  9th  show  issue  of  Editor 
&  Publisher,  please  have  your  ad  to  us  by 
Phone:  212-752-70-50  or  by 
Letter:  575  Lexington  Ave.,  N.Y.,  N.Y.  10022 
No  later  than  Tuesday  Noon,  June  5th. 
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SHOP  TALK  AT  THIRTY 


A  circulation  idea  that  worked 


By  Ed  Norlin 


How  many  times  have  I  picked  up 
the  phone,  only  to  be  greeted  by  an 
angry,  hostile  voice  informing  me 
that,  “1  didn’t  receive  my  coupons,” 
or,  “My  carrier  billed  me  twice,”  or, 
“I  can’t  read  a  soggy  Daily.” 

I  then  hear  myself  begin  my  tactful, 
well-rehearsed  explanation  on  why 
such  a  large  newspaper  company  can 
make  such  small,  but  irritating  cus¬ 
tomer  service  mistakes.  After  spend¬ 
ing  a  lifetime  in  newspaper  circula¬ 
tion,  one  would  think  1  could  get  pro¬ 
moted  past  the  mundane,  day  to  day 
customer  complaints,  but  it  just 
doesn’t  happen. 

In  the  newspaper  circulation  busi¬ 
ness  we  spend  most  of  our  time  talk¬ 
ing  sales,  collections  and  customer 
service.  We  are  quick  to  plan  and 
implement  gigantic  sales  contests. 
We  set  collection  deadlines,  pay  col¬ 
lection  bonuses  and  then  we  talk 
about  service.  In  fact,  we  talk  about 
service  so  much,  no  one  listens  any 
longer. 

To  improve  service  we  must  always 
search  for  new  strategies  that  allow 
our  customers  to  feel  positive  about 
our  service  in  good  weather  as  well  as 
in  bad  weather. 

But,  if  you  want  to  reduce  com¬ 
plaints,  you  must  work  at  it.  It  takes 
time,  manpower  and  organization, 
and  our  department  felt  it  was  time  to 
stop  talking  and  put  some  action  into 
our  service  program. 

On  August  15,  1983,  Ken  Davis, 
circulation  director  for  the  Daily 
Oklahoman  and  Oklahoma  City 
Times,  in  Oklahoma  City,  Oklahoma, 
called  me  into  his  office  to  discuss  the 
creation  of  a  service  oriented  contest. 
The  objective  of  the  contest  was  to 
create  a  service  awareness  in  every¬ 
one  associated  with  the  newspaper. 
By  making  everyone  more  service 
conscious,  the  number  of  complaints 
would  be  reduced. 

This  contest  was  a  company-wide 
effort  involving  the  circulation 
department,  production  department, 
and  news  department.  All  three  of 
these  departments  have  a  critical 
affect  on  the  timely  delivery  and  qual¬ 
ity  of  our  morning  newspaper.  It  was 
felt  that  a  coordinated  effort  by  ever- 
one  would  reduce  the  number  of  serv¬ 
ice  complaints  reported  each  day. 


(Norlin  is  city  circulation  manager,  the 
Daily  Oklahoman  and  Oklahoma  City 
Times.) 


Ed  Norlin 


After  several  hours  of  discussion 
and  planning  we  decided  on  a  nine 
week  contest  beginning  August  21 
and  ending  October  22.  The  name  we 
selected  for  this  contest  was  NEWS- 
Week.  NEWS  standing  for  NO 
ERRORS  WITH  SERVICE. 

The  first  eight  weeks  of  the  contest 
were  devoted  to  our  awareness  cam¬ 
paign,  whereby  everyone  in  our 
organization  would  be  planning  for 
our  ninth  week,  which  we  entitled 
NEWS-Week.  The  objective  for 
NEWS-Week  was  to  go  an  entire 
week  without  any  service  errors.  This 
eight  week  period  was  divided  into 
two  four  week  segments.  As  people 
became  more  service  conscious,  the 
complaints  began  to  drop  and 
recognition  was  made  of  this  reduc¬ 
tion  at  four  week  and  eight  week 
intervals. 

A  meeting  with  our  creative  ser¬ 
vices  department  was  called  to  plan 
promotion  posters  and  flyers  for  the 
contest. 

A  series  of  posters  geared  to  service 
tips  was  developed  and  posted  in  all  of 
the  circulation  offices.  Posters  were 
also  posted  in  the  mail  room,  trans¬ 
portation  department,  loading  dock 
area,  and  the  street  sales  department. 

In  addition  to  these  posters,  a  series 
of  seven  flyers  was  developed  and  dis¬ 
tributed  to  our  carrier  staff,  illustrat¬ 
ing  tips  on  how  to  improve  service  to 
their  customers.  These  flyers  were 
sent  out  weekly. 

This  overall  campaign  was 
designed  to  begin  at  the  grass  roots 


carrier  level.  To  encourage  everyone 
to  participate,  a  series  of  recognition 
awards  and  gifts  was  planned.  These 
awards  were  given  after  the  fourth, 
eighth  and  ninth  week. 

Pizza  parties 

For  our  carriers  we  offered  district 
pizza  parties.  Any  district  that 
accumulated  200  points  of  perfect 
service  qualified  for  a  pizza  party.  A 
maximum  of  two  pizza  parties  was 
possible  during  the  contest  period. 

All  carriers  who  had  perfect  service 
for  each  four  week  period  was  fea¬ 
tured  in  a  perfect  service  ad  that 
appeared  in  the  daily  newspaper 
twice  during  the  contest  period. 
These  carriers  were  also  awarded  a 
“Perfect  Service”  glass  inscribed 
with  our  newspaper  logo. 

For  our  district  managers  and  zone 
managers,  we  planned  several  items. 
First,  a  certificate  of  recognition  was 
awarded  to  anyone  who  improved 
their  service  10%  or  20%.  Those  per¬ 
sons  with  a  30%  improvement  on 
service  were  awarded  a  big  star  burst 
blue  ribbon.  A  plaque  was  presented 
to  all  who  improved  their  service  by 
50%. 

A  dinner  was  held  at  the  end  of  the 
first  four  weeks  to  present  awards  to 
all  district  managers  and  zone  manag¬ 
ers  who  improved  their  complaints 
50%,  or  averaged  not  more  than  one 
complaint  per  2,500  deliveries.  The 
one  per  2,500  winners  were  awarded 
an  Oklahoma  75th  Diamond  Jubilee 
silver  medal. 

The  top  people  from  the  first  and 
second  four  week  segments  also  par¬ 
ticipated  in  a  drawing  for  $1,000. (X)  in 
cash.  This  drawing  was  held  at  the 
final  awards  presentation  at  the  end  of 
the  nine  week  contest. 

The  award  for  NEWS-Week  was 
three  days  off  with  a  gift  certificate  for 
two  nights  lodging  at  one  of  the  luxury 
hotels  in  either  Oklahoma  City  or  Tul¬ 
sa,  Oklahoma.  We  called  this  our 
“Dream  Weekend.” 

Finally,  a  trophy  was  given  to  the 
individual  with  the  least  complaints 
during  the  NEWS-Week  contest  and 
a  second  trophy  was  awarded  to  the 
person  who  showed  the  greatest  per¬ 
centage  of  improvement  during  the 
contest. 

At  the  end  of  the  first  four  week 
segment,  30  people  were  awarded 
service  improvement  prizes,  certifi¬ 
cates  and  ribbons.  Service  errors  for 
this  period  of  time  were  reduced  30% 
compared  to  the  previous  four  week 
time  period. 

Our  single  copy  department  played 
{Continued  on  page  20} 
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Turn  to  AUTOKON 

Over  800  already  have. 


The  Autokon  family  from  ECRM  is  “The”  smart  alternative 
to  conventional  process  cameras. 

Fast,  consistent,  reliable,  cost-effective.  That's  why  over  800 
units  have  been  sold  by  ECRM,  making  the  Autokon  the 
world’s  most  popular  graphics  digitizer. 

No  copy  boards,  no  lights,  no  screens,  no  lens  adjustments, 
no  darkroom.  Just  the  Autokon  dials  that  connect  you  with 
the  most  sophisticated  laser,  electronic  graphics  system 
available  today.  And  it’s  easy  to  use.  Just  a  few  hours  of 
training  and  you’re  ready  to  turn  to  Autokon  for  photo,  art 
and  typographic  reproduction. 

More!  The  Autokon  is  a  laser  graphics  digitizer  that  goes  on 
line.  .  .  making  the  Autokon  System  a  tool  for  today  and  an 
investment  for  tomorrow.  With  Autokon,  your  tomorrow  is 
built  on  ECRM’s  15  years  of  laser  scanning  experience  and 
an  international  network  for  sales  and  support. 

Once  you  see  the  Autokon  produce,  you’ll  be  convinced. 
You’ll  turn  to  Autokon. 

See  us  at  ANPA,  Booth  No.  1511 


Turn  me  on... 

I'd  like  more  information  about  the 
Autokon  family  from  ECRM. 


Company  _ 

Phone  {  ) 

Address  _ 

City  _ 

State,  Zip  _ 


ECRM 

205  Burlington  Road. 
Bedford.  MA  01730 
Telephone  (617)  275-1760 
Telex:  92-3349 


GETUNG  HKH  IN  SaMHR 


r  Chemical  abusd  is  becoming  an 

\  > "  epidemic  in  schools,  El  Paso  Herald 

}  ^  Post  reporter,  Michael  Quintanilla 
learned. 

In  cooperation  I  with  top  sthool 
\  officials,  this  award-winning  feporter 
M  posed  as  a  student  and  later  as  a 
^  substitute  teacher  to  look  into  the 
use  of  drugs  among  El  Paso’s  youth. 
Quintanilla,  30,  soon  got  an  education 
in  the  secret  world  of  drugs  that  he  found 
were  as  common  in  schools  as  books  and 
blackboards. 

Quintanilla’s  series,  “Drugs  in  Our  Schools’’ 
kicked  off  with  an  account  of  a  lunch-time 
pot  party  among  fellow  classmates  at  one  of 
two  schools  he  attended  in  order  to  gain  first¬ 
hand  research  about  drug  abuse. 

The  series  will  culminate  with  a  city  wide 
anti-drug  youth  rally  as  part  of  our  endeavor 
to  make  El  Paso  a  better  place  to  live.  Like 
all  Scripps-Howard  newspapers— the  Herald- 
Post  serves  its  readers.  A  tradition  that  has 
been  our  policy  for  over  100  years.  _ 


